Abstact

This bachelor’s thesis analyses the communication practices of three Czech cultural periodicals:
A2, Revolver Revue, and Tvar. It focuses on how these periodicals communicate their product
to the public through marketing and public relations, as well as on how marketing and PR are
perceived by the actors themselves. The periodicals are situated within the nonprofit sector,
which is why the thesis also addresses issues of funding policy and the financial situation of
these entities. Their position within the nonprofit sector simultaneously shapes the main
theoretical framework of the thesis, which draws on the constitutive approach to
communication, emphasizing the processual nature of communication and the gradual
formation of meanings through communicative practices. The quantitative content analysis
examines the communication of the three selected periodicals on Instagram and Facebook, as
well as their promotion of events. It explores how these organizations use social media to build
relationships with their audiences, present their product, and share information about events,
with particular attention to how the nature of the product and the organizations’ approach to
communication are reflected in their messaging. The qualitative analysis then provides insight
into attitudes toward marketing and PR through in-depth interviews with selected members of
the editorial teams. The aim of this analysis is to examine how marketing and PR have been
established within the editorial offices, how meanings are negotiated internally, and how
marketing and PR are perceived. By combining these two research approaches and emphasizing
both the nonprofit context and the specific characteristics of nonprofit marketing, the thesis
concludes that although marketing and PR are often not considered activities inherently
belonging to nonprofit organizations and may even be viewed negatively by their members, the
three editorial teams studied regard marketing, PR, and communication more broadly as an

inherent part of their functioning.



