
The Shakespeare Salesman offers a comprehensive analysis of Vishal Bhardwaj’s Shakespeare 

trilogy that consists of the films: Maqbool (2003), Omkara (2006), and Haider (2014). The 

trilogy only recently being completed, previous attempts to study Bhardwaj’s work have been 

confined to chapters in books, with their analysis often relegated to the understanding of a 

greater theme about the industry as a whole, and hence this work intends to accord due space 

to Bhardwaj’s films by making them the centre of the discussion.  

The analyses of these films show that Bhardwaj’s work is torn between issues of 

authenticity, fidelity, and originality, often leading to what the thesis defines as “narrative 

crises” that are resolved with thought-provoking, at times problematic, but largely unique 

methods. Hence each of the three chapters, accorded to the respective film being discussed, 

focuses on the said crisis. By focusing specifically on these aspects the argument does not, by 

any means, intend to lessen or mis-portray the achievements, contribution and importance of 

Bhardwaj’s work. On the contrary, all the space that this thesis can afford is accorded to these 

‘problems’ precisely because they have hitherto not been aptly discussed, as the primary 

subject, in previous literature regarding Bhardwaj’s work.  

The argument of the thesis concludes that instead of presenting Shakespeare to the 

Indians as a universal value, like some Shakespeare ‘salesmen’ that precede him have done, 

Bhardwaj seems to shun the ‘universality’ and present Shakespeare with his own unique 

method of salesmanship. A method that inherits some of the advantages and disadvantages 

inherent in the adaptations/productions of Shakespeare in India that come before 

Bhardwaj…but also, significantly, a method that produces its own unique set of complexities 

and problems which this thesis has tried to examine, appreciate and to which, most importantly, 

this thesis has tried to do justice. 


