Abstrakt

This bachelor’s thesis focuses on the analysis of the transformation of the media image of
social workers between 2018 and 2022 in the three most-watched Czech print media, and on
examining the impact of this media image on the professional identity of social workers. The
theoretical part introduces key concepts such as professional identity, the prestige of the
profession, and the influence of cultural and media factors in shaping these values.
Additionally, the theoretical framework of interpersonal and media communication is
presented, followed by a discussion on the impact of media on the public agenda, including
the theories of agenda setting, priming, and framing.

The research is based on three research methods — media message analysis, expert interviews,
and a questionnaire survey. The results show that media attention is primarily focused on
clients, with social work as a profession receiving secondary attention. Media texts
predominantly feature extreme narratives with limited informative value and a strong
emotional charge.

The findings of the thesis point to the need for more systematic collaboration between social
workers and the media and the need for strategic communication to help improve the prestige
of the profession and contribute to the cultivation of public debate. The media plays a key role
in shaping the perception of the profession and it is therefore essential that social work is
presented realistically, with an emphasis on its contribution to society.
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