
Abstract 

Background: During addiction treatment, clients build their motivation to abstain and should 

leave with their own decision to abstain. After taking up aftercare, their motivation is 

exposed to reality, many different factors and risky situations. Kuda (2003) states that 

craving after entering the aftercare is inevitably manifested in the same intensity as at the 

beginning of treatment. So what does client‘s motivation during aftercare look like? 

Objectives and research questions: The aim of this study is to describe how the motivation 

for abstinence is manifested on aftercare program clients. Research questions are: 1) What 

motivates clients to abstain in the aftercare process? 2) How does motivation for abstinence 

change and what affects it? 3) How do clients integrate into society in the sphere of 

interpersonal relations? 

Methodology: The research was carried out in a qualitative form, using semi-structured 

interviews. The research group consists of 8 clients of the aftercare program. The research 

was of a longitudinal nature, the interviews took place in 3 waves - the first in November, 

the second in December, the third in February 2019/2020. Data analysis was performed by 

open and axial coding, it is an inductive analysis. 

Results: Among positive and negative motives, relationship motives appear to be dominant - 

they are shared by all respondents. Among the positive motives are the categories of 

motives to live a normal life, self-actualization, self-knowledge, abstinence as freedom, etc. 

The negative motives also include categories of uncomfortable positions and experiences 

due to addiction, personality change, crime etc. The research captured the process of 

independence and three types of dynamics of motivation development: regular short-term 

loss of motivation, one-time loss of motivation of indefinite duration and recovery of 

motivation. The results showed that addiction restricts alcohol addicts from attending social 

events. Drug addicts plan to use alcohol or marijuana occasionally. Relationships with 

abstinent addicts are important for clients because of the understanding that others cannot 

give them, but they have support in abstinence from partners, at work, in family and 

friendships. Most clients build new relationships rather passively (at work, roommates), two 

clients build relationships actively. 

Conclusion: The theses describes the processes of motivation that clients undergo during 

their aftercare and selected areas of interpersonal relationships. This can help to better 

understanding and select appropriate interventions. 

 


