
Abstract
This thesis focuses on leisure time activities and places, which are prefered by urban teenagers for
spending their leisure time. My first objective is to focus on a new trend in the sphere of spending
leisure time of contemporary teenagers, thereby the passive leisure time spending in large
shopping malls. Nowadays shopping malls are very fashionable places for realization of leisure
time activities, not only among youth. Teenagers play the pivotal role in my work, because this
group of population predestines – to a certain degree – the future evolution in a society. The main
aim is to understand why teenagers spend their leisure time this way and find out, what leads
them to the passivity in realization of their leisure time activities. What brings them this way of
spending their leisure time and what is specific for the space of shopping mall, where they spend
their leisure time. I want to understand spatial aspects of using in this micro-space of shopping
mall and as well as I want to recognize the role of wider social context. I selected two shopping
malls in Prague for my research: Centrum Chodov and Palác Flora. Questionnaire survey,
participant observation and in-depth interviews were realized. These malls are not selected
randomly, but on the basis of the field research, which preceded to my work. This selection rises
from my intention to compare teenagers in the suburb and in the Prague city centre. As well as
I compare the situation in shopping malls in Prague with another Czech big cities – Brno, Hradec
Králové and Plzen as well. The conclusion of my work summarizes and generalizes my findings
from the research, as well as it wants to contribute to a discussion about these very interesting
however still unexplored problems and questions.
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