Annotation

The penetration of public relations and other economic influences into the editorial content of
lifestyle media is a current problem that is unexplored in the Czech environment. The aim of
the thesis was to map the extent and manner of PR influence penetration into the content of
Czech lifestyle magazines and secondarily to verify the applicability of Vladimira Kubi¢kova's
(2015) method in this market area. In the research part, the main (3) and secondary (12) research
questions were set. The secondary research questions corresponded with the system of 12
parameters to detect PR influences in Czech lifestyle magazines, which was designed based on
several foreign and one Czech study compiled by Vladimira Kubickova (2015). Using
quantitative analysis, these 12 parameters were successively applied to 1,217 potential PR
subjects found in the editorials of randomly selected issues of lifestyle magazines: Dieta,
Cosmopolitan, Svét zeny, Glanc, Vogue. These 1,217 subjects were also searched for in other
periodicals published in a similar time period using the Newton Media tool. The results showed
that the majority of editorials in the magazines studied showed at least one of the twelve
identified PR influences. The most frequently exhibited PR influences were the absence of
negative information or opposing viewpoints and the presence of visuals depicting a particular
subject. However, the 12-parameter methodology presented encountered many limitations. The
case study yielded interesting results on the thematic interdependence of print periodicals. In
most cases, the potential PR subjects in the studied magazines coincided with the editorial
content of other periodicals published in the same period, either directly in the presented subject

or by brand.



