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Abstrakt ¢esky

Diplomova prace Komunikace klubu AC Sparta Prabthdl a.s. pojednava o
medialni struktie, komunik&nich a PR aktivitach klubu &st&né navazuje na baka-
larskou, v niz jsem se zabyvala postavenim klubov&sopisu v komunikaci klubu.
Prace vychazi z primarnich i sekundarnich Zdioformaci. Jejim hlavnim cilem je
zhodnoceni komunikace na zalkdadhzofi fanousk klubu ziskanych prostdnictvim
dotaznikového S&ni a podrobné analyzy komunékdch kanal. Teoreticky ramec
prace tvéi charakteristika specifického vztahu mezi sporeermédii a vymezeni za-
kladnich pojnii z oblasti Public Relations a komunikaceisadem na jejich aplikaci ve

sportu.

Abstract in english

Diploma thesis Communication of AC Sparta Prahtpdia.s. deals with media
structure, communication and Public Relations & thub. Thesis partly extends my
bachelor thesis which is focused on the positiothefclub’s magazine in Sparta’s com-
munication. Thesis is based on primary data as agléecondary data sources. Data
gathered by the self-administered questionnairedetailed analysis of the channels of
club’s communication serve as the basis for theptexevaluation of Sparta’s com-
munication which is the main goal of this thesibedretical background comprises of
the description of unique relationship between tspod media and of the definition of
the key terms relating to Public Relations and camication with emphasis on their

application in sport.



