
Abstract 
The diploma thesis on the topic Changes in the programming scheme of the ČT 2 

channel after the amendment to the Czech Television Act of 2011 examines whether                  
this television channel was commercialized after the law changed the rules for placing 
advertisements and advertising messages on public service television channels. The ČT 2 

channel was conceived as an alternative channel intended for a more demanding audience. From 
the logic of its focus, such a channel does not aim at high viewership. Nevertheless,                      
the amendment to the law designated it for the sale of advertising time as the only full-format 
channel of Czech Television. 

The search provided a wealth of information regarding television broadcasting                
by law and the effects it has on public service television. Czech Television was included              
in the media system as a public service television. The work deals with the technique                  
and principles of creating a television program and its individual components,                          
which undoubtedly have an impact on the resulting media product, which is the program 
scheme of the channel. 

Professional publications of Czech and world media experts enabled the author                
to create his own definition of terms, the description of which clearly does not agree                  
with the professional public. It is mainly about defining a program that is attractive                         
to viewers, a program for a demanding viewer and the related conditions for creating                       
a program scheme. The literature was also the basis for describing the research methods used. 
This part of the work showed a decade-long discussion in professional and lay circles, which  
is conducted on the topic of the function and role of television as a medium in society. 

The performed analyzes showed that the change in the law did not affect the program 
scheme of the ČT 2 channel. The shift to the offer of programs aimed at higher viewership was 

not proven. At the same time, data on the management of Czech Television show                         
that revenues from the sale of advertising time have been steadily declining for last decade. 

With regard to the fact that the funds obtained from the sale of advertising time are not 
primarily intended to finance the operation of Czech Television, the question arises whether not 
to continue the discussion on its management. The author of the thesis is inclined to the opinion 
that Czech Television should be financed only from public sources and at the same time           
this public corporation should be reduced. The operation of several thematic channels would 
provide space for creating an offer for the demanding viewer and fulfilling the requirement       
of public service. 


