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Abstract 

The main task of this thesis is to acquaint the reader with a relatively new cross-sectional 

field of law, which is the law of the fashion industry or fashion law. Although it is already 

established in the Anglo-American legal culture, in our country is still looking for its path. In 

addition to focusing directly on this field of law, the thesis also deals with certain aspects of 

intellectual property law that are associated with fashion law, and in the end, the various 

influences of fashion industry are briefly mentioned. 

The first chapter focuses on the definition of the concept of fashion law, how this field 

of law developed and what is its position in the United States, where it is taught at universities 

and was given some importance. The situation in the Czech Republic is also evaluated, where 

its development is mainly taken care of by the Institute of Fashion Industry Law. 

In order to provide a sufficient framework for other topics, the second chapter is devoted 

to the conceptual and legal specification of design and its protection. We will also get 

acquainted with its types with focus on fashion design. 

The third chapter is already fully focused on the first type of design protection, namely 

copyright. For the sake of completeness, this chapter discusses both the historical development 

and the current international and Czech legislation, including the current use in the fashion 

industry. Because some creations of fashion designers are so unique that they can subject to 

copyright. 

The next chapter opens the topic of industrial property law, focusing first on industrial 

designs that are used in the fashion industry, especially to protect patterns of fabrics, shapes or 

cuts. Again, both the history and the current international and local legislation will be discussed 

here. 

The penultimate chapter addresses another of industrial property rights, namely 

trademark protection, which serves not only to protect fashion design, but rather the identity of 

individual brands such as logos, names or even specific colors. In addition to the analysis of the 

history, legislation and individual types of brands, attention will also be paid to the litigation 

concerning the trademark of the Prim watch. 

The final chapter briefly summarizes the current problematic influences of the fashion 

industry, which are also marginally addressed by the law of the fashion industry. This is a 



deceptive practice of so-called greenwashing, which is supposed to give the consumer the 

impression that the company produces clothing in an environmentally friendly way. 

Furthermore, it is a topic of human rights violations and forced labor in the so-called 

sweatshops, which is unfortunately a common phenomenon in production processes within the 

fashion industry. The last topic is the violation of animal rights in connection with the 

requirements of the fashion industry. 
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