Abstract

The central theme of this thesis was a deeper understanding of social media communication by
Members of the European Parliament (MEPs) elected for Czechia between 2020 and 2022. The
author decided to conduct the research due to the influence the politicians maintain (factual
within the legislative process and the one based on their authority when co-creating opinions in
the public sphere), while a lack of academic studies on such a topic existed, establishing
a research gap to be filled. In the past, researchers within the field of political sciences focused
primarily on the qualitative dimension of online communication (text analysis) or only one of
the social media platforms (mostly Twitter). This approach could uncover sentiments but made
it much more challenging to spot trends. Therefore, the data from Facebook, Twitter, and
Instagram were obtained via an online provider Zoomsphere, mainly from the parties' leaders
in the European elections of 2019. These pieces of information were researched with a data
analysis approach, which consisted of nine main steps. After evaluating the research aim, data
were identified, collected, extracted, cleaned, aggregated, analyzed, and finally visualized in
order to make conclusions based on the outcomes. Once this process was finished, the data were
compared with other variables, among which was the MEPs' age, duration of the mandate,
number of plenary speeches, the performance of the party for which the politicians were elected,
or presence in traditional media (TV, radio, online media, and offline newspapers). Moreover,
the data were also compared with each other to reveal a potential connection between the
activity of MEPs and users of the platforms. Based on the literature, a special segment was
dedicated to the performance of populist politicians and the sentiment they evoke among users
on Facebook. The research indicated that rather than underlining factors influencing the social
media communication of MEPs, the number of followers, interactions, storytellers, and page
posts depended, in most cases, on individuals (most likely their history, policy focus,
communication style, etc.). Moreover, the performance depended on the type of platform.
Besides, in the case of populist politicians, it indicated that rather than being favored among all
the social media, they were highly successful on Facebook, underperforming on Twitter, and
moderately thriving on Instagram. Nevertheless, since the research was limited only to
quantitative analysis and focused exclusively on certain individuals rather than all MEPs elected
for Czechia or the European Parliament as a whole, other studies must be conducted to confirm

or refute the outcomes of this thesis.



