Abstract

This master's thesis examines the ethical boundaries and specifics of judges,
prosecutors, and attorneys presenting themselves on social media platforms. The thesis focuses
on the regulation of this conduct through legal provisions, ethical codes, and other
recommendations.

It is stated that there are significant differences in the extent and form of regulation for
individual professions, reflecting different societal demands. The regulation for judges is the
most elaborate and strictest, with an emphasis on preserving the dignity of the office,
impartiality, and independence. For prosecutors, the regulation is less detailed, recommending
restraint and not emphasizing professional identity in the online space. For attorneys, given
their status as independent professionals and the need to acquire clients, general provisions of
the ethical code regarding dignity and publicity rules are applied. The thesis points out the
inconsistent interpretation of rules in practice for judges and the lack of specific
recommendations for prosecutors and attorneys. It emphasizes the importance of dignity across
all professions for maintaining public trust in the justice system. In this regard, the professional
status of legal practitioners is relevant even in their personal lives, including their activities on

social media.
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