Abstract

This thesis focuses on the implementation of voice synthesis technology in selected Czech media
outlets. It examines how public service and private media with different funding and operating
models work with the deployment of speech technologies, specifically voice synthesis, in their
operations. The research was conducted using a qualitative method of semi-structured interviews
with research and production staff involved in the development of Al technologies. Subsequently,
an analysis of the respondents' statements was conducted. The results point to an increasing interest
in the implementation of the technology under consideration, with individual editorial offices
seeking to expand the availability of their content to the target audience, depending, among other
things, on financial and technological possibilities. The results show an increasing emphasis on in-
house development and a synthesis of the voices of those associated with the backgrounds of the

media organisations surveyed.



