Abstract

Politics and political communication are influenced by the presence of gender stereotypes.
While male candidates are stereotypically associated with decisiveness and strength, female
candidates are perceived as caring and empathetic. With the development of social media,
political candidates have gained new opportunities for self-presentation, including how they
relate to these stereotypical roles. This bachelor’s thesis examines the self-presentation of
candidates in the Czech presidential campaign of 2023 from the perspective of gender
stereotypes. The theoretical part introduces both gender stereotypes and political
communication on social media and further connects these two areas by discussing the
representation of gender stereotypes in political communication. It also addresses the role of
gender in the Czech political context. The analytical part uses quantitative content analysis to
examine Instagram posts by Danuse Nerudova, Petr Pavel, and Andrej Babis. The aim of the
thesis is to determine how the selected Czech presidential candidates presented themselves on
Instagram during the campaign period in relation to traditional gender stereotypes. The analysis
of 601 posts focused on which stereotypical themes and characteristics the candidates used to
construct their public image. The results show that two out of the three candidates—Petr Pavel
and DanuSe Nerudova—presented themselves in accordance with traditional gender
stereotypes. Petr Pavel predominantly portrayed a masculine image and focused on
stereotypically male topics, whereas DanuSe Nerudova’s self-presentation was shaped
primarily by feminine stereotypes. Only in the case of Andrej Babi§ did the content

predominantly reflect stereotypes traditionally associated with the opposite gender.



