
 

 

 

 

Abstract  

 

The thesis deals with U.S. media coverage of Kazakhstan's first president Nursultan 

Nazarbayev between 2011 and 2022. Using Bourdieu's theory of journalistic field and 

Entman's concept of media framing, the content analysis of five different media outlets 

shows that while commercial newspapers (NYT, WP, WSJ) were more critical than non-

profit online media outlets (Eurasianet, RFE/RL) regarding Nazarbayev and his regime 

during events that challenged his power; their overall coverage of the country, its leader 

and his legacy has been restrained or even credited Nazarbayev for various achievements. 

Differences in the degree of critical stance were also identified between the two non-

profit media. Providing an overview of Kazakh government-funded lobbying information 

campaigns abroad, the thesis confirms the importance of research into the use of 

international media platforms by authoritarian regimes aiming at creating a favorable 

image abroad. 
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