
Annotation 
The bachelor’s thesis „The Content Analysis of Forbes Magazine’s Facebook Page“ describes 

the connection of traditional media (specifically printed periodicals) and social networking 

sites. It focuses on content quantitative analysis of published articles on the official facebook 

page of Forbes magazine. The theoretical part provides the comprehensive overview of the 

characteristics of social networks, the benefits connected to their use for printed periodicals and 

describes the basic functionality of Facebook social network. The methodological part is 

focused on the quantitative research and the method of content analysis in general.  These 

principles are subsequently used in the research which is a pivotal part of the thesis and answers 

to the research questions asked to confirm or rebut the established hypotheses. The aim of the 

work is to find out how the Czech magazine Forbes communicates on Facebook, considering 

the structure of the published content and the amount of interactions generated by the fans of 

the site. 
 


