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Doctoral Dissertation Review Report 
A Sociological Analysis of Purchase Decision-Making within E-Commerce 
Ecosystems in Czechia, France and Ukraine 

General Assessment 
The dissertation by Maksym Kolomoiets addresses a timely and relevant topic: consumer 
experience and decision-making within e-commerce ecosystems in Czechia, France and Ukraine. 
It is a cumulative work consisting of three empirical studies framed by a shared theoretical 
introduction, a research methods section, and a synthetic discussion. Two of the three studies 
have been published in peer-reviewed journals, and the third is currently under review. 
The dissertation draws on Michel Callon's new new economic sociology and applies its core 
concepts — framing, market agencements and consumer projects — to the study of online 
consumption. The cross-cultural design, based on sixty semi-structured interviews, adds 
empirical breadth and comparative depth to the analysis. The work demonstrates theoretical 
ambition and delivers a coherent and readable account of how e-commerce platforms shape 
consumer roles, norms and responsibilities. 
I have previously provided a working review of an earlier version of this dissertation. The final 
version submitted for defence reflects a substantial revision and represents a meaningful 
improvement over the preliminary draft. The structure is now clearer, the methodological section 
significantly more detailed, and the overall coherence between the theoretical and empirical 
parts has improved. 

Theoretical Framework 
The theoretical section oKers a well-organised and pedagogically useful overview of the 
development of economic sociology, from its classical period through the new economic 
sociology to Callon's new new approach (pp. 4–20). Particularly valuable is the narrative arc drawn 
with the help of Swedberg's historiography of the field: the reader is guided from Durkheim and 
Weber through Granovetter and Zelizer to Callon, which contextualises the dissertation's 
theoretical positioning clearly and convincingly. 
The key concepts — framing, market agencement and consumer project — are introduced with 
suKicient depth and linked to the empirical studies. The tabular overview of economic sociology 
currents (p. 8) is a useful navigational tool. The section on platform-based markets (pp. 10–15) 
successfully bridges the sociological tradition with the interdisciplinary literature on digital 
platforms, demonstrating the author's command of a broad and demanding literature. 
The most significant original theoretical contribution lies in the revival and application of Callon's 
concept of the consumer project (Callon, 2008). The dissertation claims to be "the first study 
known to the author connecting specifically online commerce with projectification and 
systematizing the related literature" (p. 20). This claim is credible and represents a genuine 
contribution to the sociology of markets and digital consumption. 

Research Design and Methods 
The methodological section represents a strong part of the dissertation. The cross-cultural 
qualitative design is clearly justified, the sampling procedure is described across its three phases, 
and the demographic composition of the samples is presented transparently in tabular form (p. 
24). The use of grounded theory, drawing on both Holton (2010) and Gioia et al. (2013), is explained 
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in detail, and the data structure diagram (Figure 2, p. 35) makes the analytical process visible and 
credible. 
One methodological issue warrants closer attention. The French interviews were conducted by a 
hired native-speaker interviewer, a student from the faculty with no prior interview experience. The 
practical rationale for this decision is understandable and acknowledged. However, the reflexive 
statement addresses this primarily by noting that the interviewer "proved to be a fast learner and 
quickly matched the author's level of interviewee skills" (p. 30). In qualitative research, where the 
interviewer is the research instrument, this assessment — however positive — does not fully 
substitute for a methodological discussion of how this arrangement may have shaped the French 
data. The reader would benefit from a more explicit reflection on whether and how the 
interviewer's positionality, gender, and inexperience may have influenced the data collected in 
France compared to the other two national samples. A further consideration in this regard is that 
the French interviewer, similarly to the author in the Czech and Ukrainian samples, recruited a 
portion of respondents from her own personal network of friends and acquaintances. While the 
author notes that interviews conducted with acquaintances tended to be more informative and 
detailed, this arrangement also introduces a specific relational dynamic that may have shaped 
what respondents were willing to share and how.  

Evaluation of Individual Studies 
Study 1 – The New Spirit of E-commerce? Online Shopping as Consumer Projects 
The first study introduces the concept of the consumer project and argues that the e-commerce 
transaction is best understood as a user project in Callon's and Boltanski–Chiapello's sense. The 
theoretical argument is well-constructed and the comparative table situating e-commerce within 
the "projective city" is a productive contribution. The study is somewhat more confirmatory than 
exploratory in character: its primary function is to demonstrate that Callon's conceptual 
vocabulary applies to the e-commerce setting, which it does convincingly. A stronger exploratory 
dimension — pushing the concept further or identifying its limits — would have added to the 
study's originality. Nonetheless, its value lies precisely in this application and in establishing the 
conceptual foundation for the subsequent studies. 
Study 2 – Creating the National E-Commerce Consumer Through Complementors 
This study is where the cross-cultural design comes into its own. The finding that national 
diKerences in consumer norms emerge not from abstract cultural values but through the concrete 
functioning of payment and delivery complementors is empirically grounded and theoretically 
interesting. The observation that PayPal functions as a security device in France but as an 
instrument for international transfers in Ukraine is a good example of how Callonian market 
agencement works in practice. The study has been published in Journal of International 
Consumer Marketing, which lends it external validation. 
Study 3 – The Impact of Transaction Framing 
The third study is the empirically strongest and most coherent of the three. The application of 
Callon's framing concept to the barriers of participation on C2C platforms is clear, well-evidenced 
and practically relevant. The argument connects directly to the literature on sustainable 
consumption and circular economy, which broadens the study's significance. Its publication in 
Qualitative Market Research: An International Journal confirms its quality. 

Discussion and Conclusions 
The discussion chapter engages meaningfully with the broader sociological question of how 
markets form and fail on cultural, rather than purely market-economy grounds. The synthesis is 
intellectually satisfying and the argument — that platforms must be embedded in existing cultural 
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schemes to succeed — is well-supported by examples ranging from casinos and life insurance to 
Uber and BlaBlaCar. 
One observation regarding the scope of the critical perspective is worth raising. The dissertation 
occasionally references concepts such as surveillance capitalism (e.g. ZuboK, 2019, p. 14) and 
algorithmic governance, but does not develop them analytically. The sociological tradition to 
which this thesis belongs carries an expectation of critical engagement with the power structures 
that digital platforms reproduce. A more sustained engagement with the critical literature — even 
if ultimately to question or qualify it would have strengthened the sociological contribution of the 
discussion. Questions about surveillance, the concentration of platform power, and the growing 
demands placed on consumers are precisely the areas where the empirical material gathered in 
this study could generate original critical insight. 
The conclusion (pp. 96–98) is well-structured and appropriately scoped. The limitations are 
acknowledged honestly, including the underrepresentation of older respondents and the absence 
of ethnographic observation. The directions for future research are clearly outlined. 

Formal Aspects 
The dissertation is written in competent academic English. The formatting is consistent and the 
referencing is careful. The structure follows a logical and readable sequence. No significant 
formal issues were identified. 

Contribution and Originality 
The dissertation makes a genuine contribution to the sociology of digital markets. Its principal 
strengths are: the cross-cultural empirical scope, the systematic application of Callonian 
concepts to e-commerce, the revival of the consumer project as an analytical category, and the 
three peer-reviewed publications that provide external confirmation of the work's quality. 

Final Recommendation 
The dissertation by Maksym Kolomoiets meets the requirements for a doctoral dissertation in 
sociology. It demonstrates theoretical awareness, methodological competence and empirical 
eKort. The candidate has shown the ability to produce original, publishable research. 
The dissertation is recommended for defence and, upon its successful completion, for the award 
of the degree of Doctor of Philosophy (Ph.D.). 
 
 
April 5th 2026 
 

 
doc. Mgr. Ing. Lukáš Zagata, Ph.D. 
Department of Humanities 
Czech University of Life Sciences Prague 
 


