
Abstract 

The aim of the interdisciplinary doctoral dissertation is to answer the research question What is 

a neologism? The research was inspired by the methodology relying on three types of data that 

J. Bartmiński specifies for studying stereotypes as part of the language picture of the world,  

i. e. systemic, textual and empirical data. Neologisms are expounded by confronting the 

linguistic, media and everyday picture of the world with the use an explicative characteristic 

including connotations of the concept. After introducing the neologism within the context of 

words marked stylistically with respect to time, the exposition is structured according to (non-

homogeneous) criteria, on the basis of which neologisms in the reviewed literature are defined: 

the criterion of existence, the criterion of time, the lexicographic criterion, the psychological 

criterion, the structural criterion, the criterion of variety and the criterion of instability and 

stability. The media image of neologism was examined using the qualitative-quantitative 

method of content analysis in 93 media texts from 2006 and 2007, and 2016 and 2017. The 

empirical data were obtained by questionnaires from 2017 and 2018 with 100 respondents aged 

11 to 81. In summary, the concept of neologisms is understood as a very heterogeneous one. A 

list of more than 700 neologisms with dictionary-like entries, which was compiled on the 

slightly modified conceptual principles of the Academic Dictionary of Contemporary Czech, is 

a specific complement to the dissertation. There are relatively new lexical units in the list, which 

are not yet provided in general Czech dictionaries, e. g. kurzarbeit, lumbersexuál, nositelná 

elektronika, chyba v matrixu. New words originate mainly within the following thematic areas: 

computers and social media, politics, economics and marketing, gastronomy, pop culture, 

lifestyle and emotionality. 
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