Abstract

This thesis, titled Strategies for launching series production on streaming platforms in the Czech
Republic, explores the strategies used for launching series productions on streaming platforms in
the Czech Republic, the factors influencing the choice of these strategies, and their impact on
viewer behavior. The theoretical part of the thesis deals with the historical development of
broadcast media, the transformation of media consumption, and technological changes that enabled
the rise of streaming services. It also characterizes selected streaming services such as iVysilani,
MAX, Netflix, Prima+, and VOYO. The practical section uses qualitative research based on semi-
structured interviews with media professionals working for the aforementioned streaming platforms
and further tematic analysis. The research results provide insight into the diversity of distribution
strategies, viewer motivations, and the changing patterns of audiovisual content consumption. Thus,

the thesis contributes to a deeper understanding of the dynamics of digital media distribution.



