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Google – Abuse of Dominant Position within the EU 

Abstract 

Google is primarily an ad-centric platform-based ecosystem and its services are daily 

used by millions of consumers, many without any monetary compensation. However, despite 

this undeniable benefit, due to its anti-competitive conduct (abuse of its dominant position) 

within the EEA, the European Commission had to intervene and impose fines and remedies on 

Google in order to restore competition on the merits and cease further consumer harm. 

The objective of this thesis is to establish, whether it was the conduct of Google which 

caused consumer harm, in qualitative terms of diminishing consumer choice and stifling 

innovation, or whether it was the allegedly interventionist approach of the European 

Commission, established through the remedies stipulated in the analysed decisions, which 

caused it. To reach this objective, firstly, the economic realities of multisided platforms are 

explained in Chapter 1. Afterwards, in Chapter 2, the specification of consumer harm in the 

digital markets coupled with the factors which influence consumer harm are discussed. Then, 

in Chapters 3 to 5 three separate analyses of three separate decisions on Google´s abuse of 

dominant position are presented – namely – Google Shopping decision analysis in Chapter 3, 

Google Android decision analysis in Chapter 4 and finally Google AdSense decision analysis 

in Chapter 5. All these analyses address firstly, the actual conduct of Google and its 

consequences and secondly, the assessment done by the European Commission and its impact, 

while keeping in the spotlight the concept of consumer choice and innovation as the key 

principles. Finally, in Chapter 6 the future development in the digital sector with regard to the 

online platforms´ recently stipulated regulation is introduced. Summary then encapsulates all 

of the acquired findings from the analysed decisions and forms conclusions based on them.  

 

 


