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Abstract 

This thesis introduces the newer communication technologies and explores their 

impact on the communication of today's teenagers and on their life. It focuses on the 

teenage attitudes and trends in communication, with attention particularly paid to the 

Computer-Mediated Communication. The thesis investigates different aspects of this 

communication such as social networking, online safety, choice of communication tool 

and language issue. A survey of today's teenagers behaviour and relevant context is 

also provided to offer a more complete picture. 

Key words: 

Teenager, communication technologies, Computer-Mediated Communication, 

Instant messaging, the Internet, mobile phone, social networking websites, face-

to-face communication 

Anotace 

Tato práce představuje nové komunikační technologie a zabývá se jejich vlivem na 

komunikaci současných náctiletých a jejich život. Zaměřuje se na komunikační postoje 

a trendy náctiletých, a zvláštní pozornost věnuje počítačově zprostředkované 

komunikaci. Tato práce prozkoumává různé aspekty této komunikace např. navazování 

vztahů, online bezpečnost, výběr nástrojů komunikace nebo problematiku jazykovou. 

Aby bylo dosaženo komplexního obrazu je součástí práce také průzkum zaměřený na 

chování současných náctiletých a také nástin souvislostí spojených s tímto tématem. 

Klíčová slova: 

náctiletý, komunikační technologie, počítačem zprostředkovaná komunikace 

(CMC), Instant messaging, internet, mobilní telefon, social networking websites, 

komunikace tváří v tvář 
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Introduction 

Having been involved in teaching English full-time for several years at the 

grammar school in Příbram, I have been often confronted with the fact that modern 

communication technologies play a significat role in nearly all the aspects of teenage 

lives. Modern technologies opened up a whole new world of communication and 

made information accessible to anyone who has the fundamental user knowledge. 

Computer literacy is broadly supported in all age groups. 

The majority of today's teenagers rely on mobile phones, social networking 

websites, landline phones and other personal media devices. As teenagers become 

introduced to these technologies at the early stages of their lives they naturally take 

them for granted and easily adjust to technological progress. The influence of 

modern media on relationships and communication is simply indisputable. 

I believe that looking at the modern communication technologies from the 

teenage perspective can be enriching not only for teachers but also for parents. 

Understanding the role of modern media in young people's lives is of importance to 

anyone whose work focuses on teenagers, despite the prevailing opinion that they do 

more harm than good. 

Setting the Framework 

The main aim of this work is exploring how modern communication technologies 

influence the communication and lives of today's teenagers with respect to its social 

and partly linguistic aspects. I will primarily focus on the use of the Internet, mobile 

phones and also on the phenomenon of Instant messaging. Special attention will be 

paid to the gender specifications and also to the safety and trustworthiness of the 

information found on the Internet. The brief introduction of the terms will be provided. 

In order to understand the factors that may influence how teenagers use these 

means of communication and what is teenagers attitude towards them I have 

conducted a questionnaire survey. The results of the questionnaire concerning some 

of the key issues will be presented in the research part of the thesis. 
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Principal Hypotheses 

My hypotheses based on preliminary observations are as follows: 

• The main reason why today's teenagers regard life without the Internet as 

unthinkable is keeping in touch with their peers. 

• Teenagers will prefer online communication or Instant messaging 

to face-to-face communication when serious conversation is concerned. 

• A large number of teenagers will have friends on their social networking 

websites they have never met in person. 

• Male teenagers more than their female counterparts will provide personally 

identifying information. 

• Majority of teenagers will consider the Internet a reliable source of information. 
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1. Theoretical part 
1.1.Terminological Apparatus 

To begin with, the key terms which I will be using throughout my paper will be 

briefly defined and explained. 

First, the essential term the Internet is defined as follows. It is a global network of 

interconnected computers, enabling users to send and receive information. 

Computer users typically use specialized software programs for electronic mail, 

online chat, file transfer and file sharing (Reifová et al. 94). 

Electronic mail, abbreviated as email, is any method of creating, transmitting, or 

storing primarily text-based human communications with digital communications 

systems. 

Next, it should be explained what the term Instant messaging (further on 

referred to as IM) means. According to Kopecký (40) it is defined as a system on the 

Internet that allows real-time communication between two or more people based on 

typed text. 

Closely related to IM is the term online chat (further on referred to as chat only), 

which can refer to direct one-on-one chat or text-based group chat, using tools such 

as instant messengers and others (Kopecký 41 ). 

The term Computer-Mediated Communication (CMC) is traditionally defined as 

any communicative transaction which occurs through the use of two or more 

networked computers (Jones 2003). CMC can be applied to IM, emails, chats but 

recently also to other forms of text-based interactions such as text messaging which 

is the common term for sending rather short text messages from mobile phones 

using the Short Message Service (SMS). 

A feature also commonly found on the Internet and in IM are emoticons. 

"Emoticons, also referred to as smileys, derive from the hybrid of "emotion" and 

"icon", and are either composed of punctuation characters or of graphical symbols" 
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(Crystal 2001). CMC is also closely related to the use of specific language. Crystal 

(2001) defines netspeak as "the language of the Internet which entails both 

traditional linguistic forms and adapted ones that include slang and non-standard 

forms that are sometimes used in offline life". 

Another important term is social networking website. It is a web based service 

particularly focused on building online communities of people who share interests 

and activities. They provide a variety of ways for users to interact, such as email or 

instant messaging. Users create their social network profiles, which is a collection of 

personal data associated to a specific user. This can be referred to as a specific 

representation of a person's identity. 

All the terms mentioned above can be put into the contrast with face-to-face 

communication. It is an expression describing a direct communication when 

speakers are present in person. 

1.2.Teenagers and Communication Technologies 

Today's teenagers are immersed in technology, but technology has become 

something more than just a product that fulfills a need for them. "They feel that they 

understand it better than adults. Technology helps to define their generation. They did 

not have to learn about technology because their formative years have been replete 

with access to computers and gadgets" (Geraci 1). 

The vast majority of teenagers in Europe and the United States are regular users 

of mobile phones, desktop or laptop computers or other personal digital devices. 

Nowadays personal ownership of electronic devices is not rare, although teenagers 

live at homes where many electronics belong to their parents. 

Technology plays a part with increasing relevance in relationships and 

communication of teenagers. Daily communication among them occurs mostly via 

mobile phones, social networking websites, and landline phones (Kronley 2). "They 

set up their personal online profiles and apart from having friends in real life they 
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make friends online as well. Now more than ever, youth are putting their lives online 

- updating their status, tagging photos and posting videos..." (Oppenheim 1). 

Modern technology has enhanced the ways we communicate. Suddenly, the 

distance between the people involved in communication is not seen as an obstacle. 

Teenagers can stay in touch with far-away friends or family members. "They use IM 

to make social plans or sometimes even to start, establish and end romantic 

relationship, as well as other types of discussions that they may not have the 

courage to broach face-to-face" (Lenhart, Madden, and Hitlin 23). 

Contemporary means of communication have also had a huge impact on the 

language that is used. Especially the language used on computers and in mobile 

phones is a clear illustration of the transformation. A new dialect has emerged 

sometimes referred to as Internet lingo (Kopecký 33) or netspeak. Acronyms and 

character symbols called emoticons are also widely spread. "Because online 

interactions lack the facial expressions and body gestures vital to expressing 

opinions and attitudes, emoticons were introduced to fill a void in online 

communication" (Crystal 2001). Generally, English is believed to be the universal 

language on the Internet. However, acronyms on the Internet and IM appear in a 

considerable variety of languages depending on the native language of the users. 

Of course, employing new communication technologies in our lives also carries 

certain risks. As this type of communication involves large amounts of data being 

transferred and shared, in most cases publically, the potential risk of misuse of the 

information is rather high. As a rule, the evidence grows of misuse of personally 

identifying data and other confidential information and that is despite the increasing 

security. Our privacy is being invaded by such things as spamming, phishing, identity 

theft or various computer viruses, which can cause a lot of damage. It is important to 

learn how to prevent it and improve your computer security. Although, hackers seem 

to be always one step ahead. Naturally, teenagers are more likely to become victims 

of cybercrime. 

We also need to take into consideration the fact that some people hold firmly to 

the belief that the modern technologies represent a threat to face-to-face 

communication. They claim that face-to-face communication is being replaced by 

Computer-Mediated-Communication. It seems that today's youth lack personal 
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contact which is a vital part of social communication and socialization. "Certainly, 

there are differences in the modes of CMC, which may have consequences for 

language use of social interactions. For instance, online chatting differs from the turn-

taking patterns of face^to-face or telephone conversation because online posts 

appear out of sequence, thereby impacting language coherence" (Huffaker and 

Calvert 2005). 

As Giddens suggests in his chapter about mass media and popular culture there 

have always been concerns about the Internet taking over our lives, losing identity in 

cyberspace, or other forms of communication, such books, being destroyed by 

electronic media. Fortunately, so far none of them have been fully confirmed. The 

majority of people when given the opportunity to meet face to face still prefer 

personal contact to CMC. The same way as books and other ,,pre-electronic" media 

are not likely to disappear as yet (Giddens 389). 
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2. Presentation 
2.1. Today's Teenagers 

In order to get a better idea of what today's teenagers are like, I would like to 

provide an insight into their current life as well as some information on their attitudes 

to particular topics and their trends. The information is derived from various surveys 

and other materials, mostly concerning teenagers aged 13 to 18 years. 

One of the aspects clearly distiguishing current teenagers from their predecessors 

is the frequent use of modern technologies. As the topic will be dealt with in more 

depth in the following chapters, here, I will rather focus on other aspects of ther 

teenage life. 

The changes which ocurred within the family structure have led to changes in 

relationships among teenagers. The increase of divorce and single parenting has 

expanded the relationship network of teenagers beyond the traditional concept of the 

nuclear family. As families become smaller, the influence of peers grows larger. 

"Teenagers are more likely to talk to peers than their parents about pressing 

concerns such as drugs, drinking, sex and dating" (Kronley 2). 

Teenagers in Europe and the U.S. also spend a considerable amount of time at 

school or other educational institutions. Kronley (3) reports that over 50% of 

American teenagers say their schools fail to challenge them to do their best. "They 

view basic academic skills as the most important thing to learn in school, followed by 

good work habits, honesty and tolerance to others, and computer technology. Many 

teenagers especially at public high schools are troubled by the behaviour of their 

peers at school. The behaviour includes frequent cursing, drugs and alcohol abuse, 

bullying, fights as well as cheating on tests" (Kronley 3). On the other hand, it 

appears that a large number of teenagers recognize the importance of higher 

education and acknowledge its impact on their future career opportunities. 

The activities that take place out of school, such sports, music, and teenage clubs 

play a positive role in the lives of many teenagers. Parents are often anxious about 

how their offspring spend their time outside of school and they have been proved 



right as their children usually get into trouble when left alone at home or exposed to 

boredom. 

"Almost 80% of American middle and higher school students regularly participate 

in after-school and weekend activities... Given a choice of activities, 54% of teens 

prefer sports activities, more than dance or music (36%), homework help (32%), or 

academics (28%)" (Kronley 4). According to the survey carried out in the Czech 

Republic, Czech teenagers prefer spending their out-of-school time with their friends, 

followed by sport activities. As much as one third of them report that they are 

regularly alone at home and read, listen to music or watch television. In comparison 

with American teenagers only 30% of Czech respondents take part in after-school 

activities (Cypriánová and Antonínové 3). 

Teenagers have a great degree of influence on purchasing trends, more than their 

actual spending power. "Older teenager's strong affinities for brands are developed in 

their younger teenage years and do not tend to vary much over time, even into 

adulthood" (Kronley 4). As Kronley (4) points out in her work, "current teenagers often 

see objects they possess as symbols of their identity, and objects they yearn for as 

symbols of who they wish to become". When American teens were asked in the 

Harris Interactive survey what makes them happy, 62% reported they enjoy 

shopping, specifically technology purchases such CDs, mobile phones, and personal 

computers bring them pleasure. 71% indicated they would be happier if they had 

more money for purchases (Harris Interactive 2007). Therefore, it does not come as 

a surprise that there is strong tendency to focus advertising on teenage consumers. 

Latest studies also proved that teenagers recognize the importance of civic 

engagement. However, they have negative views towards political processes and its 

leaders. "Over three quarters of them believe they will vote in elections once they 

reach voting age and 20 percent of teenagers agree that elected officials care about 

issues that affect them" (Butler and Geraci 2005). 

In conclusion, current teenagers appear to understand their importance and 

influence. They are concerned about their education and the time spent at school is a 

vital part of their social life. There is no doubt that their ambitions vary depending on 

their social, cultural and financial background. 
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2.2. The Impact of Newer Communication Technologies on the Way 

Teenagers Communicate 

In recent years, a large number of researches and studies have been published 

concerning teenagers and technology. They have attempted to assess the 

significance of technology in teenage lives. The topic has been seen from many 

different points of view. Some studies draw attention to the issue of identity, 

relationship between teenagers and their peers or parents and communication whilst 

others focus on education, employment, purchasing power and advertisements. 

Generally speaking, that shows that the overall impact of newer technologies on 

teenagers is noticeable in all aspects of their lives. 

As the term modern communication technologies covers a rather large area I will 

concentrate mainly on the following - mobile phones and online communication. 

Mobile phones and online communication enable teenagers to use both, 

synchronic and asynchronic forms of communication. Synchronic means realized in 

the real time when both communicants are present in the communicative situation 

such examples include different forms of IM - chat, Skype™, or a telephone 

conversation as mobile phones are using a specific type of network - Global System 

for Mobile Communications (GSM). On the other hand, asynchronic communication 

is realized in two different time frames, for instance e-mails and various types of text 

messages - SMS (Kopecký 21 ). 

In opposition to the above mentioned electronic communication there is face-to-

face or direct communication, which is also a type of synchronic communication, 

however, both communicants need to be present in person at the same place and 

time. 

The following paragraph provides a comparison and contrast of both means of 

communication. As far as the electronic online communication is concerned, the 

prevailing basic communicative tool is written language. Although, the number of 

those who use spoken language is increasing. The users can choose to be 

anonymous and it is possible to communicate with a whole group of communicants. 



Also, they are not limited to a specific place or time, and gestures are substituted by 

symbols and icons such as emoticons and acronymy. Communicants are in a 

mediated social contact unlike in the direct social contact of face-to-face 

communication. In contrast with direct communication, the electronic one requires 

hardware and software equipment (Kopecký 9). 

As the price of mobile phones has been reduced significantly, they have become 

affordable goods for anyone, including teenagers. According to the Harris Interactive 

survey conducted among a representative sample of more than 2,000 teenagers 

across the U.S., they say that, apart from clothing, a mobile phone tells the most 

about a person's social status or popularity. A majority sees their mobile phones as a 

social necessity. The study also confirms the trend of talking being replaced by 

texting. In the teenagers' opinion, texting has several advantages such as speed but 

also it gives them the option to avoid verbal communication and they find it 

entertaining (Harris Interactive 2008). "Over half of the respondents agree that the 

cell phone has become a new form of entertainment...On a more serious note, 80 

percent of teenagers surveyed said their cell phone provided a sense of security. It 

has become their mobile safety net when needing a ride (79%), getting important 

information (51%), or just helping out someone in trouble (35%)" (Harris Interactive 

2008). 

In addition, another Harris Interactive study from Britain reveals that younger 

consumers are also the most active mobile internet users. Although the regular use 

of mobile Internet is still relatively low. They prefer to use a mobile phone for internet 

searches to accessing emails. 13% of the respondents claim that they use mobile 

Internet on daily basis and more than one third of them (36%) are using it at least 

once per week (Harris Interactive 2007). 

However, much more important is an online access via computers, either the 

desktops or laptops. "Though American teenagers are prone to log on wherever there 

is an internet connection - whether at home, at school or at a friend's home - the 

vast majority of teens go online most frequently from home...those teens who remain 

offline are clearly defined by lower levels of income and limited access to technology" 

(Lenhart, Madden, and Hitlin 2005). 
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Computer offers a large variety of communication options, ranging from email to 

IM. "For many years, email has been the most popular application on the Internet... 

but it may be at the beginning of a slow decline as online teens begin to express a 

preference for instant messaging" (Lenhart, Madden, and Hitlin 14). They tend to use 

IM most when communicating with their friends and email when sending information 

to large groups or for communication with institutions (Lenhart, Madden, and Hitlin ii). 

I would like to focus particularly on a relatively new area of online communication 

- social networking websites. These websites allow teenagers to be in touch with a 

large number of people. These are very often classmates or members of certain 

groups who use the websites to stay in contact. Teenagers create their profiles which 

include their personal details, online names, the list of their online friends, interests, 

chat, possibility to leave brief messages, their blogs and a number of different 

applications such as games or whiteboards where they can express themselves by 

drawing. They are enabled to share their photos or music as well. The notoriously 

known social networking websites include MySpace®, Facebook™ or Bebo©. 

"Social networking sites have generated a lot of controversy over the past years 

as many fear that children visiting them are left vulnerable to harassment and sexual 

advances by peers and others"(Oppenheim 2008). Oppenheim says that the number 

of users of social networking websites is rather steady among 13-17 year olds but 

both younger and oldest teenagers show a recognizable growth (Oppenheim 2008). 

According to Harris Interactive survey girls say they visit these websites at a slightly 

higher rate than boys (Youth Pulse 2007). 

Friendship in the age of networking websites has taken a new shape. As Markow 

suggests, in her arcticle for Trends and Tudes, those "teenage friendships which are 

nurtured in both the "real" and "virtual" worlds are more long-standing and intimate... 

friendships that exist only online are more recent, and thus not surprisingly, less 

close" (Markow 2). Teenagers admit that they are more outgoing and honest when 

talking to their friends online. In contrast, only a very small number of them, about 

4%, claim they feel nervous or consider being always able to be connected with their 

friends negative (Markow 2). 
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Of course, social networking websites are not the only way to be connected with 

friends. IM appears to be more traditional and still extremely popular. Skype™, ICQ® 

or various chat rooms provide a synchronic way of communication, it is also possible 

to create IM profile or conversation with far-away people or those in the same 

location or less frequently for a group conversation. 

In a research study conducted in the U.S. the authors observe that "sending an 

instant message to someone in the same location is often used as a way to 

communicate with another person relatively privately. Rather than engaging in a 

spoken conversation that others could overhear...,however, the privacy of IM and 

other written modes of digital communication can easily be compromised. Many 

teens have had the experience of someone saving the text of an IM conversation and 

sharing it with others at a later time"(Lenhart, Madden, and Hitlin 22). 

As mentioned in the previous chapters, the use of mobile phones, online 

communication and IM has introduced some new language features. Emoticons and 

acronyms are inseparable parts of online or mobile communication. Huffaker and 

Calvert investigated in 2005 blogs of 13-17 year old teenagers and the results 

showed that "more than half (63%) of the total population of bloggers use emoticons 

in their blogs"(Huffaker and Calvert 2005). They expected that females would use 

emoticons more often than males. However, the findings confirmed that there are no 

overall gender differences (Huffaker and Calvert 2005). 

To sum up, modern communication technologies have certainly brought new 

aspects and views into teenage communication. They should be viewed as 

enhancement of the communication rather than an obstacle to social contact. 

Teenagers seem to realize that both CMC and face-to-face communication have its 

advantages and disadvantages and the combination of them appears to work best. 
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3. Research Study 
3.1.Introduction 

The purpose of this study is to examine the attitudes of today's teenagers towards 

newer communication technologies and also how the technologies influence the way 

teenagers communicate. The aim was to gather information which would confirm or 

disapprove the above formulated hypotheses based on the preliminary observations. 

The data collection is based on the questionnaire research method. The sample of 

the questionnaire is enclosed in Appendix 1. 

For our purposes, I will focus on adolescents and the teenagers, generally 

defined by the age 13-19. Specifically, my sample will begin at the age of 14 and 

extend through age 19. It will provide a homogenous sample of secondary - school 

students of both lower and higher level. This age range will give us an opportunity to 

compare the attitudes before and after legal status is acquired. I will refer to this 14-

19 year-old age group as adolescents or teenagers. 

3.2.Sample Design 

The sample was designed to represent teenagers whose age ranges from 14 to 

19, so the focus group are secondary-school students, predominantly living at home 

with their parents and having an experience with modern communication 

technologies. The group consisted of a total of 82 respondents, of which 72 percent 

were girls and 28 percent were boys. No race or ethnicity data was collected from the 

participants. More than a half of them come from urban population and less than a 

half from rural population. Only 4 respondents stated that they live in a suburb. All 

participants come from Central Bohemia in the Czech Republic so the survey reports 

on a specific local area. Table A. provides a detailed description of the sample with 

division according to their age. Despite the obvious imbalance in subgroups, I have 

also decided to take into account the differences between the answers of female and 

male respondents. The sample was not weighted as the nonresponse did not actually 

occur. 
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Demographics of the 
Sample 

Sex total total % 
Girls 59 72 
Boys 23 28 

Age Girls Boys 
14 0 2 
15 12 3 
16 17 3 
17 11 4 
18 8 5 
19 11 6 

Locale 
Urban 24 11 

Suburban 4 0 
Rural 31 12 

TOTAL NUMBER OF RESPONDENTS = 82 

Tab.A. Demographics of the sample 

3.3. Methodology 

To test the hypotheses and learn more about the attitudes of current teenagers, I 

have created a questionnaire survey which was conducted in January 2009 in 

Příbram among students of a local secondary school. 

The questionnaire consists of 20 questions of which the majority is multiple 

choice. In order to get more precise answers in several cases short answers style 

questions were also used. The questions cover several areas such as conditions 

and frequency of the use of modern communication technologies, communication 

tools and choices, social context and last but not least the issue of the language, 

with attention being paid mostly to the online communication. 

The questions were considered clear and the answers, apart form a very small 

number of cases, were meaningful and gave evidence of questions being understood 

well. Therefore, we can conclude that the answers are valid and relevant with respect 

to the context of the study. The time needed for filling in the questionnaire did not 

exceed 25 minutes in total. 
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3.4. Presentation of Results 

According to the current survey the vast majority of Czech teenagers are owners 

or users of more than one media device. As a matter of fact, almost all claim to be 

regularly using mobile phones (100%), most of them (74%) personal computer and 

the Internet (90%). And as much as one third of them use laptops as well. 

In order to understand the nature of teenagers' internet access, the following 

questions were asked: Where do they usually go online? Do they access the Internet 

from more than one place? How often do they go online? How much time do they 

spend online every week? In the section that follows I would like to outline factors 

that may influence how the respondents use the Internet and also the basic context 

of the internet access. 

As it can be seen in Table 1. almost all respondents (90%) report that they have 

an opportunity to use the online connection from the comfort of their homes. 

However, slightly less than a half of them (48%) go online from school too and about 

a quarter (22%) claim they also go online from their friend's computer. The internet 

access from the mobile phone has been also gaining its popularity among teenagers 

as 10% say they use it frequently. Surprisingly, only an insignificant number of 

respondents use the Internet from libraries (6%) and internet cafés (4%). 

Place Total (%) Girls (%) Boys(%) 
Home 90 90 91 
School 48 47 48 
A friend's house 22 19 30 
Library 6 7 4 
Internet café 4 2 9 

Tab.1. The places where teenagers go online most often 

More than half of internet-using teenagers (51%) say they go online more than 

once a day. Only about 4% of survey participants find themselves online regularly 

once a week. Nearly a quarter of boys (22%) report going online on a weekly basis 

and about the same percentage of girls (19%). Results show that more girls than 

boys report daily internet use. 



Time spent online ranges from only less than two hours to about 50 hours per 

week. 21% of respondents are less than two ours online every week, 40% say they 

spend between two to five hours there and over a third are online, in average, 25 

hours a week. Despite the fact that girls go online more often, they tend to spend 

there less time than boys. The results indicate that age does not play any role as far 

as the hours spent online or the frequency of internet use are concerned. 

When the teenage participants were asked about the reasons why they go online 

most frequent answers included chat (74%), visiting websites about film, music or 

sport (54%), followed by shopping online (50%) and sending or reading email (49%). 

Social networking websites are also very popular with 48% of teenagers as well as 

playing online games (38%). Obviously, gender matters more than age when types of 

online activities are involved. Top three boys' activities are looking up the information 

about films, music or sport in the first place (74%), then searching for news or 

information about current events (65%) succeeded by reading and sending email and 

chat (57%). The most popular girls' online activities are chat (81%), searching for 

information about film, music or sport (63%) and online shopping (61%). The detailed 

overview is provided in Table 2. 

Activity Total % Girls % Boys % 
Go online to get news of information about current 
events 50 44 65 

Go to websites about films, music or sport 66 63 74 
Go online to get information about health, physical 
fitness or dieting 12 12 13 

Go online to get information about drugs, sexual 
health 10 10 9 

Go online to get information about a school, college 
you are interested in 

27 29 22 

Look online for information about job opportunities 21 15 35 
Shopping online 50 51 48 
Sending or reading email 60 61 57 
Playing online games 38 33 48 
Chat, IM 74 81 57 
Visiting social network websites 49 49 48 

Tab.2. What teenagers do online 
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Also as a part of my survey, I wanted to find out to what extent the teenagers trust 

the Internet and are willing to provide their personally identifying information. In Table 

3. you can see that nearly 70 percent of the respondents, 75% of girls and 56% of 

boys, reveal their real names, along with their age and email address. In average, 

10% also add their postal address and telephone number. Girls (10%) appear to 

share the information about their interests and appearance more often than boys 

(0%). Only about 30% of the teenagers involved in the survey claim they do not 

reveal their personal details online. 

Personally identifying details revealed online Total % Girls % Boys % 
Yes 70 75 56 
No 30 25 44 

What information teenagers reveal? 
First name 67 75 48 
Surname 34 32 39 
Age 57 63 44 
Email address 54 54 52 
telephone number 13 9 26 
Postal address 9 5 17 
Other (personal interests, appearance...) 6 9 0 

Tab.3. Teenagers and personally identifying information revealed online 

As the Internet is an anonymous and flexible communication environment I was 

curious, if teenagers take advantage of that and have ever changed their indentity 

online, for instance, age category, gender or their name. Six in ten teenagers (60%) 

say that they have never modified their identity online so they use the real-world 

personal information. 

A 60 % majority finds the Internet a reliable source of information. Surprisingly, the 

age does not seem to be of any relevance. Although, they think the information is 

trustworthy 80% of them say that they sometimes verify the authenticity of the 

information. Fewer than 5% do that always, on the other hand, almost 8% never 

check the information gained online. 
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The results imply that a striking number of Czech teenagers (92%) are not 

monitored by their parents at all when going online. 8% of girls, aged 15-17, say their 

parents use filters or other types of monitoring methods to check up on their surfing 

habits. 

Social networking websites was also one of the spheres analysed in the 

questionnaire. As depicted in Table 4., they are extremely popular among teenagers. 

Over two thirds of the respondents (77%) have created their profiles. 81% of girls, 

compared to 65% of boys and almost 70% of all have made it public so anyone can 

visit it and contact them. 

Online profile Total % Girls % Boys % 
created 77 76 24 
set public 68 81 19 
set private 5 75 25 
do not know if private/public 5 25 75 

Tab.4. The overview of teenage profiles on social networking websites. 

Most teenagers who participated in the survey say that they have a wide network 

of friends online. I asked the participants to estimate the number of friends they have 

in real life and then of those they meet in cyberspace. The results are as follows. 

More than a third say they have about 11-15 real-life friends, another third state the 

number of less than 10 friends while a few claim it is not possible to count all their 

friends as there are too many of them. It is interesting to see that when the term 

"friend" is put in the context of a social networking website, 40% of teenagers have 

more than 30 online friends out of which there are some they have never met in 

person. 12% of respondents have even more than 100 online friends, with a few 

extremes reaching number 200. In total, six out of ten teenagers have in average 14 

online friends they have never met face to face. 

The survey was also focused on the choice of communication tools. Particularly, I 

focused on communication between teenagers and their peers, and teenagers and 

their parents. They were asked in general how they most often communicate with 

their friends. Close to 90% still prefers seeing their friends and talking to them face to 

face. Second most popular means of communication is IM and chat (72%), followed 
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by SMS (71%) and calling their friends on mobile phone (66%). Only slightly over 7% 

report that they use the landline telephone. About a third use the e-mail as well. 

Obviously, a mobile phone enables teenagers to be regularly in touch with their 

parents. The results indicate mobile phone is the favourite tool of communication 

between teenagers and their parents. Predominantly, as shown in Table 5., they 

prefer calling their parents (90%) to writing text messages (71%). Chat (7%) or e-mail 

(5%) are rarely used. As a matter of fact, only 14% of participants state that they 

usually also talk to their parents in person. 

Means used for communication with parents Total % Girls % Boys % 
Mobile phone - calling 90 90 91 
Mobile phone - SMS 72 73 70 
IM 7 7 9 
Email 5 5 4 
Other (face to face) 13 15 9 

Tab.5. Means of communication used for communication with parents 

The means of communication vary depending on a number of factors, such as the 

character of conversation and information involved. Table 6. shows that teenagers 

are more likely to use chat (70%) or their mobile phone (78%) when they want to 

have a quick chat with a friend they see on regular basis. When privacy is concerned 

(72%) or talking about something really serious or important (74%) they tend to meet 

in person. On average, almost 80% of girls and 65% of boys prefer face-to-face 

conversation in such case to IM or telephone conversation 

When you want to , what do you 
usually use? 

Mobile 
phone Email Chat 

Face-to-
Face 

Have a quick conversation with a friend 
that you see on a regular basis 78% 4% 70% 39% 
Talk with a friend about something 
important or serious 57 0 22 74 
Have a private conversation with 
someone 
without anyone else knowing about it 32 2 32 72 

Tab.6. Communication choices of teenagers (note multiple response question) 
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In addition to the social context and teenage communication choices, I have 

decided to include also two questions which are concerned with a specific area of the 

online language used by the teenagers. Table 7. depicts the results which reveal that 

the majority of respondents (61%) are used to using acronyms when being online. 

Czech acronyms prevail over English ones. The English acronyms include for 

instance "btw" (by the way), "omg" (oh my god), "pis" (please), "thx" (thanks) or a 

notoriously known "loi" (laughing out loud). In a few cases Czech equivalents are also 

used. A perfect example is "pnbz" (pane bože) which equals to "omg". There is a 

strong tendency to use Czech acronyms for expressing agreement or disagreement 

as well as confirmation. Such examples include "jj", "njn", "tjn" or "ttj" for agreeing and 

confirming or "nn" for disagreeing. Particularly interesting is the use of acronym 

"nwm" (nevím), spelt with "w", meaning I do not know. In general, girls (63%) tend to 

use the acronyms slightly more often than their male counterparts (57%). On the 

other hand, boys are more frequent users of English acronyms than girls. 

Next, the responses to the second language-focused question suggest that as far 

as the knowledge of foreign languages is concerned English is predominantly used 

online followed by German. Other languages mentioned by respondents, for example 

French or Russian, are used marginally. Almost half of the teenagers make use of 

their knowledge of foreign languages online. 

Do you use acronyms online? Total % Girls % Boys % 

Yes 61 63 56 
No 39 37 44 
Do you make online use of your knowledge of 
foreign languages? 
Yes 48 44 56 
No 52 56 44 

Tab.7. Online use of acronyms and foreign languages 

As it is often discussed that teenagers cannot live without the new communication 

technologies I have included the question asking what it is Czech teenagers cannot 

imagine their life without. Both, older and younger teenagers claim that one thing 
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they use for communicating and which they would miss most in their lives is their 

mobile phone (83%), then the Internet (73%) and personal computers/laptops (71%). 

Mobile phones are considered vital when it comes to keeping in touch with friends 

and family members and so is the Internet. Teenagers also find the Internet useful 

and helpful when preparing or practising for school lessons. 

I have placed postal service and libraries in contrast to the modern 

communication technologies. Almost a third of teenagers (33%) use postal service for 

sending parcels or money by postal order. "Pre-electronic" posting letters or postcard 

has been mentioned only in a very few cases. Only about a quarter of respondents 

(26%) cannot imagine their life without libraries. As the main reason why a 

considerable number of teenagers could do without libraries is that searching for 

books and information there is a rather time-consuming activity so they prefer to look 

up the necessary information on the Internet. 
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3.5. Analysis of Results and Discussion 

The findings show that boys, in general, spend more time online than girls. One of 

the reasons could be the fact that almost half of them play online games compared to 

only a third of the girls. Teenage girls' most popular online activity is IM so they go 

online quite frequently but do not spend so much time there. Their online activities 

also seem to be more monitored by their parents. 

Actually, home is the most common place for teenagers to access the Internet 

and not only in the Czech Republic but also in the U.S. as the results of survey 

conducted there show (Lenhart, Madden and Hitlin 5). This brings me to the issue of 

parents' monitoring. As a matter of fact, a considerable number of teenagers say their 

parents do not monitor what they do online or use filters to block the access to 

certain websites or messages containing inappropriate things of violent or sexual 

character. I find this very interesting as this is commonly used abroad especially in 

the English-speaking countries. 

The reason why there is almost no monitoring from parents' side could be 

explained in several ways. As the Internet entered Czech households later than in the 

English-speaking countries parents do not have enough experience and expertise in 

using filters and even if they were interested, the Czech consumer market did not 

offer such products or services until very recently. Another possible explanation is 

that parents simply trust their children and believe that if they get an inappropriate 

message they will inform them. Instead of focusing on content of the websites their 

children visit, more attention is being paid to the amount of time spent online. Some 

parents also doubt that checking up on their children is a good thing. It can be taken 

as a sign of mistrust and as teenagers are very sensitive about their private life, they 

might view this as an encroachment on their privacy. We should also take into 

consideration that teenagers may not always notice that their parents are monitoring 

their online activities, so for further analysis comparing both parents' and teenagers' 

points of view would be a necessity. 

Although the responsibility, first and foremost, rests with the parents, schools are 

the second most frequent place where teenagers use the Internet. On one hand, it 

shows that they play an important role in supporting computer literacy and providing, 
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to those who do not have online access at home, opportunity to search for 

information but also to use CMC. On the other, the results also point out a concerning 

issue of teenagers revealing a considerable amount of personal information. And this 

could be taken as a proof of insufficient education and awareness about online 

safety. The times when it was enough to warn children not to talk to strangers are 

definitely gone. Online communication enables teenagers to be in contact with 

anyone, almost anywhere in the world. However, the modern communication 

technologies also give opportunity to any person of contacting them as well. 

Hopefully, some precautions will be introduced soon to prevent such unwanted 

cases. 

Despite the anonymous virtual environment the Internet represents a reliable 

source of information to Czech teenagers and they feel safe enough to present their 

personally identifying information there. Interestingly, given a chance to present 

themselves, in such environment, in a fictitious way surveyed teenagers still prefer 

the realistic one. Surprisingly, girls, who are more likely to experience online 

harassment, are more willing to share personal information online than boys. This 

can be due to the fact that, as a rule, girls are at this age more communicative than 

teenage boys. However, they seem to use online communication predominantly for 

staying in contact with those friends and people they know in person. 

The phenomenon of cyber friends is certainly worth mentioning. CMC has 

significantly changed the way teenagers view friendship. Technology has obviously 

widened social networks among teenagers and very often the number of friends on 

their online profiles is often taken as an indicator of their teenage status. They have 

friends who they only meet online. Although there is a number of those who have 

never met face to face, the majority of teenagers know the people who they meet 

online in person and they find online chats and email as a great way of staying in 

touch with them. It makes them feel that they are always connected no matter how 

far they are from each other. The results of the survey clearly indicate that teenagers 

still prefer actual meeting with their friends face to face to meeting in cyberspace. 

The publically shared opinion that the use of newer communication technologies 

is at the expense of personal contact also partially contradicts the fact that some 

teenagers visit their peers to use the Internet. Of course, this can be viewed from 
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several different perspectives. Either they do not have online access at home or they 

simply prefer the company of their friends, which shows that they naturally demand 

more social contact than CMC can offer. 

Finally, there is the language issue concerning the use of acronyms and foreign 

languages. Apparently, English as an online language is used all over the world and it 

has found its way also to Czech teenagers. Although English is not wide-spread 

among them, it is used in computer games and IM on daily basis mostly taking the 

form of acronyms or short expressions such as "okay" or terms used in online games 

"camper" or "lama". 

To conclude, we can state that most of the findings correspond to those of the 

surveys conducted in English-speaking countries. The majority of both, Czech 

teenagers and English-speaking teenagers, have an online access from their homes 

but also from schools. Visiting websites related to music and film and IM rank among 

the most popular online activities. They also prefer IM to email as for keeping in touch 

with their peers and friends. The most significant difference occurs in parents' 

monitoring and filter using which is wide-spread in English-speaking countries but 

seems to be almost uknown in the Czech Republic. Though Czech teenagers are 

confident users of modern communication technologies, the general awareness of 

the netiquette and threats which come with it should be increased. Also, the trend of 

more frequent use of the technologies in education and in general contact with 

school could be motivating for teenagers. 
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4. Conclusion 

The following part of the thesis deals with the results of the survey with respect to 

the hypotheses formed above. 

The first hypothesis was that the main reason why today's teenagers regard life 

without the Internet as unthinkable is keeping in touch with their peers. The 

hypothesis has been confirmed as the most favourite online activity is chatting, which 

is viewed as the popular method of being in contact with friends. Apart from keeping 

in touch with their peers they also find online searching for information easier and 

faster than using libraries. 

The assumption that teenagers will prefer online communication or Instant 

messaging to face-to-face communication when serious conversation is concerned 

has not been confirmed. Contrary to the prediction, teenagers still value the personal 

social contact and are aware of the fact that different situations and types of 

conversation require specific approach and environment. 

As six out of ten teenagers have online friends they have never met face to face 

the third hypothesis stating that a large number of teenagers will have friends on their 

social networking websites they have never met in person has been confirmed. 

The following hypothesis was that male teenagers more than their female 

counterparts will provide personally identifying information. The results of the survey 

do not support this prediction. Contrary to the prediction, they state that three 

quarters of girls compared to over a half of the boys reveal their personal details. As 

a matter of fact, female respondents tend to reveal some additional information about 

their appearance or interests. 

The study has also confirmed that the majority of teenagers will consider the 

Internet a reliable source of information. There were only minor gender differences. In 

general, both female and male respondents sometimes verify the information they 

find on the Internet. 
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As the topic of this thesis is very broad, it was not possible to cover all the 

aspects of new communication technologies. The advances in technology cause that 

the nature of the Internet use and online communication is constantly changing. Not 

only the availability of the Internet but also faster access speed have modified the 

type of the activities teenagers do online. Although my survey did not prove the age 

of teenagers plays a particular role, when focusing on a larger geographical area it 

may be seen that the change of the Internet use may follow the changes of the 

interests related to the age of teenagers. 
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Dotazník 

Tento dotazník slouží pouze k potřebám zpracování bakalářské práce v rámci studia na 
Univerzitě Karlově v Praze - Pedagogické fakultě. Je zcela anonymní. Své odpovědi 
zaznamenávejte zakroužkováním, popř. vepsáním krátké odpovědi na vyhrazené místo. 
Děkuji za spolupráci. 

Pohlaví: muž žena 
Věk: 
Lokalita bydliště: město předměstí venkov (vesnice) 

1) Vlastníš nebo jsi uživatelem (označ i více možností) 
a. mobilní telefon 
b. pevné telefonní připojení (pevná linka) 
c. osobní počítač 
d. laptop/notebook 
e. připojení na Internet doma 
f. jiné komunikační zařízení (napiš jaké) 

2) Které typy komunikace nejčastěji používáš ke komunikaci s kamarády? 
a. osobní rozhovor tváří v tvář 
b. rozhovor mobilní telefon 
c. rozhovor pevná linka 
d. krátké textové zprávy 
e. ručně psané vzkazy 
f. e-mail 
g. chat ( tzv. Instant messaging např. Skype, ICQ apd.) 

3) Kde většinou využíváš online internetového připojení? 
(pokud se připojujete pravidelně z více než jednoho místa zakroužkujte více 
možností) 

a. ve škole 
b. doma 
c. u kamaráda, známých 
d. v knihovně (popř. informačním středisku) 
e. v internetové kavárně nebo podobném místě 
f. přes mobilní telefon 
g. nikde, připojení nevyužívám 

4) Jak často jsi online? 
a. několikrát denně 
b. jednou denně 
c. několikrát týdně 
d. jednou týdně 
e. jiná odpověď (napiš) 

5) К čemu nejčastěji online připojení používáš? 
a. vyhledávání informací o aktuálních událostech 
b. vyhledávání informací o filmech, hudbě, sportu atd. 
c. vyhledávání informací o zdraví, fyzické kondici, dietách 
d. vyhledávání informací o sexu, drogách 
e. získání informací o škole, o kterou máš zájem 
f- vyhledání informací o zaměstnání, pracovním trhu 
9- nákupu různých výrobků (kosmetika, oblečení, knihy, hudba, elektrotechnika atd.) 
h. posílání a čtení emailů 
i- hráni online her 
j- chat (tzv. Instant Messaging např.Skype, ICQ, apd.) 
к. К návštěvě profilových webových stránek ( Facebook, MySpace, Bebo...) 
1- Jiné (prosím vypiš) 
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6) Uvádíš na Internetu své osobní údaje? 
a. Ano b. Ne 

Pokud „Ano" jaké? 

a. křestní jméno 
b. příjmení 
c. věk 
d. emailovou adresu 
e. telefonní kontakt 
f. poštovní adresu 
g. jiné 

7) Monitorují tvoji rodiče nějak co děláš na Internetu? (např. nahlížením,otázkami, 
internetovými filtry...) 

a. Ano b. Ne 

8) Kolik času týdně trávíš online? 
a. 0-2 hodiny 
b. 2-5 hodin 
c. 5 a více (uveďpřibližný počet) 

9) Důvěřuješ informacím uvedeným na Internetu? 
a. Ano b. Ne 

10) Ověřuješ informace získané z internetových zdrojů? 
a. Vždy b. Někdy c. Nikdy 

11) Používáš při online komunikaci nějaké zkratky? 
a. Ano b. Ne 

pokud „Ano" uveď konkrétně jaké nejčastěji 

12) Vydával jsi se někdy na Internetu za někoho jiného, tj. změnil jsi svoji identitu? 
(např. jinou věkovou kategorii, opačné pohlaví, jiné jméno..atd.) 

a. Ano b. Ne 

13) Kolik kamarádů máš v běžném životě? 
a. méně než 2 d. 11-15 
b. 2-5 e. jiný počet (prosím uveď) 
c. 6-10 

14) Máš na Internetu svůj profil ? ( Facebook, MySpace, Bebo..aj.) 

a. Ano b. Ne 

Pokud „Ano" ie veřejně přístupný? 

a. Ano b. Ne c. Nevím 
15) Kolik kamarádů máš na Internetu (např. uvedených na své profilové stránce, 

emailovém adresáři...)? 

Uveď přibližný počet 
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16) Máš na Internetu nějaké kamarády, se kterými jsi se nikdy nesetkal osobně, tj. tváři 
v tvář? 

a. Ano b. Ne 

Pokud „Ano" prosím uveď jejich počet 

17) Když chceš . Jaký prostředek k tomu využiješ? 

— si popovídat, rychle něco sdělit kamarádovi, s kterým se vídáš často. 
a. telefon 
b. email 
c. chat (tzv. Instant messaging např. Skype, ICQ apd.) 
d. osobní setkání 
e. Jiný 

— sdělit kamarádovi něco opravdu vážného, důležitého. 
a. telefon 
b. email 
c. chat (tzv. Instant messaging např. Skype, ICQ apd.) 
d. osobní setkání 
e. Jiný 

— si privátně promluvit s někým tak, aby o tom nikdo jiný nevěděl. 
a. telefon 
b. email 
c. chat (tzv. Instant messaging např. Skype, ICQ apd.) 
d. osobní setkání 
e. Jiný 

18) Využíváš při online komunikaci své znalosti cizích jazyků? 
a. Ano b. Ne 

Pokud „Ano" jakých nejčastěji 

19) Který z uvedených prostředků používáš pro komunikaci s rodiči? 
a. mobilní telefon - volání 
b. mobilní telefon - textové zprávy 
c. Internet - chat (tzv. Instant messaging např. Skype, ICQ apd.) 
d. Internet- email 
e. Jiné ( uveď prosím jaké) 

20) Dokážeš si představit svůj život bez ... 
a. mobilního telefonu Ano Ne 
b.při pojení к Internetu Ano Ne 
c. počítače Ano Ne 
d. poštovních služeb České pošty Ano Ne 
e. knihovny Ano Ne 

prosím stručně vypiš svoje důvody. 
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BASIC DEMOGRAPHICS 

Demographics о f the Samp le 
Sex total total % 
Girls 59 72 
Boys 23 28 

Age Girls Boys 
14 0 2 
15 12 3 
16 17 3 
17 11 4 
18 8 5 
19 11 6 

Locale 
Urban 24 11 
Suburban 4 0 
Rural 31 12 
TOTAL NUMBER OF RESPONDENTS = 82 

QUESTIONNAIRE SURVEY OVERALL RESULTS 

Question no. 1 (note multiple response question) 
option a b с d e f 
anwers % 100 32 74 28 90 2 

Question no.2 (note multiple res ponse question) 
option a b с d e f 9 
answers % 87 66 7 71 2 29 72 

Question no.3 (note multiple res ponse question) 
option a b с d в f 9 
answers % 48 90 22 6 4 10 1 

Question no.4 
option a b с d e 
answers % 51 22 19 4 4 

Question no.5 (note multiple response question) 
option a b с d в f 9 / У к / 
answers % 50 66 12 10 27 21 50 60 38 74 49 7 

Question no.6 Yes answers - question no.6 (note multiple response question) 
option a-yes b-no option a b С d e f 9 
answers no./ % 57/70 25/30 answers % 67 34 57 54 13 9 6 

Question no.7 
option a-yes b-no 
answers no./ % 7 /8 75/92 

Question no.8 
Dption a b с 
answers no./ % 17/21 34/41 31/38* 
* average time spent online 25hours per week 

Question no.9 
option a-yes b-no 
answers no./ Vo 47/58 34/42 

Question no.10 
option a b с 
answers no./ % 4 /5 71/87 7 /8 



Question no.11 
option a-yes * b-no 
answers no./ % 50/61 32/39 
* most common are Czech acronyms 

Question no.12 
option a-yes b-no 
answers % 40 60 

Question no.13 
option a b с d e* 
answers % 1 10 18 38 33 
* stated number of friends in real life ranges from 15-65 

Question no.14 
option a-yes b-no 
answers % 77 23 

Yes answers- question no. 14 
option a b с 
answer % 89 5 6 

Question no.15 
no. of online frienc 0 1-15 16-30 31-45 46-55 56-80 81-100 101-150 151-200 
answers % 0 40 20 5 20 10 0 5 0 

Question no.16 
option a-yes* b-no 
answers % 60 40 

never met face to face is 14 

Question no.17 (note multiple res jonse question) 
option a b с d e 

1 78% 4% 70% 39% 0% 
2 57 0 22 74 0 
3 32 2 32 72 0 

Question no.18 
option a-yes* b-no 
answers % 54 46 
languages used n online communication I.English 2. German 3.Frenc 

Question no.19 (note multiple response question) 
option 3 b с d e 
answers % 72 7 5 13 

Question no.20 
option yes no 

a 17% 83% 
b 27 73 
с 29 71 
d 67 33 
e 74 26 



FEMALE RESPONDENTS - ANSWERS total = 59 

Question no. 1 (note multiple response question) 
option a b с d e f 
anwers % 100 34 70 34 90 0 

Question no.2 (note multiple response question) 
option a b с d e f g 
answers % 88 64 9 73 3 27 73 

Question no.3 (note multiple response question 
option a b с d e ŕ 9 
answers % 48 90 19 7 2 7 2 

Question no.4 
option a b с d e 
answers % 54 24 18 2 2 

Question no.5 (note multiple response q uestion 
option a Ь с d e f 5í h / j /< / 
answers % 44 63 12 10 29 15 51 61 33 81 49 7 

Question no.6 
option a-yes b-no 
answers no./ % 44/75 15/25 

Question no.7 
option a-yes b-no 
answers no./ % 7/12 52/88 

Yes answers - question no.6 (note multiple response question) 
option a b с d e ŕ g 
answers % 75 32 63 54 9 5 9 

Question no.8 
option a b с 
answers no./ % 12/20 29/49 18/31* 

average time spent online 19hours per week 

Question no. Э 
option a-yes b-no 
answers no./ % 32/54 27/46 

Question no.10 
option a b с 
answers no/ % 2/4 51/86 6/10 

Question no.11 
option a-yes * b-no 
answers no./ % 37/63 22/37 
* most common are Czech acronyms 

Question no.12 
option a-yes b-no 
answers % 42 58 

Ques t ion no.13 
option a b с d e* 
answers % 0 10 20 41 29 
* stated number of friends in real life ranaes from 15-65 



Question no.14 
option a-yes b-no 
answers % 80 20 

Ves answers- question no. 14 
option a b с 
answer % 91 7 2 

on no.1£ 
no. of online friei 0 1-15 16-30 31-45 46-55 56-80 81-100 101-150 151-200 answers % 2 28 36 6 2 6 6 8 6 

Question no.16 
option a-yes* b-no 
answers % 58 42 
average number of online friends never met face to face is 11 

on no.17 (note multiDle response question) 
option a b с d e 

1 78% 13% 75% 42% 0% 
2 56 0 22 80 0 
3 30 2 30 73 0 

Question no.18 
option a-yes* b-no 

answers % 44 56 
languages used in online communication I.English 2. German 3. French, Russian 

Ioption a Ь с d I e 
lanswers % 90 73 7 5 I 15 

Question no.20 
option yes no 

a 10% 90% 
b 24 76 
с 25 75 
d 70 30 
e 76 24 i 



MALE RESPONDENTS - ANSWERS total=23 

Question no. 1 (note multiple response question) 
option a b с d e f 
anwers % 100 26 87 26 91 9 

Question no.2 (note multiple response question) 
option a b с d в f g 
answers % 83 70 4 65 0 35 70 

Question no.3 (note multiple response question) 
option a b с d в f Sf 
answers % 48 91 30 4 9 17 0 

Question no.4 
option a b с d в 
answers % 43 17 22 9 9 

Question no.5 (note multiple response question) 
option a b с d e f Sf h / к / 
answers % 65 74 13 9 22 35 48 57 48 57 48 9 

Question no.6 Yes answers - question no.6 (note multiple response question) 
option a-yes b-no option a b С с/ e f 9 
answers no./% 13/56 10/44 answers % 21 17 19 23 12 8 0 

Question no.7 
option a-yes b-no 
answers no./% 0/0 23/100 

Question no.8 
option a b с 
answers no./% 5/22 5/22 13/56* 
* average time spent online 25hours per week 

Question no.9 
option a-yes b-no 
answers no./% 15/66 7/34 

Question no.10 
option a b С 
answers no/% 2/9 20/87 1/4 

ns 

Question no.11 

ns 

option a-yes * b-no 

ns 
answers no./% 13/56 10/44 

ns * most common are Czech acrony ns ns 

Question no.12 

ns 

option a-yes b-no 

ns 

answers % 30 70 

ns 

Question no.13 
option a b с d e* 
answers % 4 8 13 31 44 
* stated number of friends in real life ranges from 15-50 



Question no.14 
option a-yes b-no 
answers % 66 34 

Yes answers- question no. 14 
option a b с 
answer % 73 7 20 

Question no.15 
no. of online friends 0 1-15 16-30 31-45 46-55 56-80 81-100 101-150 151-200 
answers % 0 40 20 5 20 10 0 5 0 

Question no. 16 
option a-yes* b-no 
answers % 66 34 
'average number of online friends never met face to face is 18 

Question no.17 (note mult pie response question) 
option a b с d e 

1 78% 0% 57% 30% 0% 
2 61 0 22 61 0 
3 35 4 35 70 0 

Question no. 18 
option a-yes* b-no 
answers % 56 44 
'languages used in online communication I.English 2. German,French 

Question no.19 (note multiple response question) 
option а b с d e 
answers % 91 70 9 4 9 

Question no.2Ö 
option yes no 

a 35% 65% 
b 35 65 
с 39 61 
d 61 39 
e 74 26 


