
Abstract 

The main objective of this thesis is to extensively study the multi-disciplinary topic of 

online visual communications within an arts sector. Firstly, a frame generated from a thorough 

investigation of the field, is further implemented onto the analysed communication strategies 

of the selected subjects. Subsequently, the findings are further analysed in order to generate a 

solid background knowledge for a further research. Furthermore, the samples are compared 

through the lens of the selected case-oriented comparative method, and highlighted via the final 

SWOT analysis, offering rather descriptive, but deeper knowledge of the topic. Two 

contemporary arts institutions were selected for the comparison in order to equally consider 

varying approaches based on diverse background settings of each subject. Finally, there are 

numerous goals of the thesis as, not only provide answers to the research questions, but also 

introduce an emerging discipline of visual communication on the Web 2.0 within an arts sector, 

enabling subsequent research. 

 


