Anotace:

Vmé diplomové praci se zabyvam analyzou marketingové koncepce
sportovniho arealu Erpet Golf Centrum s.r.o. a zhodnocenim jeho 7P v oblasti
sluZzeb. Ve vyzkumné &asti prace zjistuji pomoci dotazniku efektivitu
marketingové c¢innosti EGC, a to rozesilani reklamnich bali¢ka firmam
s nabidkou sluZeb sportovniho arealu. V teoretické Casti popisuji marketing
sluZeb z rliznych pohledd odborné literatury.
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Annotation:

In my thesis, | analyse the marketing conception of the sport centre Erpet and
avaluate its 7P in the area of services.
In the elaboratin part of my thesis, | determine via a questionnaire the efectivity
of the marketing activities in Erpet that is sending a set of leaflets offering the
services of the sport centre.
In the theoretical part, the marketing of services is described from different
points of view found in the professional literature.
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