Abstract (in English):

This bachelor's thesis deals with the stylistic analysis and comparison of horoscopes
published in selected Czech periodicals from the 1960s to the present. The main aim of the
thesis is to map the development of the linguistic style of horoscopes and to capture the main
changes in their style of expression, linguistic means used and function. The thesis focuses
mainly on three areas: linguistic means used in horoscopes, the occurrence of elements of
epistemic and voluntative modality and the presence of advertising or persuasive elements.
As part of the research, a reduced corpus of horoscopes was compiled, divided into older
and contemporary parts, in which both qualitative and quantitative analysis was performed.
The comparison shows that horoscopes are changing not only in terms of language, but also
in terms of their overall tone — newer texts are more expressive, work more with emotions,
establish closer contact with the reader and take their target group into account more
significantly. Minor changes were also noted in the means used in the epistemic and
voluntative modality and elements close to them. It was also confirmed that horoscopes
contain linguistic means strengthening the persuasive function of the text, as well as
elements related to the offer or advertising. In contemporary texts, the occurrence of
extratextual advertising for other services related to horoscopes was also noted. The results
of the work contribute to a deeper understanding of this commonly neglected journalistic
genre and its changes over time, and at the same time draw attention to the possible effort of

the authors to stimulate readers to action, in some cases associated with consumer behavior.



