
Abstract 

The thesis focuses on the analysis of the presentation and discussion of female roles in 

the contemporary digital space, using the TikTok platform as a case study. The aim is to explore 

how femininity is represented and discussed through digital communication, and how social 

media influence the shaping of feminist and antifeminist currents. The research employs a 

qualitative methodology, specifically multimodal content analysis, and identifies the main types 

of ideological frameworks: progressive, radical, liberal, and antifeminist as analytical tools 

prior to the start of the research. The thesis reflects on the specifics of TikTok’s algorithmic 

environment and its impact on the dissemination and visibility of individual ideological streams. 

The findings show that TikTok is a dynamic space not only for reinforcing feminist narratives 

but also for their critique and the redefinition of their meaning within current social conflicts, 

which the platform also helps to shape. 

 


