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Abstract 

The master thesis is focused on media campaign of Salafi militant organizations. 

These organizations organize their own campaigns to promote their objectives and formulate 

their own opinions, which they often spread through the Internet. This medium allows the 

organizations to fully customize their campaign’s content, because it is not censored. The 

21st century information environment has contributed significantly to making Salafi militant 

organizations international actors that should be taken into account. In addition, they are able 

to publish the content of their ideas in different languages while spreading them through 

several media to reach the widest possible audience. The main purpose of this diploma thesis 

is to determine whether the objectives of the organizations are reflected in their English-

written magazines, namely Gaidi Mtaani and Dabiq, published by Al-Shabaab and Daesh 

respectively. The objectives of both organizations are divided into four categories, 

specifically, strategic religious objectives, strategic political objectives, fundamental 

objectives and intermediated objectives. Since the two organizations are dissimilar and their 

objections are distinct and therefore incomparable, each organization and its magazine are 

analyzed separately. The thesis does not seek to generalize the conclusions, but rather to 

grasp each case in its uniqueness and thereby contribute to the creation of a theory. However, 

common characteristics, which were revealed by the analysis are emphasized. 

Abstrakt 

Diplomová práce je zaměřená na mediální kampaň Saláfistických militantních 

organizací. Tyto organizace si vytvářejí vlastní kampaň za účelem prosazování cílů a 

formulování svých názorů, které často šíří prostřednictvím internetu. Obsah kampaně si 

organizace mohou plně přizpůsobit, protože nepodléhá žádné cenzuře. Informační prostředí 

21. století výrazně přispělo k tomu, aby Salafistické militantní organizace získali své 

postavení aktérů na mezinárodní scéně. K tomu jim dopomáhá schopnost publikovat obsah 

svých sdělení v různých jazycích a zároveň jej šířit prostřednictvím několika médií tak, aby 

se dostaly k co nejširšímu publiku. Hlavním účelem této diplomové práce je zjistit, zda se 

cíle daných organizací promítají do jejich anglicky psaných magazínů a pokud ano, tak 

v jakém rozsahu. Práce zkoumá dva anglicky psané magazíny, konkrétně Gaidi Mtaani a 

Dabiq, jež jsou vydávány organizacemi Al-Shabaab a Daesh. Cíle obou organizací jsou 

rozděleny do čtyř kategorií, a to na strategické náboženské cíle, strategické politické cíle, 

fundamentální cíle a cíle zprostředkující. Jelikož se obě dvě organizace od sebe liší a jejich 



 

 

cíle jsou rozdílné a tudíž nesrovnatelné, je každá organizace, respektive její časopis, 

analyzován zvlášť. Tato práce se nesnaží své závěry zobecňovat, ale spíše uchopit každý 

případ v jeho jedinečnosti a tím přispět k utváření teorie. Nicméně společné charakteristiky, 

které odhalila analýza obou časopisů jsou zdůrazněny. 
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Introduction 

According to Uppsala Conflict Data Program the number of violent conflicts in the 

world is steadily increasing.1 Actors involved in these conflicts are not only states, but also 

non-state actors including, for example, Salafi militant organizations. Interdependence and 

communication technologies have contributed to the importance of these non-state actors. It 

is not unusual that the scope of Salafi militant organizations extends beyond the territories 

of states and regions and that is the reason why they should be taken into account as a part 

of the international system.2  

Salafi militant organization established their own media, in which they present 

political, religious and social views. Creating own media has proven to be a useful tool that 

helps the organizations to gain more supporters and mujahideen as well as intimidate their 

enemies.3 With easy access to the internet around the world, these organizations are able to 

influence more people than ever before. Moreover, they can control all released content4, 

and they are not subject to state monopoly or censorship.5 

In order to deliver a message to the target audiences, Salafi militant organizations 

began to publish, among others, their own magazines. Often, these magazines are freely 

accessible on the Internet. In addition, to have even wider readership they are available in 

several languages. One of the first periodicals of this type is the English-written magazine 

Inspire. Inspire, which is a model for many other journals of this type, is published by the 

organization al-Qaeda in the Arabian Peninsula.6 

Other Salafi militant organizations that publish their own periodicals include Al-

Shabaab and Daesh. Gaidi Mtaani and Dabiq, magazines published by these organizations, 

are the subject of this thesis. As already mentioned above, Salafi militant organizations use 

the magazines to spread and to present their political, religious and social views. The 

                                                 
1 Uppsala Conflict Data Program, 2018 [online]. UCDP [cit. 12.2.2019]. Available from:   

http://ucdp.uu.se/#/encyclopedia 
2 GEERAERTS, Gustaaf. Analyzing Non-State Actors in World Politics, Pole Paper Series. 1995, 1 (4) p. 1  
3 NATO STRATEGIC COMMUNICATION CENTRE OF EXCELLENCE. Daesh Information Campaign and 
its Influence. Riga: NATO StratCom COE, 2015. 29 p. ISBN 978-99348582-1-5  
4 WOJTASIK, Karolina. How and Why Do Terrorist Organizations Use the Internet?. Polish Political Science 
Yearbook. 2017, 46 (2), p. 106 
5 KOVÁCS, Attila. Mezi brutalitou a patosem: Analýza mediální propagandy Islámského státu. In: 

BERÁNEK, Ondřej. OSTŘANSKÝ, Bronislav (eds.) Islámský stát: Blízký východ na konci časů. Praha: 

Academia, 2016. 140 - 144 s. ISBN 978-80-200-2654-5 
6 Ibid 
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question is whether the magazines serve to promote the objectives of the organizations or 

follow their own goals. In other words, to what extent are the organizations’ objectives 

reflected in the content of these magazines? Are there any similarities between the journals 

in reflecting the organizations’ objectives? The aim of this work is to find answers to these 

questions. 

There are many articles and other types of work dealing with media campaign of 

Salafi militant organization. Also, there is great interest in analysing the organizations’ 

English-written periodicals. Although the focus on this topic is significant, there is little 

literature that is concerned with the extent to which these journals reflect the main objectives 

set by their respective organization. This is one of the factors that led to the creation of the 

thesis aimed on analysing the objectives. Another reason is that the so-called informational 

era, in which we live, and which has brought opportunities for non-state actors to promote 

their own interests, ideas and goals on international scale has led to the decline of traditional 

limitations such as the state’s territory, distance or national sentiment.7 Furthermore, since 

the number of conflicts in which one party is represented by non-state actors is still rising8, 

it is likely that this issue will also be relevant in the future.  

The thesis consists of three parts, theoretical, methodological and analytical. The 

theoretical part is divided into four subchapters. The first subchapter is focused on the 

conceptualization of Salafi militant organizations. There is an explanation of how the thesis 

understands this concept and how it works with it in the following chapters. The second 

subchapter deals with a media campaign which is seen as a part of strategic communication. 

The strategic communication theory focuses on different communication activities of the 

organizations, which are much more interconnected in the information environment than 

ever before. For a better demonstration and understanding of the theory, a micro empirical 

study of Russian Media Campaign against Ukraine is included. The following two 

subchapters describe the evolution of media campaigns of Al-Shabaab and Daesh 

respectively. The interest is also in the magazines of both organizations as the main subjects 

of the thesis. 

                                                 
7 SOULEIMANOV, Emil. (Ed.) Terorismus: pokus o porozumění. Praha: SLON, 2010. 14-15 p. ISBN 978-

80-7419-038-4 
8 Uppsala Conflict Data Program, 2018 [online]. UCDP [cit. 12.2.2019]. Available from:   

http://ucdp.uu.se/#/encyclopedia 
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 The methodological part describes how the research was conducted and presents 

its general aims. The research questions are presented here as well as the explanation of how 

the data were obtained and operationalized. The focus is on the objectives of the researched 

Salafi militant organizations. More specifically, there are four groups of objectives of Salafi 

militant organizations: religious strategic objectives, political strategic objectives, 

fundamental objectives, and intermediate objectives. The specific objectives of both 

organizations are the subject of the following chapter.  

Although the analytical part of the thesis contains two case studies, it is not a 

comparative case study. On the contrary, it tries to grasp each case in its uniqueness. The 

chapters devoted to the case studies firstly specify the objectives of each organization (Al-

Shabaab and Daesh), and secondly, describe how the organization’s objectives are 

represented in its own magazine. The results of the research are presented in the conclusion, 

in which the research questions are also answered. The final part of the thesis is the overall 

summary. 
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1. Theoretical Framework 

This chapter does not aim to provide a complete and detailed theoretical 

interpretation, but it is designed to connect all parts to form clear and complete thesis. The 

first subchapter is focused on the conceptualization of Salafi militant organizations. The 

following subchapter deals with media campaign as a part of strategic communication. There 

are two more subchapters which present a development of media campaign of specific Salafi 

militant organizations; namely Al-Shabaab and Daesh. The history of their media campaigns 

is not complete but it is rather interested in important milestones. Greater attention is paid to 

English-written periodicals, which are the main subjects of the thesis.  

1.1 Salafi Militant Organization 

Firstly, in this thesis Salafi militant organizations are considered to be rational 

actors, which strive to achieve their intended objectives.9 For this purpose, they use different 

strategies. One of them is the creation and propagation of their own media campaigns 

through which these organizations can unite, frighten, support, and inform.10  

What connects Salafi militant organizations is their ideology and willingness to use 

violence to achieve their political objectives. A. Kassim defined Salafism as “the fastest 

growing puritanical brand of Islam that preaches the total rejection of religious innovations 

and a return to the observance of Sunni orthodoxy, the literal adherence to Quranic 

injunction, the Prophetic traditions and the consensus of the pious predecessor who are 

revered for learning Islam directly from the Prophet Muhammad and are thus epitomized as 

the followers of pristine Islam.”.11 For Salafi movements, the era of the Prophet 

Muhammad’s life and then the four rightly guided Caliphs represents the model of Muslim 

society that has proclaimed the only right and true faith. Salafism calls for reform aimed at 

traditionalism and the classic conception of faith. In order to return the truth faith, many 

Muslims tried to reform the society at different times and places.12 On the one hand, many 

                                                 
9 SIEBERT, Johannes. WINTERFELDT, Detlof, von. JOHN, Richard. S. Identifying and Structuring the 

Objectives of the „Islamic State of Iraq and the Levant” (ISIL) and its Followers. Decision Analysis. 2015, 

13(1) p. 4 
10 NATO STRATEGIC COMMUNICATION CENTRE OF EXCELLENCE. Daesh Information Campaign 

and its Influence. Riga: NATO StratCom COE, 2015. 7 p. ISBN 978-99348582-1-5 
11 KASSIM, Abdulbasit. Defining and Understanding the Religious Philosophy of jihadi-Salafism and the 

Ideology of Boko Haram. Politics, Religion & Ideology, 2015. 2 (2/3) p. 175. ISSN 2156-7689 
12 MAKARIUSOVÁ, Radana. Terorismus, globální terorismus a éra al-Káidy. Praha: Metropolitan 

University Prague Press, 2013. 66–67 p. ISBN 978-80-86855-95-0 
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movements today use the Salafism concept. On the other hand, they are often ideologically 

in opposition.13 Some Salafi movements proclaim the return to the roots, which, however, in 

their conception represents a revolution of society and political reality. This concept of 

political reality, which might be called Salafi jihadism, differs from Salafism, which is based 

on separation from real life and focus on the right faith.14 

Salafi jihadism originated with the onset of industrialization and spread in the 19th 

century. The changes that accompany globalization have contributed to the development of 

this ideology into its present form. Salafi jihadists point out that Islam has been in decline 

since its peak in the period of Prophet Muhammad and four rightly guided Caliphs. Salafi 

jihadists blame the Crusaders, Zionists and apostates, and their persistent attacks and 

humiliation on Muslims, for the momentary decline of Islam. Salafi jihadists promote the 

idea that all Muslims are joined by membership in the Ummah. Every Muslim can identify 

themselves within this supranational entity. Moreover, it is the only identity that matters. 

The only possible way to reverse the adversity of history is (military) jihad.15 

According to Makariusová “Today we have a complementary modern term – the 

global jihad, which is interpreted as the struggle of believing Muslims to create a new world 

caliphate following the example of Muhammad’s ummah on a global level. At the same time, 

we can interpret this term as an effort by all available means resulting from the 

interpretation of the concept of jihad, to fulfil the doctrine of jihad globally wherever there 

is a Muslim population.”16 Although Salafi militant organizations are inspired by various 

reformists, they are most often based on religious edits of a scholar Ibn Taymiyya. He saw 

violent jihad as a way to achieve Islamic domination in the world and for him God’s laws 

were superior to all other laws.17 

                                                 
13BERÁNEK, Ondřej. Ideologie Islámského státu, saudští režimní duchovní a případ ikonoklasmu. In: 

BERÁNEK, Ondřej. OSTŘANSKÝ, Bronislav (eds.) Islámský stát: Blízký východ na konci časů. Praha: 

Academia, 2016. p. 182. ISBN 978-80-200-2654-5P 
14 MAKARIUSOVÁ, Radana. Terorismus, globální terorismus a éra al-Káidy. Praha: Metropolitan 

University Prague Press, 2013. p. 66–67. ISBN 978-80-86855-95-0 
15 MOGHADAM, Assaf. The Salafi-Jihad as a Religious ideology. CTC Sentinel. 2018, 1(3). [online] The 

Combating Terrorism Center at West Point. Available from: https://ctc.usma.edu/the-salafi-jihad-as-a-

religious-ideology/ 
16 MAKARIUSOVÁ, Radana. Terorismus, globální terorismus a éra al-Káidy. Praha: Metropolitan 

University Prague Press, 2013. p. 66-67 ISBN 978-80-86855-95-0 
17 AL RAFFIE, Dina. Whose Hearts and Minds? Narratives and Counter-Narratives of Salafi Jihadism. 

Journal of Terrorism Research, 2012, 3(2), p.15. ISSN 2049-7040 
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Besides ideology, the use of violence is another common feature of Salafi militant 

organizations. The use of violence to promote political goals is not new, but previously the 

main focus of scholars was on wars between states. Along with the emergence of national 

states, and thus the conventional warfare, where armies fight each other and the soldiers are 

the main violent actors, intrastate violence has been eliminated and much attention was not 

paid to this topic.18 However, with the decline of inter-state wars, especially among 

democracies, and the rise of interdependence and communication between societies the 

focus has changed and also other actors, not only states, received attention.19 From a security 

point of view, it is the insurgents, the terrorists and the rioters who present the main challenge 

for the states in this period. Furthermore, they do not operate only within the states but also 

within regions and even on global basis. They attack the state’s power, symbols and 

institutions while trying to avoid direct combat. Unlike in the case of conventional warfare, 

civilians are now often both the targets of violence and its active participants. 

1.2 Media Campaign as a Part of Strategic Communication  

The 20th century brought the possibility of a strategic communication, which, in the 

21st century, could fully develop into its present form.  The so-called Informational 

Environment, which is described as “dynamic physical and/or virtual setting interpreted by 

the mind”20, has become the basis for strategic communication. Without the complex and 

interdependent environment, the strategic communication could not be possible. In their 

article Hallahan at al. stated that traditional communication disciplines “were developed as 

specialty functions in the modernistic world of the 20th century”21. However, due to more 

fragmented audiences and delivery platforms the need for more holistic approach was 

recognized. In this thesis, strategic communication is defined as “purposeful use of 

communication by an organization to fulfil its mission”22.  The communication used by an 

organization includes six disciplines (management, marketing, public relations, technical 

                                                 
18 LAWRENCE, Adria. CHENOWETH, Erica. Introduction. In: CHENOWETH, Erica. LAWRENCE, 

Adria. (eds.). Rethinking Violence. States and Non-State Actors in Conflict. 2010, Cambridge: Belfer Center 

for Science and International Affairs. 2010, p. 1-2. ISBN 978-0262514286 
19 GEERAERTS, Gustav. Analyzing Non-State Actors in World Politics. Pole Paper Series, 1995, 1(4), p.1. 

ISSN 1370-4508 
20 HALLAHAN, Kirk,HOLTZHAUSEN, Derina. RULER, Betteke van. VERČIČ, Dejan. 

KRISHNAMURTHY, Sriramesh. Defining Stratefic Communication. International Journal of Strategic 

Communication. 2007, 1(1) p. 5. ISSN 1553118X 
21 Ibid. 
22 Ibid 
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communication, political communication and information/media campaigns23). Due to the 

interdependence and complexity of the world today, the lines between different 

communication disciplines are no longer strictly separated.24 

There are four reasons why the term strategic communication has become more and 

more widespread and used. The first reason is that organizations are very often focused on 

more activities at the same time. Thus, the communication disciplines are more tangled in 

comparison with the past. Another reason is represented by the rise of new technologies, 

which led to changes in communication between societies.25 According to Denis McQuail, 

theories that are connected with mass communication need to be reconsidered because of 

new technologies. The boom of new technologies like World Wide Web has transformed the 

relations between the older media and society. At the beginning of the 20th century, the 

relation between the media and society was defined as one-way information flow to 

undifferentiated mass. Today, the audience is more fragmented and more active. The new 

media are communication devices, which are widely available and useable also for personal 

communication.26 The third reason is that there are more possibilities of how to present an 

organization to an audience and how to influence it. The last reason is that some disciplines 

are focused only on providing information or maintaining relationships. In this day and age, 

this point of view is insufficient. On the contrary, strategic communication is interested in 

the organization’s goals. In other words, it examines why the organization communicates 

and what, are the advantages of the communication for the organization.27  

Conceptual and methodological apparatus of management, marketing, public 

relations, technical communication, political communication and information campaigns is 

based on examination of communication. It is through communication that organizations are 

able to interact with public and influence their image.28 There are two major models of 

                                                 
23 Media campaign as well as information and communication campaign describes the same discipline and 

are used in the thesis as synonym. 
24 HALLAHAN, Kirk. HOLTZHAUSEN, Derina. RULER, Betteke van. VERČIČ, Dejan. 

KRISHNAMURTHY, Sriramesh. Defining Stratefic Communication. International Journal of Strategic 

Communication. 2007, 1(1) p. 5. ISSN 1553118X 
25 IBID 
26 MCQUAIL, Denis. Úvod do teorie masové komunikace. Praha: Portál, 2009. p. 51 ISBN 978-80-7367-

574-5 
27 HALLAHAN, Kirk,HOLTZHAUSEN, Derina. RULER, Betteke van. VERČIČ, Dejan. 

KRISHNAMURTHY, Sriramesh. Defining Stratefic Communication. International Journal of Strategic 

Communication. (2007), 1(1) p. 10. ISSN 1553118X 
28 HALLAHAN, Kirk, HOLTZHAUSEN, Derina. RULER, Betteke van. VERČIČ, Dejan. 

KRISHNAMURTHY, Sriramesh. Defining Stratefic Communication. International Journal of Strategic 

Communication. (2007), 1(1) p. 10. ISSN 1553118X 
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communication - transmission model and interaction model. According to Rӧmmele: 

“Neither should be regarded generally preferable. Rather, each of the models captures 

different contextual settings in which communication takes place.”29  The transmission 

model represents unilinear and direct process, which transfers flow of information from 

sender to receiver. While the sender of the information performs the active part of the 

process, the receiver remains passive.30 The transmission model in its pure form has been 

altered many times. The changes were made mainly because of contradictory views on the 

receiver as a passive actor. In his book, McQuail presents a revised theory that was created 

by Westley and MacLean. The innovative part of their theory is based on the assumption 

that only content that attracts the interest of the audience is published.31 Unlike the 

transmission model, the interaction model emphasizes mutuality, where both sender and 

receiver contribute to communication. This means that the distinction between the two 

entities is no longer important.32  

An important part of strategic communication is strategy, which can be seen from 

several points of view. However, the standard in strategic communication is that strategy is 

considered to be rational decision-making process.33 The basic assumptions and techniques 

were summarized by M. Walt as follows: “Each actor seeks to maximize its “subjective 

expected” utility” 34 this means “that the actors will select the outcome that brings the 

greatest expected benefits”.35 “Actor’s preferences must be complete and transitive”.36 

“Social and political outcomes are viewed as the collective product of individual choices”37 

                                                 
29RÖMMELE, Andrea. and KLINGEMANN, Hans-Dieter. Public Information Campaigns and Opinion 

Research: A Handbook for the Student and Practitioner. London: SAGE Publications Ltd, 2002. 16-17 p. 

ISBN 978-0761964315 
30 IBID 
31 MCQUAIL, Denis. Úvod do teorie masové komunikace. Praha: Portál, 2009. p. 81 ISBN 978-80-7367-

574-5 
32 RÖMMELE, Andrea. and KLINGEMANN, Hans-Dieter. Public Information Campaigns and Opinion 

Research: A Handbook for the Student and Practitioner. London: SAGE Publications Ltd, 2002. 17 p. ISBN 

978-0761964315 
33 HALLAHAN, Kirk,HOLTZHAUSEN, Derina. RULER, Betteke van. VERČIČ, Dejan. 

KRISHNAMURTHY, Sriramesh. Defining Stratefic Communication. International Journal of Strategic 

Communication. (2007), 1(1) p. 12. ISSN 1553118X  
34 WALT, Stephen. M. Rigor or rigor mortis. International Security. (1999), 23 (4). p. 10. ISSN 0162-2889 
35 Ibid. 
36 WALT, Stephen. M. Rigor or rigor mortis. International Security. (1999), 23 (4). p. 10. ISSN 0162-2889 
37 Ibid. 
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1.2.1 Media/information Campaign 

In classical view, the information campaign serves to “reduce the incidence of risky 

behaviours or to promote social causes important to the betterment of the community”38. 

However, in the modern world, the communication disciplines are interconnected and it is 

not possible to clearly differentiate among them. Modern communication campaigns 

include, for example, elements of public relations, which are based on mutually beneficial 

relationship. It could be a relationship between community leaders and political officials or 

investors and donors. To create awareness and promote its products or services, marketing 

techniques are often included in a campaign. Also, some form of management that creates 

and regulates the operations of a campaign is commonly needed. Furthermore, without 

technical support and effective use of technology a campaign would not be effective. 

Moreover, communication on political level is important too. All these techniques are 

implemented in strategic communication, which works as a unifying concept focusing on 

objectives of an organization, and serves as a device or tool in communication campaigns.39  

1.2.2 Russian Communication Campaign against Ukraine 

 In order to demonstrate how the campaign works in today’s interconnected world, 

the conclusion from the analysis of Russian media campaign against Ukraine conducted by 

NATO Strategic Communications Centre of Excellence is presented here. The report stresses 

that the information campaign played a central role in a new form of warfare in Ukraine. To 

attract targeted audience, Russia’s narratives use the common history. There was a 

considerable interest in compatriots abroad, they potentially may provide support to Russia 

in its aggressive strategy. Understanding of one’s own audience and its subsequent 

motivation to action played a major role. However, information campaign influenced and 

radicalized also other audiences (NATO members, EU states and others), which was rather 

counterproductive. Various tactics were used to support Russia’s strategy including mainly 

the dissemination of false information or conspiracy theories. Disinformation campaigns 

became very common in this case.40 From the conclusion of the analysis it is obvious that 
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various communication disciplines were adopted to support the intended Russian objectives 

and its long-term strategy. For example, the maintaining mutually advantageous 

relationship, communication on political level was as well as managerial techniques and 

others. Moreover, without sufficient technical support the campaign would not be possible. 

1.3 Al-Shabaab’s Media Campaign 

It is important to note that the Al-Shabaab media campaign could not launched if 

modern mass media and communication technologies were not available.41 Moreover, “In 

the Somali context, Al-Shabab was, with few exceptions, not a leader in the use of new 

technology; rather, it merely took advantage of existing local capacity and innovation.”42 

This was only possible with the support of Somali diaspora, which helped develop the 

telecommunication infrastructure and later in 1990s also the Internet, which was especially 

focused on providing information to Somalis living abroad. Local people used radio or 

television because only limited number of Somalis had access to the Internet.43 

Since its establishment, dating back to 2006-2007, Al-Shabaab has been slowly 

developing its media campaign. At first, the media campaign was merely a part of a wider 

strategy but it later became an essential task. From the beginning the Al-Shabaab has 

identified itself in opposition to Somali Federal Government and the African Union Mission 

in Somalia. For this reason, the theme of opposition has become very frequent. In addition 

to written releases, media apparatus of Al-Shabaab also produces audio releases, radio, 

photographs and films. These are produced not only by official media foundation Al-Kataib, 

but also by semi-official and affiliated media. The first media products were predominantly 

written and were available on various news media, discussion forums and websites and they 

were all in Arabic. Also, during this period, the first film was created. Although it is not 

confirmed that it was Al-Shabaab’s work it is often attributed to it because of similarity with 
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subsequent materials.  The media campaign at this stage was in its infancy, which meant that 

information and messages were released only occasionally.44  

The development of media apparatus in 2008-2009 led to Al-Shabaab’s ability to 

create a comprehensive media campaign. This was demonstrated by the fact that Al-Shabaab 

designed its own web-sites, which were blocked in the very same year. Despite several 

setbacks, for example, some videos removed from YouTube, Al-Shabaab was capable of 

spreading its message. The quality of films improved in this period, especially owing to 

cooperation with Al Qaeda. With high quality films and the ability to adapt and lead media 

campaign, Al-Shabaab became an internationally recognized organization. In order to get its 

media campaign to the widest audience possible, Al-Shabaab gave interviews or filmed short 

videos with various journalists. On the one hand, the content could not be controlled by the 

organization, so there was a risk that the message would not be the same as intended. On the 

other hand, the chance of gaining larger target audience was much higher. Moreover, social 

media like Facebook began to be used to provide information about the organization.45 The 

overall increase in the quality of the media campaign, which was also caused by its 

translation into several languages (Somali, Arabic, English, Swahili), meant the 

enhancement of prestige for Al-Shabaab.46  

With the expansion of its territory, Al-Shabaab began to employ media campaign 

to represent itself as a legitimate authority that is capable of governing in Somalia. This was 

reflected not only in a public announcement of the implementation of Sharia but also in the 

new focus of media campaign on public life. For instance, media campaign involved the 

production of materials showing common prayers, memorizing Quran, and other activities. 

As far as the effectivity and productivity of the media campaign is concerned, it was this 

period that can be considered as the most significant. Almost daily outputs were common. 

In 2009-2011 the content of campaign was focused on making videos, written statements, 

radio broadcasting. Later, namely after 2011, photography became a powerful tool as well. 

In this period the organization experienced significant setbacks, but despite this, the photos 

were helpful to promote the remaining strength of the organization. Media campaign during 
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the reorganizational attempt into a governing force was directed at public and international 

audiences. 47 

Since 2011 when the opposition forces have struck, Al-Shabaab started to lose its 

key territories over time.48 In addition, the organization experienced serious internal 

contradiction that came to the public notice because of new technologies and social networks 

in particular. At that time, it turned out that alongside all the benefits brought by new 

technologies, they were also risk. The organization was not able to unite the content of 

messages and information that were released not only by its own members but also by fake 

profiles. The situation resulted in the publication of fake news by some journalist because 

the organization was unable to control their messaging.49 

   In 2013, Al-Shabaab was violently reorganized and cleansed of all critics. 

Furthermore, it had to adapt to the current conditions. As a result, Al-Shabaab changed its 

strategy of fighting opposition forces and opted guerrilla warfare. The production focused 

on governing its territories was pointless now, because of its significant losses. For this 

reason, the theme of guerrilla warfare, including attacks on soft targets, became popular part 

of media campaign.50 Moreover, “The method for the online distribution of its media 

materials, both visual and print, has also shifted since 2013-2014 from jihadi Internet 

discussion forums, many of which are now either password-protected with closed 

registration or shut down, to distribution via free posting and file-sharing web sited.”51 

Despite the ongoing struggle, the media campaign was successful when it tweeted reports of 

an terrorist attack on Nairobi’s Westgate Mall in real-time. It was something innovative that 

made Al-Shabaab’s media campaign “famous for”.52 
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 In spite of suffering many setbacks, the production retained the necessary quality 

for leading a media campaign. For instance, in 2016, after the attack on Kenyan military 

base, the organization published three high-quality documentaries describing the attack.53 

Overall, Al-Shabaab’s media campaign and all its successes and failures, aroused interest of 

many scholars. For example, in his article Ken Menkhaus wrote that “communication 

technology in particular has been a double-edged sword for Al-Shabaab”.54 

1.3.1 Gaidi Mtaani 

 Gaidi Mtaani is an online magazine of Al-Shabaab. It was first published in 2012 

and since then nine issues have been published. Its name translates as “A terrorist on the 

Street”. In order to attract the target audience, i.e. Kenyans in this case, it is written in 

Swahili.55 Nevertheless, Gaidi Mtaani supports the media campaign of Al-Shabaab by being 

translated into several languages in order to attract target audiences in other countries.56 To 

a large extent, Gaidi Mtaani is influenced by Inspire magazine, which is a model for many 

similar periodicals and which is being published by al-Qaeda in the Arabian Peninsula.57 

Similarly to other features of Al-Shabaab’s media campaign, the magazine is of high quality. 

A dominant feature is its visual appearance, which complements the professionally written 

texts with a strong content. This is something that makes it attractive and easily readable. 

All of things considered, the Gaidi Mtaani demonstrates the media power and technological 

advancement of the organization.58  
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1.4 Daesh’s Media Campaign  

The roots of Daesh media campaign date back to 2000 when the group Jama’at al-

Tawhid wal-Jihad was founded. This group was the predecessor of today’s Daesh and it very 

soon understood the need of the Internet to disseminate its message.  At that time the group 

published execution videos that later became the part of Daesh’s media campaign. These 

videos were uploaded to different websites so it was difficult to remove them. Moreover, in 

2004 it pledged its allegiance to al-Qaeda, which helped them gain, among other things, 

considerable logistical support.59 Al-Qaeda founded local media organizations, trying to 

expand media campaign to other countries. One of them was established also in Iraq where 

the Islamic State in Iraq (ISI) was created in 2006. Prior to the establishment of the 

organization it published its own magazines – Majallat al-Fath and Dhurwat al-Sanam. 

There was Syria a similar magazine published in Syria as well.60 During 2006 the group 

learnt how to effectively lead the media campaign, so when the war in Syria started, they 

were ready to enlarge the organization and also spread its media campaign into Syria.61 Not 

only the predecessors of Daesh were capable of releasing its production in Iraq and Syria but 

also other Sunni and Shiite organizations and groups created their own media campaign. The 

vast majority were written texts, however, video production was still gaining on its 

importance. Overall, Daesh was founded in a technologically advanced environment rich in 

media communication.62  

 Although Daesh’s predecessor began to spread videos, posters, or computer 

graphics, its media campaign did not reach such a response like Daesh’s campaign. It did 

not have a sufficiently developed media organization, and without using social media, they 

were unable to disseminate information to such an extent.63 On the contrary, Daesh became 

well-known for spreading its message through social media. Their use of social media even 

surpassed the more traditional ways of communication platforms. In particular, the use of 
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Twitter has proven to be a convenient tool.64 Moreover, if one account is blocked, Daesh is 

able to replace it almost immediately with another due to a hashtag system.65 Daesh’s 

campaign has been very effective and enabled the organization to gain support, above all, 

for its military actions. For example, the conquest of the strategic city of Mosul in 2014 was 

supported by a huge campaign that was visible in shops, Mosques and other public places. 

This campaign was focused primarily on propaganda and its aim was to intimidate Iraqi 

army forces and religious minorities living in Mosul. Moreover, by streaming every military 

activity on the Internet, Daesh gained information advantage over Iraqi military forces and 

captured the city. 66  

Military victories and territorial gains encouraged Daesh to declare the creation of 

the Caliphate. The announcement did not have an impact only in the Islamic world.67 

Conversely, its later confirmation by Abu Bakr al-Baghdadi in the Great Mosque of al-Nuri 

resonated with the world public. The quality of the video which was shot at the sermon 

equalled that of a Hollywood film. The inclusion of subtitles of various world languages was 

a matter of course. Daesh, aware of the need to address as many target audiences as possible, 

conducts its entire media campaign in different world languages, such as Arabic, Turkish, 

Kurdish, English, Russian, French and German. Furthermore, English is a second language 

inside the organization. In 2014 and 2015, when Daesh was at its peak, the organization 

released 13 visual productions daily as well as written texts. The organization was focused 

on making the campaign omnipresent, it was widespread in both the conquered territory and 

cyberspace. During this period a huge amount of material began to emerge, including 

photographs, videos, newspapers, billboards, but also posters and computer graphics.68  

Although air strikes were led by opposition forces in 201669, the media campaign 

did not suffer the same way as of the territory. On the contrary, Daesh knew that the so-
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called virtual caliphate is important for the organization to survive. Moreover, in the same 

year Daesh’s spokesman was killed.70 Before his death an audio message was released: “Will 

we be defeated and you victorious if you took Mosul or Sirte or Raqqa or all the cities -- and 

we returned as we were in the beginning? No, defeat is losing the will and the desire to 

fight.“71 

Since 2017 Daesh has experienced considerable defeats, which resulted in changes 

in the media campaign. After recapturing Raqqa, which was the official seat of Daesh’s 

media apparatus, the production of videos of virtuous life in Caliphate and most of its 

magazines was reduced.72  Furthermore, it has been adapted to the current situation, for 

example, as almost no territory is left, the organization encourages its supporters to stay 

where they are and fight the infidels there.73 Although the US president Donald Trump 

tweeted that the Daesh was defeated in December 2018, by which he meant that the 

organization’s territory was recaptured74, the media campaign continues. It is still alive 

because the information and messages are spread not only by the official media apparatus 

but also by the western media, the sympathizers and supporters.75 With the loss of its own 

media apparatus, Daesh has become more dependent on unofficial media messages. 

Moreover, the US officials and analysts are tracking even less activity on the organization’s 

websites. 76 
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1.4.1 Dabiq 

The first issue of the online magazine Dabiq was published in July 2014. It is named 

after a village in Syria, where the ultimate battle between Muslims and Rome, or Western 

world, will take place. Apart from the aim to catch the attention of the target audience, Dabiq 

was created in order to differentiate the organization from Al-Qaeda. The magazine is of 

very high quality as far as the visual aspect is concerned. It is focused on foreign audience 

and therefore the similarity to Western magazines is obvious. The cover page always carries 

some message, which is further developed on the following pages of the magazine. The 

magazine is written in flawless English,77 and English is not the only language Dabiq uses. 

Other languages include French, German, Russian and Arabic.78 The last issue was released 

in July 2016 and altogether fifteen issues were published.   
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2. Methodology  

The purpose of this thesis is not generalization of the case studies, but rather “the 

effort for a holistic and profound understanding of the complex phenomenon”. 79 The thesis 

is not intended as a comparative case study although there are two cases presented. On the 

contrary, the uniqueness of each case is preserved. The method that is used allows the author 

to examine each case as it evolved over time in its own way but not to compare it with other 

similar cases. For this reason, both cases show a possible application of the theory to a certain 

phenomenon rather than testing of the theory.80 More specifically, the thesis is conceived as 

an instrumental case study. On the one hand, this particular instrumental case study is rich 

in variables and thus only provides limited usability for multiple examples. On the other 

hand, it can provide detailed explanation for highly specific types of examples.81 George and 

Bennett described this procedure as building block in which: “Each block – a study of each 

subtype – fills a space in the overall theory or in a typological theory. In addition, the 

component provided by each building block is itself a contribution to the theory; though its 

scope is limited, it addresses the important problem or puzzle associated with the type of 

intervention that led to the selection and formulation of the research objective. In other 

words, the building block developed for a subtype is self-sufficient; its validity and 

usefulness do not depend upon the existence of other studies of different subclasses of that 

general phenomenon.”82  

The uniqueness of the thesis rests in the way it examines both cases. Although 

media campaigns are a frequently studied phenomenon, especially in the field of media 

studies, the studies mostly focus on the reach of campaigns. In other words, they examine 

how vast the targeted audience is, how the audience can be influenced by the media 

campaign and what effects are used to achieve the greatest possible response.83 Likewise, 
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scholars interested in strategic communication focus on the interdependence of different 

disciplines and how it can be used to achieve the organization’s objectives.84 

 In contrast to the aforementioned cases, the author focuses on how media campaign 

reflects the objectives of an organization; i.e. the extent to which the organization’s 

objectives are mentioned and published in the media and if their content corresponds to the 

organization’s objectives. More specifically, the thesis is focused on examining two 

magazines. The output of Salafi militant organizations is a common topic among scholars, 

which means that the content of the magazines has been analysed before. However, they do 

not examine thoroughly whether the magazines reflect the objectives of the organization. 

Therefore, the aim of the thesis is to examine the input. For this reason, the research 

questions were conceived as follows: 

• To what extent does the Gaidi Mtaani reflect al-Shabab’s objectives? 

• To what extent does the Dabiq reflect Daesh’s objectives?  

• What are the common features between these two periodicals in reflecting 

the organization’s objectives? 

In the thesis, nine issues of Gaidi Mtaani are examined. Articles written in Swahili 

are not of interest and are therefore omitted. The issues of Gaidi Mtaani were published 

during the period 2012-2017. The number of examined issues of Dabiq is fifteen. All issues 

were released from 2014 to 2016.   

Indicators of the objectives of both organizations are based on the model created by 

Z. Ludvík, which was introduced and described in his dissertation thesis. The following 

groups of objectives are reflected and analysed in both periodicals: 

• Religious strategic objective 

• Political strategic objective 

• Fundamental objective 
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• Intermediate objective85 

Al-Shabaab and Daesh are two different Salafi militant organizations operating in 

different environments and following distinct objectives. Both organizations are active in 

countries plagued by armed struggles among different actors. Therefore, it is almost 

impossible for the author to rely on primary sources which would meant conducting 

dialogues with the main representatives of the organizations and putting the author at great 

risk. Thus, the author relies on secondary sources produced by experts, who deal with this 

topic in detail. However, reflection of the objectives is obtained directly from primary 

sources since both magazines are freely available on the Internet. Moreover, the danger 

associated with incorrect translation is reduced by the selection of English-written 

magazines.  

In order to answer the research questions, and especially those that aim to determine 

the extent to which individual goals are reflected in the magazines, the data were measured 

ordinarily. Each issue of both magazines was re-examined and a numeric value that verbally 

corresponds to assessment of attitude and opinion was assigned.86 More precisely, the 

ordinal scale assigns score 0-3, which corresponds to the representation of objectives in 

Gaidi Mtaani and Dabiq as follows: an objective that is not reflected in the magazine is 

assigned a score of 0; an objective that is weakly reflected is assigned a score of 1; an 

objective that is strongly present is assigned a score of 2 and an objective that is very strongly 

present is assigned a score of 3. By ordinal measurement it is possible to say that one 

objective “has more or less of given characteristic than another, but it is not possible to say 

how much or less”87. The data obtained from the measurement are in the form of tables and 

are presented in the conclusion. Measurement of central tendency (median and mode) is also 

part of tables.  
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3. The Case of Al-Shabaab 

3.1. Al-Shabaab’s Objectives 

The objectives of Al-Shabaab were elaborated on and deeply examined in the 

dissertation of Z. Ludvík. For this reason, this subchapter is based on his findings. Al-

Shabaab, which can be regarded as an alternative governing authority in Somalia, owes its 

success to the unification of diverse clan and sub-clan identities.88 This is related to the fact 

that the opinions of clan leaders, whose support depends on the clan members favour, vary 

greatly. This reality strongly influences the formulation of the organization’s objectives. 

Although some objectives have a global overlap, the national objectives still remain the main 

interest of the organization. This is due to the fragmentation of Al-Shabaab.89 

The establishment of Caliphate and the implementation of Sharia law is considered 

to be religious strategic objective. Representatives of Al-Shabaab are professing the idea of 

restoring Caliphate in which Sharia law is applied. This system should be established on all 

continents and rule the world.90 The organization officially declared its implementation, 

which was accompanied by a public ritual. Sharia’s law enforcement, as implemented by the 

organization, is overseen by its courts and its violation is punished according to penal 

codes.91 

Political strategic objectives represent the effort to gain a monopoly of power in 

Somalia at the expense of other political groups. This does not apply to Somalia as its 

territory is set by international borders, but to the so-called Great Somalia, which extends to 

neighbouring states, namely to Ethiopia, Djibouti and to Kenya.92  
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There are two fundamental objectives. The first one is associated with the 

adjustment of Somalia from its foreign interventionists and the fight with internationally 

recognized Somali government.93 Foreign interventionists are formed from the African 

Union Mission in Somalia (AMISOM). AMISOM is “an active, regional peacekeeping 

mission operated by the African Union with the approval of the United Nations”94. The main 

enemies for Al-Shabaab are represented by the states which supply troops to AMISOM, 

namely Burundi, Djibouti, Ethiopia, Kenya and Uganda.95 Another foe of the organization 

is the Transitional Federal Government (TGF). The TGF has broad international support, 

which ensures its funding.96  Despite this fact, the government has limited possibilities, it is 

weak and highly corrupt. The second fundamental objective is spreading Al-Shabaab’s 

ideology to the rest of Africa.97 

Recruitment of new members and raising funds belong to intermediate objectives.98 

When expanding its ranks, the organization focuses mainly on three groups of potential 

recruits. The first group consist of the locals in Somalia. Somalis living in diaspora are 

included in the second group.99 This group represents a relatively large part of the 

population, making it easier for Al-Shabab to expand internationally.100 In the third group 

there are other followers who live outside Somalia. There is a presumption that Al-Shabaab 

is able to attract the largest number of recruits from East Africa and its adjacent areas. 

Preacher Ali, for example, encourages all Muslims, especially those from Kenya, to join the 

ranks of Al-Shabaab.101 The organization is able to finance its operations since it “taxes 

sugar on its way to Kenya, charcoal on its way to the Gulf states and runs protection rackets 
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in all the major economic centres in Somalia.”. Also, criminal activity, as another financial 

resource of the organization, is not uncommon.102 

3.2 Reflection in Gaidi Mtaani  

3.2.1 Religious Strategic Objective 

The magazine regard the establishment of Caliphate and the implementation of 

Sharia as s global objective.103 On the one hand, there are the United States of America and 

the rest of the “Western world”, which are leading a war against Islam. On the other hand, 

there is Al-Shabaab and other organizations fighting western enemy. The individual issues 

of the magazines list the reasons why democracy can never win over Islam and why it is 

important for mujahideen to continue fighting.   

The war on Islam or how the USA call it “the War on terrorism” has the same 

features around the world. Apart from Somalia, mujahideen resorted to asymmetric warfare 

also in Iraq, Afghanistan and the Arabian Peninsula. This type of warfare has proven to be 

very effective against the strategy of the Western world. The enemy is trying to defeat Islam 

quickly, whereas for mujahideen time is irrelevant. The Western world still has a wrong 

strategy against mujahideen.104 They have not yet realized that defeating mujahideen is not 

enough to win this war because “the numerical inferiority of the mujahideen is 

counterbalanced by their ideological superiority; an ideology that all transcendent 

geographical boundaries and whose adherents are very often imbued with a deep, profound 

hatred for the belligerent Kafir”.105 This geopolitical struggle has been formed for centuries, 

and the mujahideen’s determination will lead them to success on battlefields and Islamic 

ideology will eventually win. It is the power of ideology that cannot be broken or 

overwhelmed by any material advantage.106  

There are two distinct objectives of the enemies of Islam. The first one is connected 

with the defeat of Islam or its Renaissance. The Western world is trying to stop the Islamic 

tendencies wherever they appear. It seeks to suppress the creation of Caliphate, where Sharia 
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law could be implemented. The Western world does not approve of the peace that Sharia 

could bring. In their opinion, such peace is not peace as such, and the benefits in terms of 

economy, citizens’ literacy, social or health services are irrelevant. The West can call the 

war against such system by different names, such as War on terrorism or War against 

extremism. The truth is, they are waging a war against Islam. The USA and its allies are 

afraid of Islam because it is not just a religion, it is also a way of life, as is democracy. 

Therefore, it interferes with all aspects of an individual’s life. Where Islam exists, democracy 

cannot be introduced, and vice versa.107 Pakistan, Indonesia and Turkey (and also some 

movements) that insist on being based on democracy cannot continue to be Islamic.108 On 

the contrary, by introducing democratic principles, they betray Allah, since democracy was 

created because people rebelled against the authority of God for their own good. Democracy 

is a symbol of the United States of America, its allies, all Christians and Jews, and it is 

something that Muslims are warned against by Allah. The second objective the West is trying 

to reach is to secure their own interests. As a result, they have created peacekeeping missions, 

or the so-called fight for democracy/freedom. It is nothing more than an effort to draw the 

locals’ natural resources for their own use. Suffering and living standards of the locals are 

not their concern.109  

The victory of Islam is ensured by the protection of Allah. It is the only explanation 

for what the enemies in the Western world call “coincidence”. For example, in 2012 the fall 

of a helicopter carrying Kenyan Defence Minister, who led the intervention in Somalia, was 

caused by the will of Allah. Moreover, the crash was followed by three more falls of 

Ugandan helicopters and some drones in the same year.110 “Allah, the Almighty, took down 

their helicopters and drones and killed their leaders as a way to uplift the morale of the 

mujahideen, strengthen their belief in His promise and encourage them in their eternal 

struggle for the establishment of His laws on earth.”111 The enemies do not admit the 

possibility of being hit by force majeure. Their thinking is limited and therefore they are 
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unable to understand that when Allah decides that Islam will win, no means will help them. 

Everything is in Allah’s hands and mujahideen must only persevere in their fighting.112 The 

struggle will last as long as “none is left on earth other than a Muslim who wilfully submits 

to Allah or a Jizya-paying Musalim who lives subserviently under the authority of Islam”.113 

Some mujahideen die during the fight, but for them it is the greatest desire to die for Allah. 

“Jihad is about martyrdom, amputation, orphanage, and if that leads to the pleasure of Allah 

then, we (mujahideen) love it”.114 

Following its desire for the restoration of Caliphate and life in accordance with 

Sharia law, the magazine supports the struggles and operations of other Salafi militant 

organizations. In the seventh issue the Islamic state’s mujahideen are celebrated after the 

attack on Charlie Hebdo. On behalf of Al-Shabaab, Gaidi Mtaani thanks Al-Qaeda in the 

Arabian Peninsula, which performs operation right “in the heart of the Crusaders enemies”. 

The magazine urges Muslims living in Europe to follow the example of these actions and 

accompany the “brothers” in their fight. Last, but not least, it encourages all Muslims in the 

world who are oppressed and suffer from the Western world to raise their weapons and 

defend their religion because Caliphate can be only revived through jihad and not 

otherwise.115 

3.2.2 Political Strategic Objective 

 Gaidi Mtaani does not state clearly which countries or their parts should belong to 

the so-called Great Somalia. In the articles, the most frequently mentioned term is West 

Africa with a strong emphasis on Kenya. Although, the topic of liberation of the country 

from oppression and colonization is relatively frequent, the list of individual political entities 

to be eliminated is generalized to governments of neighbouring states.  

Al-Shabaab refutes the myth that the country that follows Sharia law is impractical 

and outdated in the 21. century. On the contrary, the organization was able to establish and 
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maintain regional stability and prosperity.116 According to one of the articles: “peace and 

justice were established under the Islamic Shareeʼah”117. However, Kenya and the other 

states that surround Somalia are the tool of European crusaders. After being colonized by 

both the capitalists and the communists, they accepted their ideas, which they celebrate, but 

Somalia “always preserved its Islamic Faith and would fight to its last breath just to 

preserve their Faith…”.118 Therefore, all Muslims in East Africa should learn the lessons of 

history and defend their religion, honour, and wealth, which is part of their country. It is the 

natural wealth that made the colonizers come to Africa in the first place.119 

3.2.3 Fundamental Objective 

The first fundamental objective, i.e. the occupation of Somalia120, as well as other 

countries in East Africa, is a common subject of all issues of Gaidi Mtaani. The magazine is 

focused on describing Al-Shabaab’s opponents, their tactics and failures. Kenya, as the 

leader of the Somali intervention, is of the greatest interest. According to the magazine, 

Kenya, under the auspices of the African Union and Western Allies, is trying to isolate Islam 

from the African continent. It is trying to separate “Crusader communities” by redrawing the 

map right in the middle of the Muslim community. Yet the African Continent is the continent 

of Islam. Kenya, has always opposed Islam and, is leading this war on behalf of the United 

States. This can be seen in particular in the strategy that Kenya uses. Its strategy is led by 

American advisors and can be characterized by a typical style of warfare on the African 

continent by the Western world.121  

This “old style” is demonstrated, for example, by the conquest of Kismayo, which 

was considered by the Kenyans and their allies as the main mujahideen bastion122 The 

conquest of the city was part a of Operation Linda Nchi and should have been one of the 

greatest successful operations in this war. Consequently, there was a huge propaganda 

campaign in Kenya that presented the operation in such a way. Kenyan’s leaders asked the 
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western countries for help in the fight since they share the historical enmity towards Islam. 

For instance, France and Denmark pledged assistance in the form of military 

reinforcement.123 “And since it wouldn’t be a complete “Operation Linda Ukafiri” unless it 

got the backing of the worst enemy of Islam, the Jews, Kenya’s prime minister made a formal 

visit to Israel to request for any kind of support in the operation.”124 However, the conquest 

did not bring the anticipated, success because mujahideen still continued to fight and, what 

is more, the propaganda, which was supposed to deliver the information straight from the 

battle, often gave nonsensical numbers of fallen mujahideen as well as of fallen fighters of 

their own troops. These facts made Kenya’s propaganda even in the eyes of Kenyans.125  

Gaidi Mtaani suggest that, Kenya is not alone, the so-called “American puppet 

regimes” are all around mujahideen. In addition to Kenya, there are also Ethiopia, Uganda, 

Burundi and Djibouti. Foreign troops invaded Somalia, occupied it, and tried to remake it 

according to their own image.126 Moreover, the USA set up a Somali government which was 

incapable of ruling and which was not even present in Somalia.127 The point is that “foreign 

interventions have never really added anything of significant value to the social and political 

milieu of Somalia and have, to the contrary, been counterproductive to the Western 

goals…”.128 When the Somalis try to defy and fight the enemies, they are immediately 

labelled as terrorists.129  

On the one hand, the Western world labelled the Al-Shabaab mujahideen insane 

terrorisst. On the other hand, when Al-Shabaab committed an attack on Westgate mall, they 

first it released woman and children. Moreover, Kenya was warned many times before the 

attack on Westgate and Al-Shabaab was forced to use the enemy’s tactics to make them 

listen.130 To this purpose, one of the contributors to Gaidi Mtaani encourages Kenya: “if you 

want peace, remove your military from the Muslim lands that they have invaded and bear in 

mind that you will not sleep safely in Nairobi and Mombasa as long as your military remains 

in the Islamic Administrations of Somalia.”131 
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The second fundamental goal is to extend Al-Shabaab’s ideology to the rest of 

Africa132. As already described above, according to Al-Shabaab, Africa is the continent of 

Islam.133 That is why the AMISOM and its allies are trying to create an artificial line between 

Crusaders and Muslims in the so-called war on terrorism (which is nothing more than a war 

against Islam). The Western world does not recognize peace that is different from their own 

concept. Consequently, peace that follows Sharia law is not considered to be peace. 

Therefore, the Western countries use it as a reason for intervention in a foreign country. 

However, Islam is a religion that is able to overcome boundaries, and some mujahideen 

would like to see Sharia law to be introduced across Africa, as it is introduced under the 

control of Al-Shabaab. In addition, it was faith that united the Somali tribes which fought 

for so long with each other. As one of the authors states in the magazine, mujahideen of 

Somalia who restored order after 20 years of bloodshed certainly deserve the Nobel Peace 

Prize more than Barrack Obama.134 

3.2.4 Intermediate Objective 

Encouraging jihad and recruiting new members either directly in Somalia or in 

other countries, is the first intermediated objective.135 This objective is rather a matter of 

later issues of Gaidi Mtaani. The author of editorial of fifth issue appeals to all Muslims to 

raise their weapons and “defend their religion, honour and properties”.136 In the following 

pages Sheik Mukhtar Abu Zubayr encourages: “And we call upon the Muslims in general, 

and, in particular, the Muslim populations adjacent to the Central African Republic, to 

support their brothers and help them with all means possible, and to stand beside them and 

console them.”137 However, these statements are still general and tend towards a political 

global objective of Al-Shabaab.  

The following issues are aimed directly at recruiting supporters of Somalia. They 

mostly contain stories of mujahideen – migrants. These articles are based on personal 
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experiences. They describe Muslims in western world as unhappy and unfulfilled when they 

see their brothers and sisters being killed by the enemies of Islam. According to the authors, 

life in Somalia, or more precisely in the Al-Shabaab territory, is like being on honeymoon. 

It is a life in which nothing is paid for and all brothers are very warm and generous. No one 

is afraid to keep stores open until late night because nobody steals anything and young do 

not have to be worried about being in the streets late at night. Moreover, the economic 

system, health service and literacy has grown as Sharia law was implemented. However, this 

idyllic life is being destroyed by the Western world because in its eyes the life in Sharia law 

is not considered as peaceful. This is the reason why mujahideen they sacrifice their souls to 

jihad.138 

Mujahideen’s lives during the battles are joyous. Distributing weapons is like 

visiting a candy store and after a battle all the brothers eat delicious food from one plate and 

recite and pray together.139 Those who die in a battle are not mourned because: “being killed 

in the path of Allah is nothing but a continuation of life in a different form and being 

physically absent does not mean dead but means gone home in a different, more 

comprehensive and satisfying life Hereafter.”140 Mujahideen are convinced that if your time 

has not come, you cannot die because death and life are in hands of Allah. There is nothing 

to fear and therefore everyone should fully enter Islam and be led by Allah. Moreover, jihad 

is duty of every Muslim, and the one who abstains from it is committing a sin.141  

The articles intended for followers include practical instructions how to create a so-

called “Molotov cocktail” at home or how to secure calls and overall communication from 

intelligent agencies.142 

The second intermediated objective is connected with raising funds or explicitly 

encouraging contribution.143 The only mention in the text is a request for any kind of help to 
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the brothers.144 The financial aspect of jihad is described only in a way of comparison 

between the jihadists and enemies, especially in the sense that the Western countries are 

proud of material superiority. However, the wealth is of no use to them because victory 

depends only on Allah and his will. This means that material superiority does not play any 

role. Moreover, all battlefields of Jihad around the world can be characterized by 

technological and material superiority of the enemy. Nevertheless, disbelievers are 

unsuccessful in finghting against Islam because they cannot understand that technology is 

useless in this war because Allah has an absolute control over all affairs. The opponents 

often rely on their well-equipped troops able to end the war in a short time. On the contrary, 

mujahideen fight with ideologically dominance that is superior to the material supremacy. 

Unlike requests for human resources in the form of mujahideen, there are no requests for 

material or financial resources in the magazine. On the contrary, the prevailing opinion is 

that they are unimportant and the ideological aspect is crucial. Furthermore, there is a 

promise of Allah that when He decides, they will win the war. Until then they have to 

continue the fighting. Time is irrelevant to them.145  
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4. The Case of Daesh 

4.1. Daesh’s Objectives 

Daesh’s objectives have been thoroughly elaborated on in a publication written by 

Siebert, von Winterfeld and John. They were used in Ludvík’s thesis and are therefore 

quoted here. While the objectives of Al-Shabaab have changed over time, Daesh’s objectives 

remain the same.146 

Religious strategic objective is, according to Siebert, Winterfeldt and John, to 

“recreate the power and glory of (Sunni) Islam”147. The organization emphasizes Sharia law, 

which is a fundamental Islamic legal system derived from the religious precepts of Islam. 

The primary sources are the Quran and Hadith, the radical interpretation of which Daesh 

follows. In order to apply these rules, the Islamic State in Iraq and Levant was proclaimed. 

Since then the organization begun to call their leader Caliph. “According to Salafi clerics, 

their Caliph is required to rule in every sense of word – control the physical territory, preside 

over the judicial system, and lead the people spiritually.”148  

The intention to control and govern the Islamic State represents political strategic 

objective.149 By proclaiming the Caliphate and appointing Caliph Ibrahim, who is a 

successor to Prophet Muhammad, Daesh claimed obedience of all “true” Muslims. The 

Caliph is the only one who follows the true vision and under whose rule Muslims can live in 

peace and be supported. As a result, Daesh can represent all Muslims as their legitimate 

representative.150 This means that “the legality of all emirates, groups, states and 

organisations becomes null by the expansion of the caliph’s authority and the arrival of its 
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troops to their areas.”151 Daesh also strives for unification of thr land that was divided by 

the Sykes-Picot agreement. 152 

Ludvík identifies five fundamental objectives that include “creation of a Muslim 

society in Iraq and Levant”, “removing current regimes in Iraq and Levant”, “function as a 

state”, “to purge of anti-Muslim forces in the world”, and “objectives linked to the 

functioning of Islamic State”. 153  

Firstly, Daesh tries to create a society that privileges Sunni Muslims. According to 

Al-Zarqawi, God favoured the Islamic nation in Mesopotamia. This area was not the same 

as other territories because God provided it with Jihad. It is here, in the heart of Arabia, more 

precisely in Syria and its surroundings, where a decisive battle is going to take place between 

the infidels and Islam. The true Islamic nation has to dispose of those who act as their friends 

but are, in fact, crafty enemies, i.e. Shiites, who are not believers and have nothing in 

common with Islam and the righteous faith. These people expanded their atheism into 

politics to gain power and control over the state.154 Shia should be replaced by Sunnis, who 

honour Islamic laws and follow the extreme interpretation of the Quran that Daesh supports. 

Those who violate this order will be properly punished.155 

Secondly, another Daesh’s fundamental objective is to gain supremacy and destroy 

all regimes located in Iraq and Levant. Daesh strives to be recognized as the only legitimate 

regime that does not allow any foreign forces to intervene. To achieve this objective, the use 

of violent Jihad is seen as the only possible way. In addition, the borders of the states that 

were set in this area are irrelevant to Daesh because they are the creation of illegitimate 

regimes or by foreign interventions. In contrast, God does not recognize borders and that is 

what matters to the organization.156 

Thirdly, Daesh seeks to provide state services and functions on its territory. This is 

related to the introduction of the rule of law, the protection of the occupied territory and 
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ensuring its consolidation, financial and economic stabilization.157 In order to maintain a 

functional Islamic State, the occupied territories were divided into individual provinces. The 

organization established departments that provides security, development, education, legal 

guidance, and healthcare. It also began to collect taxes on its occupied territory.158 

Fourthly, according to Zarqawi, Daesh enters the battle against all the infidels, the 

battle that is “evident and open”.159 Therefore, Daesh promotes itself as a brutal, violent, 

and fearful organization associated with a typical black flag. This is highlighted by their 

propaganda videos on the Internet, which often contain violent shots. Although the 

organization did not initially attack Western countries, the foreign jihadists were trained to 

launch the attacks after returning back home.160 This was eventually succeeded and the 

organization committed several such attacks161, which helped to support its brand.   

Fifthly, there are objectives connected with the functioning of the Islamic State 

which mainly include “the extraction of mineral resources, mainly oil and gas, the 

production of gold as a currency, the provision of archaeological sites, the construction of 

trade routes linking the economic centres and production enterprises (weapons, food) in 

them and the development of “foreign trade””.162 

There are also three intermediate objectives. The first one is to kill or enslave the 

Shiite Turkmens, Judas, Shabaks, Christians and Kurds.163 The second intermediate 

objective is to radicalize and gather followers.164 Daesh seeks to unite all Sunni Muslims and 
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it also focuses on other individuals. It does not matter whether they are local or from abroad, 

the only important thing is that they accept Jihad as is the only possible path and that without 

Jihad life is useless.165  The last intermediate objective is to replace other Islamic 

movements.166 As already mentioned above, the proclamation of Caliphate means that with 

the arrival of the troops and the extension of Caliph’s authority to a territory controlled by 

another movement, this movement is obliged to submit to the Caliph and to accept the 

leadership of Daesh.167 

4.2 Reflection in Dabiq 

4.2.1 Religious Strategic Objective 

According to Dabiq “Islam is a holistic religion that is to be approached from all 

sides, and defended from all sides.”168 There is no other possible interpretation of Islam than 

violent Jihad because “Islam is the religion of the sword not pacifism”169. The magazine 

reflects how Daesh fights for Allah’s religion to prevail over all other religions. Daesh strives 

to make Islam triumphant over everyone. “Our mission and goal is to establish Allah’s 

Sharī’ah on the Earth and Khilāfah upon the methodology of prophethood.”170 Moreover, 

the magazine offers the only right interpretation of some parts of Quran.171  

Dabiq demonstrates its mission and goal, for example, in the story of Noah’s Ark, 

which is transformed and bears the title: “It’s Either the Islamic State or Flood”172. The story 

claims that, religion is not something that people could choose on their own since there are 

only two possibilities, either the flood or Allah’s religion, there is no other option. Islam is 

the only religion that tells the truth and it is also blessed with victory.173 Other religions are 

aware of this threat and therefore Muslims will be discouraged by them from achieving their 

goals. The others will claim that the foundation of Caliphate and the overall victory of Islam 
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is not possible, that it is fantasy rather than reality. However, Daesh will fight and expand 

until they conquer Rome and after that it will focus on the destruction of the White House. 

If this generation does not reach Rome, those who come after it certainly will, as promised 

by Allah.174 

With the proclamation of Caliphate, a new era, which will change the world, has 

begun. The dominance of the West does not determine the world order any more. On the 

contrary, the Western civilization is threatened by the Islamic State which seeks to destroy 

it. The West wages a campaign against the Islamic State only because they are aware that 

the Islamic State represents the only truth. However, this campaign is their last one and 

therefore Muslims do not have to worry about Jihad in Iraq, because Allah has promised the 

victory of Islam over the non-believers.175 Allah is glorified and he will never break his 

promise and for this reason the USA and its allies are fighting an enemy that cannot be 

defeated. Moreover, they are unaware of the danger, which is much greater than they think. 

This new era ends the enslavement of all Muslims, who in turn become the new leaders. All 

those who do not accept Allah as the only god will be killed or enslaved by the violent 

Jihad.176 

Now when the Caliphate was established it is “prepared to accept every Muslim 

and Muslimah into its lands and do all it can within its power to protect them while relying 

on Allah alone.”177 Every Muslim should experience the true Jihad and live a free life. This 

is possible only in Caliphate.178 “On the 20th of Muharram 1436, the Islamic State officially 

announced its expansion into the Arabian Peninsula, Yemen, Sinai Peninsula, Libya, and 

Algeria and the establishment of Wilayat therein.”179 Many other groups and individuals 

around the world also pledged alliance to the Islamic State.180 In the end, the Islamic State 

will spread to all countries and the truth and justice of Islam will come with it until the day 

of the final battle. All of this with the blessing of Allah.181  

The story of the final battle is a common theme in the magazine. The battle will 

take place near the city of Dabiq and two camps will stand against each other. The first one 
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is the camp of disbelievers. This camp includes all those who have come together to wage 

war against Islam, regardless of whether they are “Catholic, Protestant, or Orthodox 

Christians, whether they are Buddhists, Hindus, or Sikhs, whether they are capitalist, 

communists, or fascists…”182 The second camp includes all the people of the faith. This 

battle will end the domination of the Romans and the flag of Caliphate will be displayed 

above Constantinople and Rome.183 The Caliphate will withstand anything because it was 

built on the bodies of all the martyrs who sacrificed themselves to build a state that even the 

unbelievers cannot deny.184 Many mujahideen often had to leave their families in order to 

build the Caliphate, the place that they believed in. They were united and built the Caliphate, 

the place that will remain after the final battle.185 

4.2.2. Political Strategic Objective 

On the 1st of Ramadan 1435H the revival of Caliphate was announced. Together 

with it a new era began. Since then, Muslims can walk with dignity and hold their heads up 

high and those who try to oppose them will be punished. Also, the time has come for 

Muhammad’s Ummah, who can finally overcome of the years of humiliation and shame. 

Now, after the establishment of Caliphate, all Muslims should promise the alliance to 

Caliphate. Moreover, if they could, they would emigrate into it, because is their duty.186  

After declaring the Islamic State of Iraq and Levant, Daesh demanded obedience 

from other Arabic tribes at various meetings and gatherings. It was in accordance with 

proving that Allah did not deceive Muslims and the reestablishment of Caliphate is not only 

a fake dream. This is the reason why Daesh consider itself competent to rule all Muslims. In 

addition, other leaders who do not submit to the Islamic State are opposing Allah and only 

strive for power and that is something that Allah does not forgive.187 

 Great successes were mentioned at these meetings, such as the abolition of the 

border, which was set by the Sykes-Picot agreement, and thus opening the route between 

Iraq and Syria.188 The border was determined by the Crusaders and it divided the Muslims 

right in the heart of their region. The establishment of the border between Iraq and Syria 

                                                 
182 No author. You Think They Are Together But Their Hearts Are Divided. Dabiq. 2015.Issue 12, p. 43 
183 No author. Indeed Your Lord Is Ever Watchful. Dabiq. 2014, Issue 4, p. 6-9 
184 No author. Remaining and Expanding. Dabiq. 2014. Issue 5, p. 22-33 
185 No author. Islamic State Reports. Dabiq. 2014. Issue 3, p. 15  
186 No author. Khilafah Declared. Dabiq. 2014. Issue 1, p. 6-11 
187 Ibid. 
188 Ibid. 



 

44 

 

should have consolidated the power of the Crusaders in the region. However, by erasing the 

boundary, mujahideen destroyed also manifestation of nationalism and opened the way for 

the reunification of Muslims in this area. So, Daesh has created a new province that aims to 

eliminate all the remains of the Crusaders.189 

A Muslim who does not migrate does not live in Jihad. Moreover, no Muslim 

should be discouraged by any obstacles on his way to Caliphate. Allah will guide and help 

everyone who wants to reach the Caliphate. There is a high risk for Muslims who are staying 

alive with the unbelievers, because it can have consequences that cannot be avoided.190 The 

Caliphate is unique for uniting all believers regardless of their nationality, ethnicity, 

language, or interests. In other words, it is a place for all oppressed people who worship 

Allah.191 

4.2.3. Fundamental Objective 

The first fundamental objective is to create the Muslim Society in Iraq and 

Levant.192 In the first issue Dabiq describes what steps Daesh had to take to create an area 

that would be a sanctuary for all Muslims. In order to create a Caliphate, which would unite 

all the Muslims, it was necessary to choose a place that supported Jihad and that is why Iraq 

was selected. Not only did Daesh cause chaos in Iraq but it also prevented some of the tribes 

and other groups from gaining dominance over the state. For this purpose, they attacked their 

enemies several times a day. The targets of their attacks were mainly Shia markets or Iraq 

police.193 Moreover, the organization aimed at all apostate groups to enter the war against 

the Sunnites, who under the threat of these groups should become even more united. All 

Sunni tribes could choose either to join or to fight Daesh.194 There was no other option. After 

Iraq was seized, Daesh heard its Syrian brothers’ wail and thus joined the war in Syria. With 

the proclamation of Caliphate in 2014, the area where all Muslims can reunite was 

founded.195 
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Removing current regimes from Iraq and Levant is the second fundamental 

objective.196 This objective is reflected in Dabiq as follows: “Syria is not controlled by the 

Syrians, as well as Iraq is not controlled by Iraqis. These two countries do not belong to 

their inhabitants”.197 The USA and Europe have never withdrawn their troops from Iraq. 

The Islamic State is trying to minimize all remains of the Crusaders and nationalism in the 

conquered territory. They fight all groups that support their enemies, whether they are Sunni 

Muslims or not.198 In Dabiq, it is often referred to the statement “you are either with us or 

against us”. 199 There is nothing in between.200 As it was mentioned above, for Daesh the 

only possible way to eliminate current regimes in Iraq and Levant is violent Jihad.201   

The third fundamental objective is securing a functioning state.202. The magazine 

describes how Sharia law is applied and what functions the Islamic law secures. For 

example, Dabiq informs its readers about the regions that were liberated203, how many 

weapons were seized from their enemies, and how people who broke Sharia law were 

punished. News about various events (prayers, lessons, Ramadan banquet) initiated by the 

Islamic State and Levant are also part of the content of the magazines.204 Moreover, charity 

activities are emphasized. For instance, there is a mechanism of tax collection in occupied 

territory by Daesh that is responsible for distributing financial resources to the families that 

need it the most. Furthermore, Dabiq states that the Islamic State tends to all orphans and 

educates them.205 The magazine describes the improvements that the organization introduced 

after conquering the territory. The General Service Committee started developing projects 

to improve infrastructure, create agricultural areas, introduce police services, create 

checkpoints and markets and many other services.206 “The soldiers of Allah do not liberate 
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a village, town or city only to abandon its residents and ignore their needs.”207 The Prophet 

also arranged for his followers to be guarded in his absence.  “So just as it was the tradition 

of the Prophet to ensure that his followers were being cared for in his absence, so too has it 

become the practice of the Khalīfah.”208 The institutions which guarantee a functioning state 

were established and even Daesh’s coins were designed.209 

To purge anti-Muslim forces in the world is the fourth fundamental objective.210 

Islamic State’s enemies, especially the US (the policy of B. Obama and his predecessor G. 

Bush is often mentioned211), Jews and other their allies (Europe, Canada, Australia, Japan212 

and others) must be punished for their aggressive foreign policy towards Muslims. The 

Islamic State has not declared war on the USA, Europe and their allies, it was vice versa. 

The US troops have never been withdrawn from Iraq and they still pursue their foreign policy 

that oppresses, humiliates and kills believers in the region. For these reasons they have to be 

punished in their own homes, in other words, the USA and its allies will be confronted with 

Daesh’s attacks in their own countries. Every mujahid who has the chance to kill even one 

disbeliever should do so.213 According to Dabiq: “If you can kill a disbelieving American or 

European – especially the spiteful and filthy French – or an Australian, or a Canadian, or 

any other disbeliever from the disbelievers waging war, including citizens of the countries 

that entered into a coalition against the Islamic State, then rely upon Allah, and kill him in 

any manner or way however it may be.”214 Dabiq further highlights out the attacks already 

committed in disbelievers’ countries by those who pledged alliance to the Islamic State. 

According to Dabiq, the strength and unity of Daesh can be proved by the fact that the 

organization was able to mobilize many people by encouraging attacks in infidels’ 

countries.215 Apart from focusing on attacks that are supposed to cause chaos and fear in 

foe’s countries, the struggle continues also in Iraq and Levant and therefore disbelievers are 

killed there as well. Moreover, stories and goodbye letters of Americans who were executed 
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by Daesh are released in Dabiq.216 “It is important that the killing becomes attributed to 

patrons of the Islamic State who have obeyed its leadership.”217 Lastly, they also publish 

interviews with foreign prisoners.218 

The last fundamental objective is linked to the functioning of the Islamic State, or 

more precisely its financing.219 It is mentioned in the magazine that Muslims who worship 

Allah deserve more wealth than disbelievers since Muslims are privileged, and disbelievers 

do not deserve wealth. Therefore, disbelievers’ wealth can be taken from them with ease. 

Furthermore, Allah legalized war booty and so if a Muslim takes some property of a 

disbeliever, it is the purest income in the eyes of Allah. However, they should not take more 

than they need in order to improve their Jihad because wealth may distract them from their 

fight.220  

4.2.4. Intermediate Objective 

The first intermediate objective is to kill or enslave all Christians, Shiites, Judas, 

Shabaks, Christians and Kurds.221 The enslavement of women and families of disbelievers 

is firmly established aspect of Sharia law. Also, anyone else who would ridicule the verses 

of the Quran should be killed or enslaved.222 According to Dabiq, it is only a matter of time 

when the Islamic State reaches Palestine and barbarian Jews and all others hiding behind 

them are killed or enslaved. Unlike other Islamic movements, such as the League of Arab 

States or the Arab traitors participating in the UN, Daesh is based on actions, not words.223 

In order to fulfil the promise the USA gave its citizens not to fight the Islamic State on the 

ground, its allies are supposed to lead this war instead. The US allies are mainly Kurds 

(especially Marxist parties PKK and PYD/YPG), the Free Syrian Army, the Iraqi 
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Awakening, Iraqi National Guard, the Islamic Front, Yezidis and Jews.224 If Christians 

“repent, establish prayer, and give zakah, let them [go] on their way”,225 because Allah is 

merciful but this is not the case for all, for example, Yezidis cannot be released at all. Their 

women and children are divided among mujahideen according to Sharia law.226  

Radicalization and unification of followers is the second intermediate objective.227 

The land and the soil in Caliphate are the property of all Muslims, and therefore those who 

are able to emigrate should join the Islamic State. Hijrah (emigration) to the Islamic country 

is compulsory for all Muslims. In addition, the Islamic State needs experts, such as doctors, 

engineers, administrative staff, judges and teachers, more than ever before. Also, students 

should stop studying in foreign countries and join the Caliphate.228 Daesh initiated the 

establishment of the Medical College in Raqqa and the College for Medical Studies in Mosul 

were established. It should contribute to an increase of medical experts as well as migrant 

students229,  “so come to your State and rally around your Khalīfah”.230 In adittion, Dabiq 

offers stories of Muslims who chose to emigrate to Caliphate, it provides advice for 

mujahideen, or depicts activities that mujahideen teach in training camps.231 In the eight 

issue of the magazine the focus is on the hijrah (migration) of women and their role in the 

Islamic State.232 If, for a serious reason, some Muslims cannot emigrate, they should pledge 

alliance to the Islamic State where they live. Those who do not emigrate should unite people 

and establish Islamic centres and organizations in order to support Daesh. They should make 

their own proclamation of becoming part of the Islamic State and then publish them on the 

Internet, for example, in the form of a short video or article.233 Those who live in enemies’s 

land have been endowed with the opportunity to strike where it hurts the most. Every Muslim 

                                                 
224 No author. Reflections on the Final Crusade. Dabiq. 2014, Issue 4, p. 32-44 
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should take into account that “the blood of the disbelievers is obligatory to spill by 

default”.234 

The last intermediate objective is to replace other Islamic movements.235 Daesh is 

trying to unite all Arab tribes under one Imam, ask for their obedience and claim all their 

man, sons, weapons and health. 236 The subjugation of other Islamic movements is illustrated 

by stories about particular tribes in Dabiq. There is a statement that a war will be declared 

to all tribes and movements which refuse to join Daesh, or spread false information about 

Daesh or collaborate with the Crusaders. Daesh offers an explanation why it is fighting 

against some Muslim opposition movements. The reason is often their misinterpretation of 

the Quran, because there is only one right interpretation, namely the one by which the Islamic 

State is governed. Other movements, such as al-Nusra, dared to insist that Daesh violates 

Sharia law.237 Others (f.e. bankrupt Brotherhood) have accepted the support of the West or 

they have created an opposition to the Islamic State. These are the reasons why Daesh fights 

against the movements as if they were the Crusaders.238 Moreover, the magazine encourages 

mujahideen from the ranks of other movements, especially from Sahwah Coalition to: 

“…detonate your explosive belt in their midst. Shoot their soldiers in the chest. Dissuade 

whoever you can from fighting those who rule by the Shariah. Make them abandon fighting 

the muwahhid mujahidin, and spread discouragement within their ranks.”239 From the eight 

to the twelfth issue of Dabiq the attention is paid to al-Qaeda in Syria and its allies. 
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Conclusion 

The previous two chapters analysed how English-written magazines of Al-Shabaab 

and Daesh reflect the organizations’ objectives. The two case studies show that all objectives 

are present in the magazines. However, it is not possible to determine which objectives 

appear more or less frequently. Therefore, individual objectives were ordinarily measured in 

each issue of Gaidi Mtaani and Dabiq. These measurements show which objectives and to 

what extent they appear in the magazines and in a given issue. Therefore, this thesis is not 

conceived as a comparative study since the magazines are analysed and evaluated separately. 

However, at the end of this chapter, common features of both case studies are highlighted. 

Firstly, the data from the magazine Gaidi Mtaani were measured. Table 1 shows 

how the objectives were more or less reflected in each issue of the magazine. 

Table 1 The Reflection of Objectives of Al-Shabaab in Gaidi Mtaani 

 

 

Religious 

Strategic 

Objective 

Political 

Strategic 

Objective 

Fundamental 

Objective 

Intermediated 

Objective 

1. 2. 1. 2. 

Issue 1 1 0 3 0 0 0 

Issue 2 3 1 3 0 0 0 

Issue 3 3 0 1 0 2 0 

Issue 4 3 1 3 0 1 0 

Issue 5 2 0 2 0 2 1 

Issue 6 2 1 1 1 3 0 

Issue 7 3 1 1 1 3 1 

Issue 8 1 0 2 1 3 0 

Issue 9 2 0 0 0 2 0 

Median 2 0 2 0 2 0 

Mode 3 0 1;3 0 2;3 0 

 

The religious strategic objective is the most frequently appearing objective in Gaidi 

Mtaani. This means that “the establishment of Caliphate and implementation of Sharia 

Law”240which is presented in the magazine as a war against Islam led by the United States 
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and the rest of the Western world241, is a frequent topic of the magazine. The table shows 

that religious strategic objective is not missing in any issue and in seven issues it is presented 

strongly or very strongly. In addition, the data value of 3 occurs with the greatest frequency.  

On the contrary, the political strategic objective is either completely absent or 

weakly present. Although the objective is mentioned in four issues, there is no mention of 

specific political groups Al-Shabaab should replace. The emphasis is on stability that Al-

Shabaab can bring unlike other ruling groups in East Africa. In contrast with Somalia, which 

retains Islamic Faith and with the help of the organization brings peace to the area, other 

neighbouring states or governing groups were colonized by the Crusaders and influenced by 

their ideas. According to Gaidi Mtaani this should be changed mainly in East Africa.242  

The table also shows that each fundamental objective is reflected in the magazine 

to different extent. The first fundamental objective of Al-Shabaab is freeing Somalia of the 

foreign interventionists.243 The issue of Kenya’s intervention under the auspices of the 

African Union and its Western allies can be found in majority of issues strongly or very 

strongly.244 The objective is absent only in the ninth issue of Gaidi Mtaani. Although the 

first fundamental objective appears often to varying extent, the second fundamental 

objective appears only rarely. Achieving Sharia’s expansion into the rest of Africa, as 

described by Al-Shabaab, is described very little in the magazine. According to Gaidi Mtaani 

AMISOM strives to prevent the expansion of Sharia law to the rest of Africa, because a 

society governed by this law does not correspond with its idea of peace and therefore poses 

a great danger. However, Al-Shabaab claims that Africa is a continent of Islam and would 

like to see Sharia is applied on its territory.245 

As well as fundamental objectives, intermediated objectives are also reflected to 

different extent in Gaidi Mtaani. The first intermediated objective, which is recruiting new 

members and encouraging Jihad246, is not initially reflected in the magazine at all, but this 

changes with the release of the third issue. Since then the objective has been discussed in 
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every issue and in six of them the data value of 3 or 2 is show that the objective is presented 

strongly or very strongly. The magazine also informs about the obligation for every Muslim 

to migrate to a country where Sharia law is applied and Jihad is practised. Moreover, life in 

Somalia is depicted in the stories of mujahideen as a life in paradise with nothing to worry 

about, because Allah promised to keep them safe. 247 The second intermediated objective 

raising funds.248 This organization’s objective is hardly mentioned in Gaidi Mtaani. The 

financial side is only dealt with in comparison to Al-Shabaab’s opponents, who might be 

wealthier and have much better equipment and weapons, but it is of no use to them because 

mujahideen have faith, which is superior to any other potential advantages.249 

Secondly, the data from the magazine Dabiq were measured. How the objectives 

were more or less reflected in each issue of the magazine is shown in Table 2. 

Table 2 The Reflection of Objectives of Daesh in Dabiq 

 Religious 

strategic 

objective 

Political 

strategic 

objective 

Fundamental  

objective 

Intermediated 

objective 

1. 2. 3. 4. 5. 1. 2. 3. 

Issue 1 3 3 2 0 2 0 0 0 2 2 

Issue 2 3 0 0 0 2 1 0 2 1 2 

Issue 3 2 2 1 0 1 2 0 2 2 1 

Issue 4 2 1 0 1 2 2 2 1 1 1 

Issue 5 3 1 0 1 2 2 0 1 1 1 

Issue 6 1 0 0 0 2 2 1 0 2 3 

Issue 7 3 1 1 1 1 2 0 1 2 2 

Issue 8 3 1 1 1 1 2 0 2 3 2 

Issue 9 3 1 1 1 1 1 1 1 2 2 

Issue 10 2 1 1 1 0 2 0 1 2 3 

Issue 11 3 1 1 1 1 2 0 1 1 2 

Issue 12 2 1 1 1 1 2 0 2 3 2 

Issue 13 2 1 1 1 1 1 0 3 2 2 

Issue 14 3 1 0 1 1 2 0 2 2 2 

Issue 15 3 1 0 0 1 2 0 2 3 0 

Median 3 1 1 1 1 2 0 1 2 2 

Mode 3 1 1 1 1 2 0 1;2 2 2 
 

                                                 
247 No author. On Events in Mombasa. Gaidi Mtaani. date not specified, Issue 5 p. 11 
248 LUDVÍK, Zdeněk. Kontrola teritoria jako faktor pro efektivní realizaci politického cíle islamistického 

násilného nestátního aktéra. Praha, 2018. Disertační práce. Karlova Univerzita. Fakulta sociálních věd. p. 

107-109 
249 No author. A greater Scheme of Things: The Mystery of disappearing drones and crashing helicopters! 

Gaidi Mtaani. 2013. Issue 3. p. 12-15 



 

53 

 

The religious strategic objective of Daesh is the most reflected objective in Dabiq. 

More precisely, the aim to “recreate the power and glory of (Sunni) Islam”250 is very 

common topic reflected in every issue. What is more, the data value of 3 occurs with the 

greatest frequency, which means that the objective is reflected very strongly. The magazine 

describes in detail Daesh’s interpretation of Islam, i.e. violent jihad. They believe that this 

correct interpretation will restore Islam to its former glory and it will dominate other 

religions.251 

To control and govern the Islamic State is the political strategic objective of 

Daesh252 and in contrast with the religious strategic objective, it is weakly presented in 

Dabiq.  There is, however, a data value of 3 meaning that the objective was reflected in the 

magazine very strongly but it occurs only once in the first issue, which is dedicated to the 

foundation of the Caliphate. Otherwise, the most frequent value is 1. This value refers to 

weak reflection of this objective in the magazine.  

Altogether there are five fundamental objectives not reflected in Dabiq evenly. The 

first one is creating the Muslim Society in Iraq and Levant253. In the first issue there is an 

explanation why Iraq and Syria were chosen for the establishment of the Caliphate and the 

associated Muslim society superior to all others.254 This is the only issue where the objective 

is reflected strongly. In next issues the objective is reflected only weakly or not at all. The 

second fundamental objective represents an effort to remove current regimes from Iraq and 

Levant.255 As well as the first fundamental objective, the reflection in the most issues is 

weak. However, it can be found in the majority of issues of Dabiq. The next fundamental 

objective is securing the functioning of the state.256 In the first six issues the magazine 

presents rather strongly how Sharia law is applied and what services are provided in the 

territory of the Islamic State. In later issues the emphasis on this objective is not so strong 
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and the magazine reflects it to a weak extent. Purging anti-Muslim forces in the world is the 

fourth fundamental objective.257 Except for the first issue where this objective is missing, 

Dabiq focuses on highlighting infidel enemies and their supporters, who declared war on the 

Islamic State. According to Dabiq, the enemies of the Islamic State declared war not only to 

the organization itself, but also to Islam and to all Muslims.258 In the majority of issues the 

objective is reflected strongly. The last fundamental objective is linked with funding and 

financing of Daesh.259 This objective is only presented in three issues and is therefore the 

least reflected off all objectives of Daesh in Dabiq. In particular, it is explained that all things 

acquired by violent Jihad are the greatest gift for the mujahideen and also Allah himself.260 

The three intermediated objectives are, as well as the fundamental objectives, 

reflected in Dabiq to a different extent. The first fundamental objective is to kill or enslave 

all Christians, Shiites, Judas, Shabaks, Christians and Kurds.261 With the exception of the 

first and the sixth issue, the topic appears regularly in the magazine. Dabiq emphasizes that 

although some people within these groups might be Muslims, they may also be killed or 

enslaved. It depends on whether they are perceived as disbelievers or not from the 

perspective of the Islamic State and Sharia law as applied by the organization. Radicalization 

and unification of the followers is the second intermediate objective.262 According to Daesh, 

the duty of every Muslim is to migrate to Caliphate and if is not possible for a serious reason, 

it is obligatory for Muslims to pledge alliance from distance.263 In eleven issues of Dabiq 

this intermediated objective is reflected strongly or very strongly. Moreover, the data value 

of 2 occurs with the greatest frequency. Trying to replace other Islamic movements 
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represents the last intermediated objective.264 This Daesh’s effort is reflected rather strongly 

with the most common value of 2. In addition, the magazine notes that all other Islamic 

movements that oppose the Islamic State will be treated as if they were disbelievers.265 

Although this thesis seeks to grasp both case studies in their uniqueness and not 

compare them (which is not possible due to the richness of variables) the data analysis 

revealed that the religious strategic objectives of Al-Shabaab and Daesh are the most 

strongly reflected objective in the examined magazines. Moreover, in both cases these 

objectives are presented in all issues of the magazines. On the contrary, the political strategic 

objectives are weakly reflected or completely missing completely. Individual fundamental 

and intermediated objectives of both organizations were reflected to a different extent. 

Despite this fact, two parallels can be found. On the one hand, both magazines strongly 

reflected the objectives associated with recruitment of new members. On the other hand, the 

objectives related to the funding of organizations are the least reflected objectives in both 

magazines.  

Interest in some objectives, unlike others can be explained by the primary aim of 

Gaidi Mtaani and Dabiq. The analysis shows that the focus is on intimidating the enemies 

of both organizations and recruiting fighters. In case of Gaidi Mtaani the emphasis is on a 

war lead by the USA and its Western allies against Islam. This may reflect the desire to 

attract the widest possible audience at the international level sympathetic to this objective 

and at the same time it may lead to the deterrence of the enemies. In order to have even wider 

readership the magazine is written in English and other foreign languages. Al-Shabaab 

created the majority of English media production with the beginning of its cooperation with 

al Qaeda and Gaidi Mraani is inspired by the production of this organization. The inspiration 

by similar magazines may be another factor why is this target reflected in such extent. The 

liberation of Somalia is the primarily objective of organization and therefore, it is reflected 

in the magazine to a great extent. In the articles dealing with this objective there are 

enumerated all enemies of Al-Shabaab. The third often reflected objective recruitment of 

followers serves as supportive and complementary to both above-mentioned objective the 

establishment of Caliphate and the liberation of Somalia from foreign intervention. In 
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addition, since 2015 the organization has suffered several major defeats in its struggle with 

the AMISOM that has led to a demand for increasing the number of its fighters. This may 

be also the reason why this objective has become often reflected in later issues.  

In case of Dabiq the most reflected is religious strategic objective, which defines 

Islam against other religions. Magazine states that the establishment of Caliphate will restore 

Islam dominance. The supremacy of the West, Christians and Jews will be defeated by the 

violent jihad. As well as in case of Gaidi Mtaani this objective may reflect the desire to 

attract the widest possible audience sharing this idea and at the same time it may lead to the 

deterrence of the enemies. Another strongly reflected objective Purging anti-Muslim forces 

in the world, is also focused on deterrence of the enemies of the Islamic State. The subject 

of articles with this theme is the enumeration of the main enemies of Islam. Subsequently, 

Dabiq encourages all its sympathizers to attack the enemies of the Islamic State. An effort 

to intimidate enemies and radicalize new followers is supported by the two intermediated 

objectives (“Radicalization and unification of the followers” and “replacement of other 

Islamic movements”) that appear in the magazine to a greater extent. The frequent themes of 

these two intermediated objections are migration to Caliphate, conduction of Jihad abroad 

and the promise of pledging allegiance to the Islamic State. 
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Summary 

The thesis deals with media campaign of Salafi militant organizations and focuses 

on their English-written magazines. The media campaign is seen as a part of strategic 

communication. This theory places particular emphasis on the interconnection of various 

communication disciplines in the 21st century and on how the previously clear lines of these 

disciplines have become blurred.  The theoretical part formulates an important part of the 

thesis and is necessary for better understanding of the main part of the thesis, which is 

composed of two case studies.  

The first case study analyzes the objectives of the organization Al-Shabaab and 

examines whether these objectives are reflected in the magazine Gaidi Mtaani. The 

analytical part confirmed that all al-Shabaab’s objectives are presented in at least one of the 

nine issues of the magazine. In order to answer the first research question, which is: “To 

what extent does the Gaidi Mtaani reflect al-Shabab’s objectives?”, the ordinal scaling of 

the objectives was created. The results of the measurement are presented in the conclusion. 

The second case study analyzes the objectives of the organization Daesh and inspect 

whether these objectives can be found in Dabiq, which is published by Daesh’s media center. 

Also, in this case all objectives were reflected at least in one issue of Dabiq. The second 

research question “To what extent does the Dabiq reflect Daesh’s objective?” is answered 

in the conclusion. The method of ordinal scaling is used for this purpose as well.  

Even though the aim of this thesis is not to generalize the reflected objectives in the 

English-written magazines of Salafi militant organizations it cannot be excluded that these 

characteristics do not occur in similar cases examined. The scope of each case study is 

limited, because of its high specialization. However, it fills the space in the overall theory 

and thus contributes to building of the theory as a whole, which is exactly the reason why 

the thesis was written in the first place.  
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Introduction to the topic 
 

In reference to Uppsala Conflict Data Program the number of violent conflicts  in 

today’s world is steadily increasing.266 Actors involved in conflicts are not only states, but 

also violent   non-state    actors    which    include,   for   example,   salafi   militant   

organizations. Interdependence   and   communication   technologies   have   contributed   to   

the   significant importance of these actors. It is not unusual that the scope of salafi militant 

organizations extends beyond the territories of states and regions. It makes them part of the 

international system that should be taken into account.267 This is aided by their own media, 

in which they present political, religious and social views. Creating own media has proven 

to be a useful tool  that  helps  salafi  militant  organizations  with  gaining  more  supporters  

and  jihadists  as well as intimidating their enemies.268 With the easier access to the internet 

around the world, these   organizations   are   able   to   influence   more   people   than   ever   

before.   Moreover, organizations can control all content that they release.269 

One example of such organization is Al-Shabaab which was established in 2007 in 

Somali.  Since then it has been releasing their media production, which is constantly being 

improved.  Although its media campaign is targeted globally, the organization is struggling 

with a lack of recruits who are mostly from adjacent Somalia countries.270 Another example 

of salafi militant organization who built up its own media department is Daesh or so-called 

Islamic State.  On the contrary to Al-Shabaab, Daesh media campaign is considered to be 

highly successful.271 The videos and statements released by Daesh were broadcast by world 

media for example by BBC272 and attracted worldwide attention. This is linked to the high 

number of supporters and recruits that this organization has been able to reach. 

                                                 
266 Uppsala Conflict Data Program (2018) [online]  http://ucdp.uu.se/#/encyclopedia 
267 Geeraerts, G. (1995) Analyzing Non-State Actors in World Politics, Pole Paper Series, p. 1 
268 NATO Strategic Communication (2015) Daesh Information Campaign and its Influence, p.29 
269 Wojtasik, K. (2017) How and Why Do Terrorist Organizations Use the Internet? Polish Political Science 

Yearbook, 46 (2), p. 106 
270 Anzalone, C., (2016) Continuity and Change. The Evolution and resilience of Al-Shabab‘s Media 
Insurgency, 

2006-2016, Hate Speech International, p. 24 
271 NATO Strategic Communication (2015) Daesh Inform2ation Campaign and its Influence, p. 6 
272 BBC News (2014) Islamic Rebels Declare ˈIslamic Sateˈ in Iraq and Syria [online] 

https://www.bbc.com/news/world-middle-east-28082962  
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Why this topic?  

The trend of creating own media by violent non-state actors for the purpose of 

publishing information is becoming more actual, especially now in the 21st century, when 

there is a huge amount of information sharing.  Whereas, the number of conflicts in which 

one party is represented by non-state actors is still rising273, it is likely that this issue will 

also be relevant in the future. 

I chose for my project the Salafi militant organizations because of the high 

quality of their media campaign and also for the attention they attract.  The current trend 

among Salafi militant organizations is establishment of a wing which is specialized in 

media.274 I decided to demonstrate the phenomena on the example of two organizations 

- Daesh and Al-Shabaab.  Both of them are still active organization and produce their own 

media campaigns. This diploma thesis focuses mainly on promoting both organizations 

by their English-written magazines (Dabiq, Gaidi Mtaani). 

Literature review 

The language of the master thesis will be English for several reasons. First, many 

of available resources and scientific publications that will be quoted in the thesis are 

written in English. Second, by using the same language I will avoid misinterpretation 

resulting from the translation.  Third, English is also an important tool for disseminating 

information due to its versatility and expansion to all parts of the world. 

As already mention above, the core of the thesis will consist mainly of the official 

sources of the two militant organizations. Academic articles and web sites of the 

international organizations such as NATO, UN, Interpol or European Union that are 

interested in this topic will be included as well. 

  

                                                 
273 Uppsala Conflict Data Program (2018) [online]  http://u3cdp.uu.se/#/encyclopedia 
274 Wojtasik, K. (2017) How and Why Do Terrorist Organizations Use the Internet? Polish 
Political Science 
Yearbook, 46 (2), p. 105 
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Research target/research questions 

The aim of the diploma thesis is to investigate to what extent English-written 

magazines of Salafi militant organizations reflect the objectives set by these organizations. 

Whether there are any similarities among these magazines and what are the differences?   

 

• To what extent does the Dabiq reflect the Daesh’ objectives?  

• To what extent does the Gaidi Mtaani reflect the Al-Shabaab’s objectives? 

• What are the common features between these two journals in reflecting 

the organization’s objectives?  

 

Theoretical Framework 

My diploma thesis will be divided into two parts – theoretical and analytical.  The 

first part will be theoretical and it will consist of two chapters. The first chapter will offer a 

brief conceptualization of basic terms that will be important in the thesis.  The second 

chapter will focus on Jacquess Ellul understanding of propaganda as a modern 

phenomenon. Ellul argues that: “propaganda is dependent on the existence of the mass 

media of communication, combined with a certain use of scientific knowledge about how 

to affect human thought, feelings, and action…”.275 These chapters will serve as the basis 

for the analytical part of the thesis.  

Empirical data and analytical technique 

The second part of the thesis will be analytical. The most important will be the 

comparison of the media campaign. In this thesis represented by the English-written 

journals of both organizations – Gaidi Mtaani and Dabiq. On the one hand, it should 

highlight the common features.  But on the other, some differences should be seen.  

The analytical method used in the thesis will be correlation analysis of magazines 

of both organizations: the Al-Shabab’s Gaidi Mtaani that the organization began 

publishing in the 2012 and Daesh’s Dabiq that was published between 2014 and 2016 

                                                 
275 Fortner, R.S., Fackler, P. (2014) The Handbooks of Media and Mass Communication Theory. Chichester, 

England: Wiley, p. 190-209 
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and then replaced by Rumiyah. Both organizations will have one chapter focused on their 

objectives respectively. The correlation analysis will be used to examine whether the 

objectives of the organizations as such appear in magazines, or magazines follow their 

own interests and goals. 

The practical part will be connected to the theoretical one in order to create a 

clear and comprehensive master thesis.  A summary of the findings will be presented in the 

conclusion, where research questions will be answered and hypothesis will be confirmed 

or refuted. 

Planned thesis outline 

1.   Introduction 

 
2.   Conceptualization of basic terms 

• Salafi militant organization 

• Al Shabaab, Gaidi Mtaani 

• Daesh, Dabiq 

3.   Understanding propaganda as a modern phenomenon 

 

4.   Case study – Al Shabab 

• Al-Shabaab’s objectives 

• Gaidi Mtaani 

• Correlation analysis 
 

5.   Case study – Daesh 

• Daesh’s objectives 

• Dabiq 

• Correlation analysis 
6.   Comparison  

7. Conclusion 
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