
Abstract 

This bachelor's thesis focuses on the election campaign of the presidential candidate Andrej 

Babiš before the second round of the Czech presidential election in 2023. It focuses mainly on 

the relationship between negative political communication, populism, and social networks, 

where the subject of the research are Andrej Babiš's posts on Facebook in the interim period 

between the first and second round of the presidential election. 


