
ABSTRACT

The thesis deals with the research of the media image of politician Ivan Bartos in the period 

between 2020-2024 using a combination of quantitative and qualitative methods of analysis, the so-

called triangulation. It covers the period of the regional elections in 2020 and 2024, the Chamber of 

Deputies in 2021 and the European Parliament in 2024, as well as the topic of the digitalisation of 

construction management, which influenced his media image. Ivan Bartoš is a politician who has 

been associated with the Czech Pirate Party's greatest successes, but also its worst downfalls, since 

its inception. The paper focuses on the transformation of his image from the 2020 regional 

elections, when the Pirates were the strongest in terms of political power, to the moment when 

Bartoš leaves his position as chairman due to several failed elections.


