Abstract:

One of the primary aspects of our lives is shaped by the social environments in which we move.
Based on the environment in which we find ourselves, we adjust our actions. Modern technological
progress combined with the expansion of the internet enabled the emergence of a new social
environment that quickly became part of the global world. This environment is identified as social
media, which today plays an important role in forming and maintaining relationships between many
generations. This digital environment has a significant influence on the youth who have already
been born into the world of social media, which has an impact on what values the youth adopt in
their lives. In the classic view, the most significant influence on adolescents is social actors, which
are family and peers. However, in today's age of social media, there is a new social environment
that enters the lives of teenagers and influences the value orientations of teenagers. In this work, I
focus on two goals. The main goal of the work is to create a synthesis of knowledge about the
influence of social media on the value orientations of adolescents. The secondary goal of the work,
which functions as a supporting goal, is to compare the influence of social media with the influence

of social actors.
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