Legal aspects of online advertising of fixed odds betting
Abstract

This thesis deals with the issue of online advertising for fixed odds betting. This type
of advertising is one of the most widespread methods of promoting this form of gambling.
The aim of this thesis is to describe and analyze some specific problems associated with
online advertising for fixed odds betting and to verify how legal regulations are complied

with in practice, particularly in relation to underage players.

The thesis is divided into an introduction, four parts, which are further divided into

chapters and subchapters, and a conclusion.

The first part describes the current legal regulation of gambling advertising in the
Czech Republic and some other specifics related to this area, in particular the self-regulation
of advertising. This part also compares Czech legislation with the legal regulation of

gambling advertising in Italy and the United Kingdom.

The second part deals with certain specific issues directly related to online advertising
of fixed odds betting. Attention is focused on advertising containing betting odds, advertising

disseminated through podcasts, and advertising promoting betting advice.

The third part contains research on specific online advertising campaigns by selected
gambling operators. The research assesses samples of online banner advertising and samples
of promotional posts distributed on the Instagram social network. The focus is on whether the
advertisements examined comply with the requirements set by law and whether they meet the

conditions for advertising introduced by self-regulation.

The fourth part elaborates on some considerations de lege ferenda. It outlines possible
directions in which the regulation of gambling advertising could further develop in relation to

online fixed odds betting advertising.

The conclusion summarizes the findings and concludes whether the regulation of
gambling advertising protects its recipients, especially minors, in relation to online

advertising of fixed odds betting.
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