
Abstract 

This diploma thesis deals with the impact of influencers on their users among the age group of 

30-89 years old, describes the field of influencing and its associated areas. It explains the 

engagement of these influential people in influencer marketing, describes advertising, 

collaboration, persuasion and influencing within social media platforms. The most used social 

networks used by influencers (Instagram, Facebook, TikTok, YouTube) are presented as well, 

including the news that these networks have introduced over the last few years. The most 

powerful influencers in the Czech Republic are mentioned too, including their online and 

offline activities. Furthermore, the research types, which were used for this thesis, are 

theoretically defined and the used methodology is also described. The main parts of the 

diploma thesis are the summary results of the questionnaire survey of 120 respondents and in-

depth interviews with 30 of them. The aim of the research was to find out the extent and 

character of the impact of influencers on the age group of 30-89 years old and to learn more 

information and opinions that will help for a better understanding of this phenomenon across 

the older age groups. In both surveys, the research sample is evenly and proportionally 

distributed among the age groups in order to ensure the highest possible validity. Essential 

part of the diploma thesis is a summary and a conclusion of the thesis, a list of sources and 

appendices, which include, among other things, the literal transcripts of the mentioned 

conducted interviews. 


