
 
 

 

Abstract 

 

Title:           Sponsorship activation of partners of Czech Athletic Federation  

 

Objectives: The aim of thesis is to create proposals for activating sponsorship for 

intentionally selected entities in connection with the Czech Athletic 

Federation on the basis of their own observations, case studies and in-

depth interviews. The secondary goal is to evaluate the profile of 

companies in the role of sponsors and to determine the proposal for 

activations as a new discipline. 

 

 

Methods:  Qualitative research based on in-depth interviews with representatives of 

selected companies, a case study and analysis of secondary data from 

documents dealing with athletics were used to determine specific 

activation proposals. 

 

 

Results:      The results obtained from the research and the analysis of the profile of the 

Czech Athletic Federation and selected companies were used to determine 

specific proposals for activations for individual companies with 

involvement in Czech sports practice. 
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