
Abstract
Bachelor thesis „Blogs entering Czech media“ summarizes contemporary views on

blogs and offers four original researches of Czech blogs. Quantitative analysis

maps  the  newspaper  and  on-line  articles  mentioning  blogs  in  2002  –  2007.

Thorough surveys then address issues of impact of blogs on the readers, study the

readers’ relation to blogs in time and compare the perception of blogs in context

of other types of media.


