
ABSTRACT:  

Background: The entertainment environment has long been associated with the use of 

psychoactive substances and associated health and social risks. Specifically targeted addiction 

services in the entertainment environment are involved in reducing these. This study is based on 

the premise that client feedback can serve as a key tool for further development and improvement 

of these services. 

Aims: The aim of the research was to identify the needs of the clients through their feedback, to 

determine the extent to which these needs were met through the programme's services and to 

assess overall satisfaction with the interventions provided. 

Sample: The research sample consisted of 22 clients (15 men and 7 women) of the 

Hard  &  Smart program. Respondents were required to meet 2 basic criteria, namely that they had 

used any program services more than once in the past and agreed to participate in the research. 

Respondents were selected for the study using a nonrandom chance sampling method. 

Methods: Data were collected through semi-structured interviews. Interviews were recorded, then 

transcribed and analysed using thematic analysis with open coding and categorisation methods. 

Results: The majority of respondents expressed a high level of satisfaction with the 

Hard  &  Smart services, citing the attitude of staff as the biggest benefit. They perceived the 

service to be low-threshold, accessible and a natural part of the event, which is both supportive 

and professional. Some interviewees made suggestions for improvement. Incorporating these 

suggestions into the programme would enable visitors to increase safety in the entertainment 

environment and reduce the risks associated with attending the event. 

Conclusion and recommendation: Professional harm reduction interventions provided in 

entertainment settings are perceived by participants as necessary and effective. The results of the 

evaluation can serve not only as a reflection of current practice, but also as a basis for further 

development and innovation of the Hard & Smart programme and harm reduction programmes in 

entertainment settings in general. 
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