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Abstrakt (česky) 

Tato práce se zabývá působením politických komentátorů ve Spojených státech 

amerických, jež využívají YouTube jako hlavní platformu svého působení. Předmětem zájmu 

práce je případný vliv komentátorů v netradičních médiích na polarizaci veřejnosti a porovnání 

této tendence s komentátory v tradičních médiích. Cílem práce je lépe pochopit čím se práce 

komentátorů působících na YouTube liší od jejich protějšků z tradičních médií a jaké skryté 

tendence lze vysledovat v jejich způsobu přibližování zpráv. Teoreticky se práce opírá o teorii 

„echo chamber“ a na jejím základě využívá metod obsahové analýzy aplikovaných ve třech 

hlavních krocích. Nejprve je použita průzkumná obsahová analýza tří nejvýznamnějších 

tradičních kanálů v USA k nalezení kategorií pro vymezené dimenze. Poté jsou určené 

dimenze a kategorie použity ke kvantitativní analýze sedmi vybraných kanálů netradičních 

médií působících výlučně na YouTube. Vybrané zprávy těchto kanálů jsou podrobeny 

kvalitativní obsahové analýze s cílem vyšetřit způsoby, jimiž tyto kanály šíří svá sdělení.  

Práce ukázala, že kanály netradičních médií mají tendenci více komunikovat o politice 

než tradiční média. Dále práce ukázala, že komentátoři působící na YouTube mají také větší 

sklon ke kladnému či zápornému zabarvování svých poselství než jejich protějšky z tradičních 

médií.  Otázka identifikace se s určitou identitou se ukázala být podstatným rysem podávání 

zpráv na YouTube. Práce nebyl schopna potvrdit předpoklad, že komentátoři působící v 

netradičních médií se zaměřují jen na zprávy blízké jejich publiku.  

Hlavním závěrem práce je, že političtí komentátoři v sociálních médiích mají větší 

potenciál vlivu na své publikum, než mají tradiční média na své publikum. 
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Abstract (in English): 

This thesis studies political pundits in the US who utilise YouTube as their main 

channel of communication.  In particular, it studies a possible impact which political pundits 

in the non-traditional media might have in polarising the public and this in comparison with 

political pundits in the traditional media. The goal of this thesis is to better understand what 

makes the YouTube based political pundits different from their traditional news counterparts 

and which underlying messages we can find in their news reporting. The work uses the 

theoretical background of the echo chamber theory to utilise the content analysis methods in 

three major steps. First, categories are being established for predetermined dimensions using 

an exploratory content analysis of the biggest three traditional news outlets in the US. Using 

the established dimensions and categories, a quantitative content analysis is conducted on seven 

chosen non-tradition news outlets based exclusively on YouTube. To further explore the way 

by means of which these outlets present their messages, a qualitative content analysis is done 

on selected stories.  

It has been found that non-traditional media outlets are in general more inclined to talk 

about policy than traditional news outlets. It also has been found that YouTube based political 

pundits are more inclined to have a positive or negative bias in the news they report. The 

identification of identity has been found to be a notable theme in the YouTube based news 

reporting. The work was not able to verify an assumption that non-traditional media pundits 

report only on news that is close to their audience.  

In summary, the work founds that the social media based political pundits have a larger 

potential of being impactful to their audience than their traditional media counterparts.  
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1. Introduction 
  

It might seem unusual for a Czech student to write a Master thesis on the role self-

proclaimed political pundits have in the US. It is my belief, however, that by understanding the 

present situation in the United States of America we can predict the impact and behaviour of 

such pundits if they rise to prominence in the Czech Republic. We can see that the same pattern 

that led to their rise in the US is slowly developing in the Czech Republic, with the falling trust 

in traditional mainstream media (Hanzlová, 2018), politicians calling many news outlets Fake 

News and a growing support for strong man policies. We can already see a steady growth of 

political pundits capitalising on the situation1. While the rise of independent self-proclaimed 

political pundits might be in many ways a good thing, as many argue that this leads to a greater 

democratisation of the media space (Placek, 2017), it is important to understand the underlying 

messaging those political pundits might have, when commenting on daily news events.  

The US presidential election of 2016 was a race between two very different candidates, 

one being Hillary Diane Rodham Clinton who was the former Secretary of State2 and who 

many would consider a professional politician. She presented herself as a centrist democratic 

candidate and so enjoyed much support from many of the mainstream traditional News media. 

Thus it came as a big shock to these media outlets when on the 20th of January 2017 Donald 

Trump became the 45th president of the United States of America (Mercer, 2016). While there 

have been many theories about what helped Donald Trump win the election (Bessi & Ferrara, 

2017), both political and non-political, there seems to be a major consensus that social media 

played a big role in the election results (Mitchell, 2016). Theories about Russian meddling, Alt 

right trolls and all sorts of fake news have been a major part of many post elections debates in 

the media, but many researchers look to social media for the answer (Allcott & Gentzkow , 

2017).  

Since the election, we can also see a rise in research papers discussing the role of social 

media interactions focusing on the spreading of fake news (Allcott & Gentzkow , 2017) and 

personal political, sexist (Strid, 2018) and racial attacks. While these papers give us an insight 

into the practices of sharing information, this thesis will mostly focus on the sources that are 

being shared. With American trust in traditional media being on one of its historical lowest 

levels (Swift, 2016), many Americans come to the internet in search of reliable news. There 

are many sources on the internet that provide news, one of the most popular are political pundits 

on YouTube (Bowyer & Kahne, 2017). Naturally, traditional news channels also post much of 

their content on YouTube. However, if we look at the numbers of views they receive on this 

platform and compare them with the biggest independent political pundits, we can see that they 

have a surprisingly small outreach.  While Facebook and Twitter are often cited to be the most 

common place from which people get their information (Lazer, 2018), it could be argued that 

these platforms are to a certain extent only carriers of information, not the source of it. 

So who are the political pundits? This term has a slightly different meaning in the 

European and US context. For the purposes of this thesis, I will define a political pundit as a 

                                                           
1 Although arguably the biggest example is still using TV, many smaller political pundits use various  
2 She served as Secretary of State from January 21, 2009 to February 1, 2013 
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commentator who is also a host of a news show. This is different from the European 

understanding of the term where the commentator is more often the guest than the host.  

This thesis will focus on an analysis of the most influential American News pundits on 

YouTube and in doing so on a description of the potential influence they might have in 

mobilising parts of the American public. The main points of interest will be their political 

identification, calls to action, preferred content and their relationship with traditional news 

media. To achieve this, the thesis will analyse the content of YouTube channels of several 

political pundits’ by applying the content analysis method to all videos containing news in the 

first week of December 2017 and January 2018. With a better understanding of these political 

pundits and their comparison with the biggest traditional media outlets in the US, we might 

make a guess what makes these channels so popular and how they might affect political 

decision-making without being noticed by many.    
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2. Why Study Political Pundits on the Internet? 
 In the last two decades, a rapid development of the internet culture has directly impacted 

the way people interact, find information and organise (Couldry, 2012). I am reminded of the 

quote "I Tweet Therefore, I Am" that used to be very popular around the year 2010 as 

businesses started to understand the necessity of using social media, otherwise they would run 

the risk of losing outreach. They were followed by news outlets, which have found social 

networks to be a great place for not only the spreading of their news, but also a great place to 

find news to report on. Eventually, this led to a revolution in news sourcing. Instead of 

information gathering, that would traditionally be done by a journalist over a longer time, many 

stories were taken from information found on social media and only verified rather than 

actively found. This allowed for much faster news gathering and a better reading of the public 

interest in certain stories (Paulussen, 2014). 

 However, social media allows people to share news with the added option of personal 

comments as an added value on the shared news. It makes each information shared this way 

more personal and as such it has a greater potential to be understood and believed (Bowyer & 

Kahne, 2017). Until not too long ago, Facebook and Twitter did not have any major filtering 

mechanisms for different kinds of information on their platform (Beasley, 2018). This means 

that on the social media platforms news coming from a traditional news organisation is put on 

the same level of importance, and reliability, as any possibly not fact checked, biased, or 

otherwise untrustworthy news shared by other users. It is at this point we have to take into 

account the fact that social media do not only give us the potential to communicate faster but 

also, as some studies have found, isolate us from other people that are not present in our circle 

of friends on social media. This leads to a potential forming of an information bubble (Sunstein, 

2017). In an information bubble, the information received by a person is based upon the 

information his friends share. Basically, we can understand this as individual friends being 

each other’s information gatekeepers.  This leads to a lack of information or perspectives 

coming from outside the contact bubble. This has three direct effects which are essential to 

understand when talking about the need to study social media pundits (Rozza, 2014):   

Internalization of informational views is a psychological effect happening in 

everyday life to many news readers. A human being has a somewhat limited array of ways, 

with which to interact with things that are out of reach of our senses or are purely abstract 

(Placek, 2017). Basically, it translates to the fact that we are relying on external information to 

formulate our understanding of the world. As such if we decide to believe in an information 

given to us, then we will use it as a building block of our understanding of the world. In the 

book “Manufacturing Consent” by Noam Chomsky we can read how this is used by media to 

shape their viewer’s understanding of a certain topic. It is often done by repeating certain 

talking points over and over again and leaving out any other perspective. This way the viewers 

think that such a viewpoint is the norm and have a high chance of internalising the viewpoint 

as a simple truth.  In the time the book was published, it talked primarily about how traditional 

news outlets in the US use mass media like the television. However, the internalization effect 

can be easily found in social media as well. Although, in the social media actors who control 

the news are not the media but rather people in the information bubble.  

The echo effect is a phenomenon we can often observe in an information bubble 

(Quattrociocchi, 2017). We can describe it as a need for the group to continuously revisit 
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certain information or viewpoints (Barberá, 2015). Expecting a social reward3 for conforming 

with the groups ideology. It however leads to a quick normalising of such ideas and to a need 

to make these ideas more radical in order to have the same social reward as the less radical 

viewpoints had before. It might result in a radicalisation of ideas in the information bubble.  

What would happen if we were confronted with news that stands in contrast with the 

information we have already internalized? Confirmation bias is a psychological effect 

describing the unwillingness of people to change their understanding of the world when 

confronted with information that does not conform to their belief (Winter, 2016). In the better 

case, the viewer favours the news that confirms his viewpoints. In the worst case, the viewer 

considers any non-conforming information as false or even as a direct attack against him. 

Naturally, the more important the information (that is being challenged) is for the world 

understanding of the individual, the more effect the confirmation bias has (Sunstein, 2017).   

These three effects are often considered to be the reason why societies in the Western 

world are getting more polarised (Sunstein, 2017). As the individual information bubbles have 

a tendency to drift apart while slowly radicalising through the echo effect and lowering the 

option of mutual understanding or debate due to the confirmation bias the individual groups 

are facing. One of the main reasons for the information bubble phenomena to happen on social 

platforms is the original paradigm of these sites. For example, Facebook not only shows his 

visitors what other friends are sharing, thereby strengthening their bond and idea of unity in 

their beliefs, but also judges the information they like. This is then used to show advertisements 

but also more news. This leads some researchers to argue that while initially social media and 

the freedom of news and information sharing would have a great democratizing effect, at 

present we might be facing the very opposite of that, with radical groups using social media 

for their recruitment and ideology spreading (Niklewicz, 2017).  It is therefore necessary to 

understand what sort of movements are being formed on social media, what their motivations 

and possible agenda might be, if there is any major radicalisation going on and what news 

sources they use to spread and internalise their message.  It is my believe, that a low 

understanding of the potential impact social media based political pundit might have on the 

public, that lead to the surprise of many when Donald Trump won the election. 

 Since the election there has been research that found evidence of social movements and 

groups4 whose viewpoints have been ignored by traditional media (Bessi & Ferrara, 2017). 

This demonstrates a need to closely study these groups to avoid a surprise next time when there 

is a major election or other showing of “the will of the people”. Most researchers concentrate 

on the people which form the groups and their direct interaction through hashtags, or likes on 

comments (Poynter, 2010).  

I have chosen to study the social media based pundits as I have not found any relevant 

study that is directly researching their potential impact on the audience. I will be researching 

political pundits that use YouTube (the biggest video sharing web site) as their main platform 

to spreads news and store information.   

                                                           
3 In this case I define social reward as the satisfaction of people get when their viewpoints are shared and 
discussed. This could be translated to Likes, retweets, or any sort of positive comments.    
4 People sharing information only between their friends on the internet but not actually being part of any sort 
of social movement with clear goals.  
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3. Journalism in the Age of Social Media 
 Before we can start with the analysis of YouTube news channels we must first 

understand the individual forms of media today. This is because while we can debate the 

content of individual news channels we need to understand our obtained information in context 

of the limits and options within which they operate. We also have to establish our terminology 

for the purposes of this work so that terms like Old media and Traditional media are not used 

interchangeably.     

3.1. Forms of Media 
 For news to be spread as fact there is a need for trust and understanding between the 

messenger and recipient as the receiver of the information has to be able to understand the 

information and must be willing to believe in the validity of the information he is receiving. As 

we watch the development of new ways to inform we see that more dimensions are added to 

the news thereby making the information more understandable, informative and believable. 

The delivery of news has dramatically changed in the last century. Playing an important role 

in globalisation, politics and forming the society we live in today.  While we have experienced 

many major changes in the age of old media, such as the change from print to radio which had 

a profound impact on the way information was mass-medialised, or from radio to TV which, 

by giving news a new dimension, allowed for easier consumption and also changed the 

priorities of consumption. The biggest change came with the spread of the Internet allowing 

for a new type of media. New media allow for direct consumer interaction and many argue this 

has led to a greater democratisation of information by bypassing traditional news gatekeepers. 

Right now the western world is in a transitional period from old media to new media with most 

people still reporting getting their news from television.  For the purposes of this paper, we will 

operate with two distinct types of news media: Traditional news media and Social news media.  

 

Although some researchers do not differentiate between traditional media and old 

media, for the purposes of this paper we will consider them to be different (Gurevitch, 2009). 

This is because many journalistic outlets that use old media as their main way of 

communication with the public to a lesser extent also use new media to extend their outreach. 

A good example of this would be printed news being available on the internet or TV channels 

having their own websites allowing for the option of alternative news consumption. This does 

however not change the fact that the content of the news they provide is still very much in Old 

media form. That means they are focused on a one-way communication of news that is being 

developed from top to bottom, meaning stories are made by a decision of a small group of 

individuals and are not directly influenced by the audience. Traditional media are often owned 

by big business and often do not specialise in pure journalism. This, in theory should, allow 

traditional media to be less dependent on their viewer’s political leanings when discussing news 

stories with political context.  

 Social media news outlets will be the main focus of this thesis. The internet as a 

platform allows for easy access to a huge potential viewer base on the internet. At the same 

time many tools that allow of recording, visualizing and spreading of news, are easier to work 

with than ever before. This leads to a situation when a lot of small independent creators had an 

option to start commenting on news and having a huge potential outreach, this is especially 

true if they find a group that agrees with the political pundit’s viewpoints. While most of them 

are very short lived, or never take off in viewership levels, a substantial amount of them grow 

enough to form a following of dedicated viewers. With the amount of viewers growing so is 
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their legitimacy and the platform. Some of these news channels have amassed such a following 

they have more viewers than some traditional news outlets. For the purposes of this research I 

will define social media news as using primarily, and possibly only, new media for 

communication with their consumers5. This gives them several unique characteristics that are 

important to keep in mind when comparing these News outlets to traditional media outlets.  

Firstly, if they are using a platform that they do not own, for example YouTube, they 

must follow the rules of the platform otherwise they run the risk of being fined or even shot 

down. This leads to a potentially unpleasant situation when the news outlet has to shape their 

news so that is does not come in conflict with the platform’s rules. It is necessary to keep in 

mind that while Free speech laws in the US are a very strong part of the culture and so the 

freedom of news is fiercely protected, the platforms themselves may regulate their virtual space 

however they like. Facebook, Twitter and YouTube (YT) have already demonstrated that they 

are willing to ban people that do no share their political believes or are spreading inflammatory 

language.  

Secondly most political pundits on Social media are financially directly dependent on 

the amount of views their videos receive. This could be directly through a contract with the 

platform they are using, or with an external donor6. Sometimes the creators ask their viewers 

to support them through crowdfunding pages like Patreon, or GoFundMe. This can however 

have an influence on the content they provide as they might try to appeal to their viewers or 

follow popular trends instead of providing un-biased information. 

In short, we will be using the following terms to identify different types of discussed 

media: 

 Traditional news media – News outlets that are primarily based on television and use 

social media only as a secondary and less important way to spread their news.  

 Non-traditional news media - News outlets that primarily (often exclusively) use social 

media as their way for spreading their news. In this thesis, I will be using the term 

“social media based news outlets” and non-traditional media interchangeably.  

 

3.2. Recent Developments in Journalism Connected to Social Media 
In recent studies the idea is brought up that viewers are oversaturated with news that is 

often commenting on itself (Schmitt, 2017). This way the trust average viewers have in the 

media is quickly falling all over the western world. As people lose trust in a news outlet the 

amount of clicks on such news outlets website, or YouTube videos, is falling, impacting the 

revenue of the news organisation. Many of such news outlets try to lure the viewers back by 

making clickbait news stories (Newman, 2017). This however only contributes to the viewers 

“News blindness” which is a type of “Ad blindness” but concerning news that is perceived as 

untrustworthy. Naturally this “News blindness” affects not only those channels that make 

clickbait videos and so the overall views are falling as a result.  This is affecting not only social 

media based news channels but also the social media arms of traditional media.  

As a result of this the media landscape in some western countries has reached their 

breaking point with media being forced to change the way they report news or face financial 

trouble. This leads to many news channels returning to a more quality based content of news 

                                                           
5 This is because some political pundits in the US are using YT and radio. 
6 Who do often also pay by the amount of views the creator gets.  
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stories, specialising in the types of stories they report on, or to adopting a viewpoint closer to 

the viewpoint of their main audience (Newman, 2017). The crisis also lead to a major shift in 

the way news channels get their revenue shifting from simple ads on the videos to direct 

financing from the audience, or even transforming into a fully paid service. 

This shift of focus from the news channels is however not favourable for the social 

media platforms hosting them. This is because the revenue coming from the ads was shared 

between the platform and the news channels. As the news channels move to a different style of 

monetization the platforms ale losing out on substantial sums. This, together with pressure from 

governments, companies and social institutions in several countries, forced social media 

platforms to star monitoring the content of the news that are being shared on their platform 

(Newman, 2017). This lead to several instances of outright banning radical political pundits 

and groups. To keep the content on the platforms advertiser friendly the social media platforms 

introduced new rules that directly limit the content of the news that can be placed on their 

platform. This sparked a debate about the freedom of speech but as these social media platforms 

are privately owned they do have full right to decide, what will and what will not be shared, or 

monetised on their platform. While these changes might surely renew peoples trust in the 

media, for now we have no data that would confirm this. 
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4. State of Media in the US  
 US traditional media is very different from its European counterparts. In Europe there 

is often a state owned news TV channel with coverage of the whole country. In many cases 

these news channels are considered to be the most trustworthy and neutral. Other media are 

privately owned and while they generally have some sort of news related coverage it is often 

not their main focus (Newman, 2017). These privately owned stations also often have state 

wide coverage. In the US there is no state owned media, instead of that there are several 

privately owned news channels that directly compete between each other7. The relatively low 

amount of channels that have nationwide coverage is mostly due to the size of the US and a 

very under saturated market of TV providers. This leads to a great tradition of local private 

news agencies that we do not really have in Europe. These smaller news agencies very often 

used the radio as their main form of messaging. However, with less and less people using the 

radio these smaller outlets were forced to find other ways of spreading their news. Often 

they’ve decided to use social media platforms like YouTube for this. This is the way most 

political pundits on social media have begun. Such media landscape allows for a very 

competitive environment on several levels and between several platforms that is not present in 

any European nation. 

 In the year 2017 more than a half of Americans used social media as a source of news 

information. Twitter is the most growing with a jump from 10% of Americans using it to get 

news in 2016 to 15% in the year 2017. This is probably connected with the presidential 

campaign of Donald Trump that was heavily focused on Twitter. YouTube is the place most 

commonly used by non-traditional media pundits to upload their videos. It is however unknown 

how many percent of Americans take their news information from YouTube as there is no 

direct way to count people that watch a YT video that has been posted on a different social 

media platform. Most Americans (55%) use a smartphone for their news updated from social 

media (Newman, 2017). When it comes to news channel preferences, Americans are strongly 

divided by party lines. With most Republican voters watching Fox News or more radical outlets 

like the Breitbart News Network and Democrats favouring MSNBC, Vox, or BuzzFeed. 

American trust in traditional media is falling. This is especially true when talking about CNN 

and MSNBC. The most watched traditional news channel is Fox News, with the most watched 

show being Rachel Maddow Show on MSNBC. 

 We will now take a quick look at the “big three” media news outlets in the US. We will 

be using these outlets later as representatives of traditional media. 

 CNN 

 Cable News Network is a US based news channel owned by the Turner Broadcasting 

System division of Time Warner. It started as the first 24-hour news channel in the USA in 

1980. It rose to prominence in 1991 as the only US news channel having reporters on the ground 

in Iraq when the Gulf war started to unfold. This forced all other news channels in the US as 

well as many foreign news outlets to use information provided by CNN giving the Cable News 

Network a huge boost in viewership. This newly giant legitimacy and trust worthiness played 

a major role in making CNN the most internationally recognized US news channel today. It is 

the second most watched TV news outlet in the US with an average of 779,000 viewers 

                                                           
7 This direct competition is also one of the reasons so much news is about commenting other news outlet 
news, or perspective. 

https://en.wikipedia.org/wiki/United_States_cable_news
https://en.wikipedia.org/wiki/Turner_Broadcasting_System
https://en.wikipedia.org/wiki/Turner_Broadcasting_System
https://en.wikipedia.org/wiki/Time_Warner
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watching at any time and an 1,055,000 viewers on prime time. CNN is predominantly watched 

by more educated people mostly coming from more urban areas of the US. CNN is often under 

attack from President Trump who calls the news outlet Fake News. This is quite the paradox 

as there have been many voices arguing that the 24-hour news cycle of CNN allowed for an 

extended news coverage of the Trump presidential campaign of 2016 which gave him 

legitimacy and played an undeniable role in his eventual victory in the Republican presidential 

primaries. From the side of social media news channels, CNN is often criticised for having a 

neutrality bias8. 

Fox News 

 The Fox News channel was founded in October 7, 1996 by Australian-American media 

magnate Rupert Murdoch. It gained a major traction at the very beginning of the 00s with it 

becoming the most watched news channel in the US till today. From the very start, Fox News 

was directed by people close to the Republican Party. It is therefore often argued that Fox News 

is not only bias in favour of the Republican Party but is basically a pro conservative propaganda 

outlet. However, this criticism is mostly levied against other programs on the Fox News than 

the main news show. Fox News does not shy away from attacking other news outlets such as 

CNN or the New York Times, which makes it to stand out from other traditional media outlets 

and will probably put them closer to the social news media we will be studying later. 

Demographically, Fox News has an elderly audience with 68 years being the average age of 

their viewers. Most of their viewers are less educated and more than 60% of them would 

consider themselves to be conservative. Fox News did undergo several scandals in the last few 

years connected to sexual harassment of their female employees, which might influence the 

way Fox will be willing to talk about groups like the MeToo movement.  It is also worth 

considering that Donald Trump seems to have a close relationship with Fox News, not only by 

being its viewer but also by actively promoting Fox News in his tweets and by often mentioning 

or employing people that have formerly been or still are employed by the Fox network. Because 

of this there is a reasonable suspicion that Fox News will speak favourably about the president.  

MSNBC 

 MSNBC was co-founded by Microsoft and General Electric's NBC unit in 1996. Today 

MSNBC is owned exclusively by NBC. The network is the second of the “big three” news 

channels in the US with an average of 1.6 million viewers. It is often considered to have liberal 

bias with studies showing their support for the former president Barack Obama and bias against 

his former opponent Mitt Romney. MSNBC does often consider itself to be a counterweight 

against Fox News, although some viewers seemed to move from Fox News to MSNBC in 2017. 

It angered many anti-establishment liberals. MSNBC is often criticised by social media news 

pundits as being heavily in favour of the Democratic establishment and against the more liberal 

Democrats such as Bernie Sanders.  

4.1. The YouTube Apocalypse  
 As we will be studying non-traditional media that are exclusively based on the YouTube 

platform we have to acknowledge steps taken by the platform towards their creators9. In 2006, 

YouTube was acquired by Google and very strong limitations were placed upon what the 

                                                           
8 Meaning that it will always hear out both sides of an argument and often present both as equally valid even if 
all the facts are on one side (viz. Climate change). 
9 YouTube refers to all channels posting content on the platform as creators  
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content creators were allowed to share on the platform. It had, however, a rather negative 

influence on the platform as the creators had been leaving the site. So the rules on the platform 

changed in 2008. More types of content were allowed on the platform and creators got an option 

to receive a part of the ad revenue from their videos. It resulted in a huge growth with many 

new creators joining the platform. 

 It did not take long and many creators started to misuse the system by sharing the 

content they did not own. It forced Google to apply content checking algorithms on the 

platform and to encourage people to report videos. This worked reasonably well10 until 2015. 

 It is still not entirely clear what happened and what the reasons were but in 2015 

YouTube updated its rules for allowed political content on the platform. It is highly probable 

that this was a response to the controversy when CNN found out that some major companies’ 

ads were being shown on extremist right wing websites. As a response, many big companies 

ended their ad campaigns on the platform11. To circumvent this, Google introduced new 

guidelines about what content can and cannot be monetised. To enforce this new rule, YouTube 

modified its content checking algorithms with an aim to search and demonetize any channels 

not following the new rules. The new algorithm had two major flaws, however. First, it checked 

on words used in the videos without understanding the context. As a results, some news 

connected to controversial topics like ISIS or gun violence could not be reported on by the 

YouTube based news channels as they ran the risk of being demonetized. This represented a 

major problem for independent news pundits on the platform that relied on ad money to keep 

their business going. The situation was not helped by Google’s alleged silence on the matter, 

which was taken by many YouTube based news outlets as a clear sign of Google’s untrust 

worthiness. Many creators started calling this incident “The YouTube apocalypse” or as it 

would later become known “The First YouTube Apocalypse”.  

 This event was taken by many creators as a clear sign of Google not being as 

trustworthy partner as they thought. With their income source endangered, and with no 

assurances that there will be no more changes, the YouTube based political news outlets were 

forced to look for alternative sources of income. While the biggest channels on YouTube could 

find companies to sponsor them directly, many news channels were either to small, or 

potentially too politically engaged, to become attractive to potential sponsors. Because of this, 

many channels had no other choice than to directly ask their audience for financial support. 

This has been done often through organizations like Patreon, and other crowdsponsor sites. 

Many news channels that have switched to this model of financing their businesses, have 

argued that with this way of financing they are free to say anything and therefore are even more 

trustworthy than they were before. However, it might not be the truth.  

 As discussed earlier in this thesis, there are certain group dynamics when it comes to 

information bubbles on the internet. If we take into account the dynamics of internalizing of 

certain truths and a chance of radicalization, then we can debate whether a political pundit who 

is financially directly dependent on people from such information bubble will be forced to 

                                                           
10 There where, and still are, problems with people reporting videos just to stop something from being shared. 
This is however a very complicated problem I will not explore in this thesis. 
11 Both political and non political ads 
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modify his viewpoints to fit with the group as close as possible12. It would mean that there is 

actually more room for radicalization on YouTube than before the new guidelines were 

introduced. Since 2015 there have been several waves of content guidelines being tightened on 

YouTube. Although they were not coming as such a shock to the creators, they have served as 

a stark reminder to many creators who have to stay reliant on their viewers directly. 

 Some YouTube based political pundits believe that the original and ongoing reporting 

on the state of YouTube by the traditional media was their direct attack on the non-traditional 

media. As there is no concrete evidence for this being the truth, I will not discuss this accusation 

in this thesis. 

  

                                                           
12 Naturally in such cases we could talk about mutual influencing but that is outside of the scope of the 
argument. 
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5. Theoretical Background for the Analysis 
 Now that we have a better understanding of the background of the matter of the political 

pundit’s role in the social media world, we can shift to finding theories for our hypotheses for 

this research. While there are theories on opinion leaders, which could be used for research like 

this one, I am more interested in understanding the difference of content between traditional 

and non-traditional news outlets on social media. Therefore, I will base my hypotheses not on 

any such predefined opinion leader theory, but rather on the Echo chamber theory (Sunstein, 

2017) (Rozza, 2014) (Quattrociocchi, 2017) and False consensus effect (Koehler, 2016). 

 I have already described the basic inner workings of an Echo chamber in the second 

chapter of this thesis. The three major elements that allow for an echo chamber to be made and 

maintained are: Internalization of information received, Confirmation bias and The echo effect. 

If we combine all these elements we can see a new reality being formed for the people caught 

in such a Echo chamber. According to the falls consensus theory people have a tendency to 

believe that their viewpoint or bias is a more widespread in the population then it actually is. 

Because of this a social media based political pundit can have great influence over people in 

such an echo chamber13. But this influence can only be meaningful if the massage being said 

is not mainstream. Based upon what we know about Echo chambers I will formulate my 

hypothesis is such a way as to find if they have a potential to influence their audience if they 

would be in an echo chamber. That means: They have to be more radical than traditional media 

(no radical or neutral would have a lesser affect in a echo chamber). They have to have a 

message and they should be more involved (directly calling for changes) and they should be 

more specialised. And finally they should report on things that are understandable on close to 

the audience. 

  

                                                           
13 I have found that this effect is called in some literature Echo chamber and in other Information bubble. For 
the purposes if this thesis I will be using them interchangeably. 
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6. Hypotheses 
I will be studying policy focused news channels, therefore based on the inner workings 

of an Echo chamber the more specialised the channel is on policy the more potential influence 

it can have. (Rogstad, 2013).  In order to test this I have defined the first hypothesis as:  

H1 = Non-traditional news outlets are more focused on policy news than traditional media 

outlets. 

 By assuming that non-traditional news outlets rely on their audience interest in every 

news story they produce, the non-traditional news outlets have to focus on the news which is 

close and foremost understandable to their audience (Sunstein, 2017). This means that most of 

its stories will be about domestic news, or foreign news with a domestic policy twist. This 

should also give them a bigger chance to become a part of and later influence an Echo chamber.  

To explore this assumption, I have defined the second hypothesis as: 

H2 = YouTube exclusive news channels do less reporting of foreign affairs than traditional 

media outlets.  

 As per assumption that non-traditional news pundits are closer to social movements 

than traditional media pundits, they should be more politically engaged to the point of directly 

making demands. This is very relevant as if this would be confirmed it would give a lot of 

potential influence.  Based on this assumption I have defined the third hypothesis as:  

H3 = YouTube exclusive news channels are more politically engaged than traditional news 

channels. Meaning they more often include a call to action in their statements.  

 Let us assume that traditional media has a closer link to the establishment. Assuming 

that contrary to the traditional media, non-traditional media tend to be on the side of social 

movements hoping for change, I have defined the forth hypothesis as: 

H4 = Non-traditional media favour non establishment politicians over establishment 

politicians. 

 Each of the above hypotheses work with the assumption that there is already a social 

group, or Echo chamber, which is connected to a studied non-traditional news channel. I feel 

the need to add a hypothesis that would operate with an assumption that social media based 

political pundits also tend to form such groups. This group forming is based on a uniting 

identity between the pundit and his audience.  I have to find examples, of group identity 

labelling, being used by non-traditional media political pundits in order to be able to assume 

they have the power to form social movement and echo chambers. Therefore, I have defined 

the fifth and last hypothesis as:   

H5 = Group identity forming plays a role in non-traditional news channels  
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7. Methodology 
To better understand what makes YouTube based political pundits different from their 

traditional news counterparts and which underlying messages we can find in their news 

reporting, we will apply the content analysis method in three waves.  

The Content analysis started to be widely used in the 1930s and 1940s when it served 

to help to search newspapers for potential foreign propaganda. The main purpose for the use 

of the content analysis method in social sciences is to allow a better understanding of 

underlying meanings and biases of a studied work by the operationalisation of the text to the 

code (Neuendorf, 2017). It is widely used today in many fields from journalism, and gender 

studies to sociology. It is applied to a very broad spectrum of information media like essays, 

interviews, news articles, video contents and even general communication. This means that the 

content analysis today is more of an umbrella term for a group of methods using coding to 

quantify frequencies of certain phenomena (Franzosi, 2007). For this work, I will use three 

types of the content analysis: exploratory content analysis, quantitative content analysis and 

qualitative content analysis.  

The reason why this thesis exploits three types of the content analysis is to minimize a 

bias based error. While in research based on questionnaire data we have to look out for errors 

made by the questioner and misunderstandings and biases of the respondent, in the content 

analysis method we run a major risk of curving the data through our own biases, 

misunderstandings, or overzealous categorisation. The most often used method to inshore the 

validity of a content analysis is the inter-coder reliability method, which is a re-examination of 

the categorized material. As the above is out of the scope in this work, we will concentrate on 

minimising the risk of wrong categorisation. This is why we will avoid simply using news 

categorisation used in other content analysis investigations, as we would run the risk of wrong 

understanding of the categories and their representation in the US context. For example, what 

we would consider social-liberal thoughts in the Czech Republic might be considered extreme 

left-wing thinking in the US. Another example is the role that religion or state power plays in 

the two different societies - making them for an outsider hard to categorise either as security, 

or social, or economic news stories. Therefore, I have decided to start with creating categories 

based on traditional news. Consequently, I will use the categories to analyse the social media 

news outlets and then use my findings to analyse individual news stories with the quantitative 

content analysis. This will enable to compare individual outlets using the categories even if one 

of the categories would be miss-identified. 

7.1. Exploratory Content Analysis 
  In order to define categories for the quantitative content analysis we will first explore 

options for these categories by studying traditional news outlets. This will be done by a 

categorisation of topics, attitudes, and stories reported by the outlets and by their 

operationalisation to a coding system.  The outlets themselves sort their news and each news 

outlet has a slightly different approach to their news sorting. This makes the categorisation for 

our purposes uneasy. I have chosen the three biggest news outlets in the US as representatives 

of the traditional US news media (CNN, Fox News, MSNBC). It may be argued that other 

English speaking news media, such as the British BBC, Australian ABC, or the Canadian CBC 

also play a role in the American news world but for our purposes they can be ignored. RT 

America and Al Jazeera America, which are the channels intended of the US audience but 

owned by foreign governments, will not be included as well.  We will operationalise all the 
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main14 news stories from the observed outlets in the time period of two weeks - the first week 

of January 2018 and the first week of February 2018.  This may create potential problems 

because the first week of the year might have a unique news schedule. However, by splitting 

the studied periods into two separated weeks, we should lower an impact of one major news 

story shifting all our data. Only news stories coming from the main news relation of each 

chosen network will be researched15. We will be looking at five dimensions by means of which 

we will operationalise the data: 

 

1. Topic - This dimension will be looking at the main topics of individual news stories. 

We can define this dimension as an answer to the question: What it the story about? It is 

important to keep in mind that we are talking only about what the news story itself is about, 

not any context, or connecting information given. For example, while a police shooting can be 

defined in the news either as police violence, or a proof of racism, or the danger police faces, 

we will define the story for the needs of this dimension only as a story about “a shooting”, with 

adding the police angle in another dimension. Naturally, if we find that most of the stories 

about a shooting involves the police as a shooter, then it gives us an incentive to make this a 

special category when defining categories for the quantitative content analysis. 

2. Perspective - In this dimension we are looking for the perspective from which the 

story is presented. This will be one of the hardest categories to judge as finding pure 

perspectives without looking for biases is near to impossible. It is important that we do not 

understand a perspective as a political dimension although arguably it is very hard with the 

types of perspective like “Social inequality” being often connected to liberal leaning policies.  

3. Actors - The categories in this dimension are all the actors connected with the story. 

This could be individual people, but also whole political parties, countries, social movements, 

corporations or other organizations or groups of people. To take our example from the “Topic” 

dimension, while we would define the story as “a shouting” there, here we would categories 

all the actors in this case “The Police” and any other named people in the context of the story. 

Naturally, this will generate a rather large number of categories. Therefore, I will do some basic 

generalisations from the very beginning. For instance, individual speakers of a movement will 

form a category as speakers of the given movement and will not form individual categories per 

speaker. Apart from making the data clearer, it also serves us in future re-categorisations for 

the quantitative content analysis. While in all the previous dimensions we strive to characterise 

the story by one category per dimension, in case of actors we will naturally code more 

categories per story. 

4. Identity definition and calls to action - In this dimension we will be looking for 

any identifications of a “we”, “they”, or direct “calls to action” in the news story. This is not 

necessarily important for our first analysis of the content, but will play a major role in 

characterising story from social news media outlets. The reason why we search for this 

dimension at this stage of the research is primarily reliability as it allows us to see if there has 

been a change in the coder perspective while judging the news stories in context of different 

categories. At this stage, we will define only whether the story includes any “we”, “they” or 

“calls to action”. We will not look into the actual definitions of these terms at this point of the 

research. 

5. Foreign/Domestic - As the name of this dimension suggests, we will categorize the 

news stories by being Foreign news, Domestic News or Mixed news. It is much harder to do 

than it might seem. As we are studying news from US news sources, it is hard to define where 

                                                           
14 This work will analyse the 6 biggest stories of the day per network only. The importance of the news stories 
will be determined by the order of their appearance.  
15 For the purposes of this work I have defined the main news relation as the most watched news relation on 
the given news outlet.  
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the domestic news starts and foreign news ends. This is because the US is such an international 

superpower that even domestic political decisions have often a direct impact on other countries. 

We face questions like - is the plan to build the Wall a domestic story or is it so intensely 

connected to Mexico that it makes it a foreign story. What is the news report including a 

reaction of the Mexican side? Does the Mexican contribution change the type of news story we 

are studying? Another example could the investigation of Russian meddling with the 2016 

presidential election. Can we comfortably say that the investigation is purely domestic in nature 

when Russia is a major actor in this story? For the purpose of this this work, I will concentrate 

more on the content of the story than on its place of origin. For example, if Donald Trump 

comments on domestic issues while he is outside the USA, then it will be considered as a 

domestic story even though the location is foreign.   

 

The coding process will be executed in two waves. I will code everything about each 

particular video separately at first and then I will categorize our findings and recode all the 

videos again. The first wave will code the individual categories as they show up. It means that 

if the studied story matches any of categories already defined by predeceasing stories then I 

put the story into the category. If it does not, then I create a new category. I will look for a 

frequency of individual operationalised codes and take the most prevalent and relevant ones 

for the later use in the quantitative content analysis of social media news. All other categories 

will be defined as “Other”, or will be grouped with an existing category of a similar content. If 

I find that category “Other” is too prevalent while coding the social media news, then I will 

recode “Other” retrospectively to allow for a comparison of traditional and social media. 

Before starting the coding process, the media outlets subject to investigation must be 

introduced. 

 

7.2. Exploratory Analysis Results  
 I have conducted the exploratory content analysis on six major news stories of the day 

for every day of the first week of January and February 2018. I have studied 24616 news 

segments with the total length of 17 hours and 21 minutes. I have found 41 topics, defined 19 

types of perspectives, found over 109 actors17 and found out that several news clips contained 

a definition, or at least encouraged an understanding, of “we” or “them” or contain a “call to 

action”. 182 stories could be considered domestic news, 41 stories were a mix of foreign and 

domestic news, and 23 stories were pure foreign news stories18. Fox News had the biggest 

number of original stories not covered by the other two networks. CNN had the least level of 

perspectives on their stories with most just staying neutral. MSNBC seemed to be most 

preoccupied with Donald Trump19. Fox News had the biggest number of news stories with a 

definition of “we” or “they”.   

Before defining categories for our quantitative content analysis, I would like to 

comment on some of my findings which I found interesting. A list of the findings is not 

exhaustive as this is not the focus of this work, but the discussed facts might become relevant 

later while we will be comparing traditional media and social media news. 

                                                           
16 Sometimes there were no 6 major stories politically, socially or otherwise relevant in one day. Therefore, it is 
only 246 and not 252. 
17 I have only counted people whose names showed up in at least two news stories or were mentioned more 
than 4 times.  
18 I have counted the story as one if covered by more than one outlet. 
19 Mostly because of him being investigated 
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Firstly, I have observed that MSNBC and CNN had almost the same news lineup. In 

the researched period, their lineups differed in 6 stories only20. The major difference was that 

CNN reported more on foreign news and MSNBC on domestic issues21. This seems to support 

the idea of some of Donald Trump supporters that CNN and MSNBC are both the same type 

of Fake News with a similar agenda. From my perspective, however, there is a difference in 

priorities among the networks. With Fox News trying to avoid everyday updates on presidential 

scandals, they are forced to concentrate on other news like for example black crime. It is also 

worth considering that while CNN and MSNBC report on the same stories, their style of 

reporting is different. In the studied period of time, CNN was more focused on pure informing 

with only 13%22 of their stories having any sort of “we” or “they”, while MSNBC seemed often 

(in 38% the researched stories) to take a position23 even if it was just the tone with which they 

delivered the news.  

Fox News and MSNBC seem to focus more on social issues associated with the MeToo 

movement and race than CNN. While CNN reports about these issues more in general, Fox and 

MSNBC seem to be talking about dramas happening on Twitter. While MSNBC seems to be 

in favor of the MeToo movement24, Fox has a more neutral approach. This observation goes 

against my expectation. I was expecting Fox News not to report about the movement broadly 

as the network itself has suffered some major affairs with sexual harassment recently. 

Nevertheless, the network news seem to remain unaffected by these incidents in the researched 

period. 

CNN seems to be the only news outlet to report on foreign affairs with no or little link 

to the US politics. In the researched period, it is illustrated by the fact that 7 of the 8 news 

stories that are purely foreign affairs have originated on CNN. Fox also reports about foreign 

affairs but tends to link them with the US context. For instance, when talking about the Yemen 

civil war Fox includes information about the Iranian nuclear deal and mentions the Obama 

administration. So it makes the news story connected to the US internal politics. CNN also uses 

much more regional reporters when talking about foreign affairs25 than any other researched 

news outlet.  

When it comes to the presence of people, corporations, or social movements in the 

news, nothing comes even close to Donald Trump in the researched period. The president of 

the United States of America was talked about by every news outlet on every studied day. 

Several times he was not only the main story of the day but was connected with several other 

unrelated stories. To a certain extent it makes sense as the American president is the most 

powerful man on Earth and therefore his decisions and behavior matter. However, the range of 

stories connected with Donald Trump is enormous. From domestic policy making, to his 

Twitter communication, from White House drama to international trade policy, from paying of 

porn stars to supporting Republican candidates in local elections, Donald Trump seems to be 

                                                           
20 Meaning that 6 times there was a difference in stories of their line-up, this could also happen several times 
in one day.  
21 More specifically the Trump administration and Democrats 
22 I have found 11 news stories to have some elements of bias identification. Although it could be argued that 
it was in a very light way in nearly all cases. 
23 Arguably much less than Fox though. 
24 There is a prevailing ideology that there is a problem and „We“ should do something about it.  
25 Every news story coming from outside the US featured a reporter in a foreign land. 
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an ever-present figure in the news cycle. He seems to be the most polarizing figure too with 

nearly all stories connected to him having an emotional undertone. I have found only 6 new 

stories that have been without any trace of negative or positive undertone. We can see a very 

interesting approach from CNN which while not directly attacking or demonizing Donald 

Trump seem to be very protective of Robert Swan Mueller’s investigation of Trump’s election 

financing. I find very interesting to see that Fox News attacks Mueller’s investigation 

indirectly, mostly by attacking the legitimacy of the FBI, but it does not attack himself. 

7.2.1. Defined Categories  

 With the content analysis finished we will group the categories in the individual 

dimensions. Our goal is to create categories which allow us to correctly judge the individual 

news channels and stories. We have to decide on the proper number of categories for each 

dimension. If we choose too few categories we run into the possibility of oversimplifying the 

data and loosing potentially crucial information in the process. On the other hand, if we keep 

too many categories we might not be able to properly judge the content as the information will 

be too dispersed. Therefore, whatever the number of chosen categories will be, we have to keep 

in mind that the categories may not be perfect when reviewing and explaining them. It is also 

important that individual categories are not formed on the basis of symmetric data layout, but 

rather on the closeness of individual elements they consist of. It means that we cannot judge a 

different number of news stories contained by individual categories among themselves but 

rather we have to judge the differences among the individual news outlets. 

Topic  

Using the exploratory content analysis, I have found 29 different categories based on 

the 246 subjects researched. Several of those are strongly connected by their actors, or context. 

For example, stories about student protests and school shootings are directly connected because 

the school shootings are the reason for the student relies. I have decided to cluster the 29 

original categories into the 7 new categories shown in Figure 1. The chart of Figure 1 shows 

the percentage of total news studied in the new categories of the “Topic” dimension.  

 

Figure 1. Percentage of proportion of individual categories in “Topic” dimension  

from the total of three studied traditional media (N = 246). 
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 Political News - This category contains all news stories directly about any politicians and 

their scandals, personal lives and in general about anything that is not directly connected to 

policy. It also contains any news that is connected to a political party but is not directly policy 

related, e.g. news about donor money. It contains 6 of the 29 original categories: Corruption, 

Firings, Investigations, Sexual misconduct26, Is thinking to run for president, and Somebody 

supports someone, Promotions. The category contains 35% of all the researched stories. Most 

of the news in this category was reported by MSNBC. Donald Trump and people around the 

White House is the most often discussed topic in this category. In the chart of Figure 2 we can 

see the percentage of individual subcategories that form this category based upon the first wave 

of traditional media coding. All the data are rounded to a full percent. 

 

 

Figure 2. Coverage of items in “Political News” category by the studied traditional media. 

 

Policy News - This category contains directly policy related news. The following of the 

29 original categories are included: Proposals, Policy negotiations, Passing of legislation, 

Protests (marches, demonstrations) and Foreign relations. The category contains 41% of the 

studied stories. This is the most relevant category for my hypothesis H1 because reporting 

about these stories in certain light might change the viewer’s perspective on the problem. 

Originally, I was not sure if I should include Protests in this category, but from what I have 

found all the protests that have been talked about in the researched stories have been politically 

motivated and had some political or social goal. The Foreign relations subcategory refers to 

policy directly related with foreign affairs, such as proposing sanctions or attending 

international policy summits. Most stories in this category have been reported by CNN. The 

                                                           
26 I decided to add this category here and not into the criminal category. This is because of the political nature 
of all of the reports on sexual misconduct. 
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chart in Figure 3 gives the percentage of individual subcategories that form this category based 

upon the first wave of traditional media coding. All the data are rounded to a full percent. 

 

 

Figure 3. Coverage of items in “Policy News” category by the studied traditional media. 

 

 Criminal News - This category contains any news that deals with the topic of crime like 

shootings, tax evasion, and criminal statistics. Surprisingly enough, there has not been a lot of 

news about crime in the studied time period. I consider this as an anomaly as from my 

experience the crime is a major part of the US news cycle. Excluded from this category is 

political corruption. It is also hard to judge exactly whether a story is still about the crime or 

about the reaction. For example, one of the major issues discussed is the problem of gun 

violence. While an initial story of the shooting could be comfortably judged as belonging to 

this category, it is harder to judge following stories coming the day later when reporting on the 

crime comes often hand in hand with policy proposals. Therefore, if the news talked about a 

direct policy proposal, then I have coded such story as policy news. I have also decided to add 

all stories that talked about alleged crimes, or were implying a crime had happened or was 

happening to this category. The category contains 4.5% of all the researched news.  

 Famous People News - I tried to evade any news on celebrities. However, there have been 

a few stories in which celebrities played an important role and the story was not just about their 

lives. I excluded from this category any stories about famous people supporting any direct 

policies or movements as such stories belonged to the “Policy News” category. The stories 

showing up in this category are celebrities directly attacking or supporting a politician, party 

or company without a direct connection to any policy. The category contains 5.2% of all the 

researched stories. I categorised all stories in this category already in the first wave.  

 Security News - This category contains any stories that are connected to security risks, 

war, foreign revolutions, or the militarisation of the police27. There might be a relatively weak 

                                                           
27 I did not find any major story about police militarisation, but I know that this might be a topic for non-
traditional media. Therefore, I added the information for clarity.  
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connection among some of individual items in this category. However, they are distinctly more 

connected than news stories in the category “Other”. The main reason for the existence of this 

category is the option to compare possible fearmongering at news channels. The category 

contains 2% of all of the studied stories. When judging the results connected to this category, 

we have to keep in mind that the categorization here is based on a very low number of data. It 

makes this category potentially problematic for a further use.  

 Society News - This category contains any news connected with the society but without 

a relation to any direct policy. For example, a story about black people being thrown out of a 

Starbucks because they did not order anything is a story about a societal issue, but there is no 

direct policy proposal connected with it, nor is there anything criminal about it. Another 

example could be a story about the income inequality between a man and a woman. This is 

something that can be debated from several different perspectives but as it does not contain any 

specifics it will not be contained in the “Policy News” category. There has been very few news 

on this topic in the studied time period. However, it is expected that non-traditional media 

might have more stories in this category. Therefore, I have decided to not include this category 

as a subcategory of the “Other” category.  From all the coded stories, 7.7% is in this category.  

 Other - This category is filled with any stories which could not be satisfactorily included 

in any other category. In case of our studied stories, those were primarily non-political foreign 

news, science related news and news about celebrities not connected to policies. This category 

covers 4.6% of all the studied stories. 

Perspective  

 When categorising the “Perspective” dimension, I ended up with 19 original 

categories. I had problems to separate from each other the perspectives news and emotional 

news, or otherwise bias news. For example, if there is a story connected to gerrymandering and 

the whole story is about how wrong the districts are drawn today it would be easy to sort the 

perspective as a negative perspective. However, we are not categorizing the perspectives as 

negative or positive. We are categorizing a type of the perspective. Originally, I ended up with 

two categories which contained a large number of stories and 17 categories which contained 

only very few stories. After analysing the original categories I have decided to cluster them 

into 7 new categories. The new distribution of the “Perspective” dimension is given in Figure 

4. 
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Figure 4. Coverage of categories in “Perspective” dimension by the studied traditional media 

(N = 246). 

 

Social – The “Social” category was the strongest and in my view the most distinct of the 

categories formed by the exploratory content analysis. Therefore, I did not cluster it with any 

other category and left it on its own. The “Social” perspective could be defined as “how does 

this story connect to people?”. I also put in this category stories in which economic injustice is 

a motivation for reporting the story. It could be argued that such a story is economy focused, 

but the actual perspective is that the economical differences among people are socially 

mandated. This category contains 28% of all the studied stories. 

Economical - The “Economical” perspective was the second strongest from the 

categories that had been found by the exploratory content analysis. It could be defined as “how 

does this story affect the economy” or “how will this story translate to the job market”. I have 

found that this category worked in a rather binary way with the “Social” category with different 

news outlets reporting on the same topic, or even story, with either economic or social 

perspective. This category contains 21% of all the studied stories. 

Security - This category contains all stories with a security perspective of the story. It 

does not mean, however, that the story has be from the dimension “Topic” and the category 

“Security”. For example, there is a big debate in the US on how to handle whistle-blowers. 

While most news reports talk about potential risks of the information revealing, and hence fall 

in the “Economic” or “Moral” category, other outlets might judge such revealing of 

information as a security risk for the nation. Stories about moving money from the military 

industrial complex into the U.S. Department of Veteran affairs may be another example. Such 

stories can be easily judged as economically oriented stories, but some networks might 

concentrate on the idea that lowering financial support for the military industry would impact 

the security of the nation. 11% of the researched stories fit in this category.  

Environmental - The “Environmental” category is the smallest of the new categories. It 

is taken directly from category results of the exploratory content analysis. There was need to 
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cluster it with other original categories because it was very self-contained and easily detectable. 

I suspect that the low number of stories in this category is due to the simple fact there was not 

enough news of this type in the timespan I have chosen to study. This perspective could be 

defined as “how does this story connect to the environment”, or “Is the environment the reason 

for this story?”.  Only 4% of all studied stories fall into this category. 

Moral - This category includes all stories in which there is a clear perspective of wrong 

or right but without any context. For example, I would judge as a moral perspective a story 

about a murder in which the murder would be called horrific, but at the same time there would 

not be any security perspective. This is however not directly indicative of any potential agenda, 

or bias, of the news outlet28. This category was created by combining the original categories of 

“this is wrong” and “this is right”. This new category contains 13 % of all of the studied stories. 

Neutral - This category contains stories in which I could not find any perspective at all. 

They are purely informative about the subject. In theory, this category is problematic as 

arguably each news should have some sort of perspective. I have found that the surprising 10% 

of all of the studied stories contribute to this category. Interestingly, the only Fox News stories 

in this category are connected to the president.  

Other - The category “Other” contains all stories with perspective which I could not fit 

in any other category and which is not frequent enough to warrant its own category.  This 

category contains 12% of all of the studied stories. We will speak more about this category in 

our quantitative content analysis.  

Actors   

When categorising this dimension, I found 109 major actors. A big majority of them 

were the US politicians (27 found). They were followed by corporations of which 16 were 

mentioned several times. However, by far the most stories contained a mention of at least one 

of the major US political parties. Several times the actor of a story was actually a protest29. The 

categories and their representation by the three observed traditional media outlets is in Figure 

5. 

 

                                                           
28 Or at least not in the researched time and news outlets. 
29 Either a physical protest on the streets or a symbolic protest.  
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Figure 5. Coverage of categories in “Actors” dimension by the studied traditional media. 

 

 Donald Trump - The president of the United States has been the main focus of at least 

one story by every network every day in the researched time period. He was so prevalent in the 

news that although I decided to cluster every other politician into some group, I left him as a 

separate category. Donald Trump was at least once mentioned in 61% of the stories coded, and 

often was the main actor. 

 The White House (reactionist) - Even though the president has his own category I have 

decided to still include the White House as a separate category. It contains all members of his 

White House staff, and his appointees. It is a cluster of 7 different categories plus several people 

who were talked about only in one story. I have also decided for this category to include people 

close to Trump who are not directly connected with the White House but are his appointees as 

they are often talked about as his people rather than Republicans. For example, Ben Carson is 

one of those people. I have found that 19% of the studied stories ha this actor. I did not include 

stories that contained the White House speaker only as a speaker and not as an actor in the 

story, because it would mean to include also Twitter as an actor who Donald Trump uses to 

spread information. 

 Republican Party (Establishment) - I have decided to cluster all Republican politicians and 

their political party together. I have found that there was not a single story that I researched 

where Republican politician would be in odds with his party or the story would be exclusively 

about this politician and not about the party. It might be considered inaccurate because the 

Republicans have a few party members, like Rand Paul, or subgroups, like the House Freedom 

Caucus, who tend to have different than official viewpoints. In the researched timeframe, 

however, they did not play such a major role to make them an independent actor. Nevertheless, 

because I have decided to split the Democratic Party category into two (see below), I have to 

0%

10%

20%

30%

40%

50%

60%

70%

Categories of "Actors" Dimension

CNN Fox News MSNBC



32 
 

divide the Republican Party among similar lines to keep a certain symmetry in the categories. 

Therefore, the category of “Republican Party” will be filled by Republican establishment 

politicians, while the “White House” category includes the White House staff and politicians 

surrounding Donald Trump. These people could be considered to be much more reactionist 

than the rest of the Republican Party. The main actors grouped into the category “Republican 

Party” are Paul Davis Ryan Jr., Addison Mitchell McConnell Jr., and naturally the Republican 

Party itself. The Republican Party was talked about in 37% of all the researched stories.  

 Republican Voters - This category contains people that are called upon as Republican 

voters or supporters. Naturally, it contains also the umbrella term for Republican voters which 

is often used in the media. This category is often talked about in the news with the connection 

to who they are, what they want, and what do they think about their politicians or new policies. 

The Republican voters are talked about in 16% of all of the studied stories. 

Democratic Party (Establishment) - I have decided to group all politicians from the 

Democratic Party into one group except of strongly progressive leaning Democrats. Therefore, 

I have decided to use the term Establishment (of the Democratic Party) for this category. The 

main actors grouped into this category are Nancy Patricia D'Alesandro Pelosi, Hillary Diane 

Rodham Clinton, Charles Ellis Schumer and naturally the Democratic Party itself. The 

Democrats are talked about in 31% of the stories. The difference was observed in the level of 

exposure of the two major parties. My belief is that the higher exposure of the Republican Party 

is due primarily to the Republicans being the ruling party and so have a stronger saying in 

domestic affairs.   

 Democratic Party (Progressives) - This category contains all Democrats or Democratic 

Party affiliated politicians with liberal/progressive leanings. The main actors in this category 

are Bernie Sanders, Elizabeth Ann Warren, and many progressive candidates in local elections. 

This category is present only in 9% of all of the studied stories. Interestingly they are very often 

talked about on Fox News although the connotation is almost always negative and attacking. 

 Democratic Voters - This category contains any people who are called upon as 

Democratic voters or supporters. Naturally it also is the umbrella term for Democratic voters 

that is often used in the media. This category is often talked about in the news in the connection 

with who they are, what they want, and what do they think about their politicians or new 

policies. Democratic voters are talked about in 13% of the studied stories. 

Liberal Social Movement - This category contains any liberal social movement that was 

found in the researched news stories. It also contains any unions and protesters with a liberal 

inclination. I have identified the political leaning of social movements on the basis of their 

support of the liberal leaning policies like lower gun availability, allow abortions, having a 

state funded healthcare and so on. Some groups call themselves liberals or are called so by the 

media. Fox News often uses the phrase “So called Liberals”, when talking about these 

movements and organisations. I take that as a sign they actually are liberal. This category is 

present in 27% of all stories which were studied. 

 Conservative Movement - This category contains any social movement that is in favour 

of conservative policy values. These seem to be often religious oriented or race oriented. These 

movements do not have to be in favour of the Republican Party but have to be of right 

conservative leaning. For example, the Alt right movement is so conservative that it is to the 
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right even from the most conservative Republicans. The conservative groups are talked about 

in 22% of the stories by MSNBC, often in a negative manor. I introduced the NRA in this 

category although lobbying organisations in general are not considered a part of the category. 

That is because I believe that their actions mobilising their members make them more of a 

social movement then a lobbying organisation.  

 Big Business - This category contains corporations. Major actors in this category are 

Amazon, the military industrial complex, and banks. I have not made a direct distinction 

between big and small businesses while forming this category. This is because there has been 

no news about any specific small businesses in the researched period of time. Small business 

as an institution was alluded only few times and played such a small role in the stories that I 

decided not to make a separate category out of it. Any story placed in this category has to be 

either defined as big business by the news channel or is bigger than a simple family business. 

They are present in 19% of the researched stories.  

 People of Colour - Issues associated with racism are still a big problem in the US. With 

this in mind I have found that 9% of all the researched stories talked directly about people of 

colour. I decided to not include all stories that just alluded people of colour in some way, as in 

such a case I could misjudge the coding by my own assumptions. However, I decided to include 

the phrase “those people” which is often used by Fox News.  This category contains any people 

who are not considered “white”. African Americans, Mexicans and Porto Ricans are most often 

represented in the category.  

 White People - This category contains news with any direct talk about white people. I 

have chosen this category to enable a comparison with the category of people of colour. Only 

1% of all the stories have a direct reference to white people. 

 The Rich - I have chosen to analyse this particular category so that I can use it to explain 

any potential differences between major left or right wing outlets. I have decided to include a 

news story to this category only if the story is directly referring to a group of people as “the 

rich”, and not if the story is about a rich person but has nothing to do with his wealth. For 

example, a story about Elon Musk’s space agency SpaceEx successfully landing a rocket will 

not be categorised as a story with “the rich” actor. This type of actor was found in 6% of all 

the researched stories. 

 The Poor - This category is chosen for the same reason as the category “the rich”. 

Interestingly I have found that the poor are always spoken about but they do not actually have 

their own speaker. I have found that 11% of all studied news stories have actors fitting this 

category. 

The Middle Class - This category is chosen as complementary to “the poor” and “the 

rich” categories. However, I have found that a lot of stories includes the middle class as an 

actor.  It is hard to define what exactly the middle class is as it seems that different channels 

have a very different part of the population in mind when they refer to the middle class. I 

decided to leave the definition on the channels, meaning that even if a news story clearly is 

about the rich or poor but the channel uses the term middle class I categorise it as such. If I 

applied my own judgment I would shift the data by the context of the story and by my personal 

bias. I have found that the middle class was represented as an actor in 21% of all of the studied 

stories.  
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Identity Definition and Calls to Action  

As described earlier, this dimension will be more significant later in this thesis, 

specifically in the qualitative analysis. Hopefully, the other dimensions will allow for an 

exploration of quantitative biases of the selected media. This dimension will allow us to quickly 

navigate the relevant stories while looking for latent biases of the individual channels. 

 

Figure 6. Coverage of categories in “Identity” dimension by the studied traditional media. 

 

The proposed categories are described below and their coverage by the three traditional media 

is quantified in Figure 6. 

 We - This category contains all news stories that include a definition of “We”. This 

identification can be with a specific group of people, a social status or even a characterisation. 

I have found 10% off all studied stories to have a direct definition of “we”.  

They - This category contains all news stories that include a definition of “They”. This 

could be identified the same way as in the “we” category. I have found that 13% of all stories 

have a definition of “they”. 

 Call to Action - A news story with a call to action is the story that asks the viewer, 

ideally directly, to react on the basis of the story. It could be simple things like calling on people 

to pray for people who died, or rather significant things related to protests and policies. Calls 

to action can be defensive, or directly attacking in nature. However, I did not differentiate and 

simply sorted both types of stories in the category. I have found a call to action in 7% of the 

studied news stories. 

Foreign/Domestic 

 - This dimension divides the news stories by their national direction. We need to code 

this dimension for the purposes of identifying differences in interest in foreign affairs among 

the individual news channels. 
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Figure 7. Coverage of categories in the “Foreign/ Domestic” dimension by the studied 

traditional media (N = 246). 

 

 Foreign - This category involves any news that is purely foreign based. Meaning there 

is no direct, or major link to the US policies. Naturally the US is a world superpower and 

therefore there is basically no news that would be completely ignored by the US politicians. I 

have thus decided to code any story as foreign if it originated outside the US and the US 

reaction was based fully on a moral basis. If a story said that the US Foreign Office wished the 

fighting somewhere to end but did nothing else, then such a story was included into this 

category. I have found that 9.5% off all the studied stories fitted in the category.     

 Domestic - This category involves all news that is strictly domestic. Any policy 

proposals that are related to international treaties or policies are not included in this category. 

I have found 74% of all researched stories to fit in the category. 

Mixed - The mixed category is composed of stories connected to foreign affairs, but 

with a direct impact on domestic affairs. This might be news about international agreements 

like the Paris accord, or Trans-Atlantic partnership agreement. News also included are foreign 

relations conferences, or state visits.  News about companies that is connected to overseas news 

but is handled from a domestic view like: “could such a thing happen here?” are also included. 

I have found that 16.5% of all stories I have studied in the first wave fit into this category.  
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8. Quantitative Content Analysis 
 With the formed and formulated categories in the individual dimensions, based upon 

the news stories of traditional media, we can now finally shift our focus on the social news 

media outlets and decode their news coverage. The quantitative content analysis is based on 

the assignment of individual categories to the studied stories. It allows us to get quantitative 

data which we can later use to compare the individual tendencies of different news channels as 

well as to judge the overall direction and interests of our selected media outlets. We will be 

using our dimensions and categories formulated in the exploratory content analysis as our 

coding system. However, we may face a major problem while coding according to the system 

based on a different type of media (traditional media on non-traditional media). There is high 

possibility that the media, upon which I will apply the predetermined coding system, will be 

different to such an extent that most of its stories will not fit in any available category other 

than “Other”. In such a case I will identify which sort of stories does not fit any of the categories 

and evaluate if there is any connection among them.  

Every selected story will be coded in one “Topic” and one “Perspective” dimension. In 

the “Actor” dimension, individual actors will be coded not only by their presence in the story 

but also in the way the story talks about them. This will be done on a scale of 

negative/neutral/positive (-1_0_1). It will allow us to better understand the bias of individual 

channels. The “Identity Definition” and “Calls to action” categories will also be coded and will 

play a much larger role in a later analysis. The dimension of “Foreign/ domestic” news will be 

coded so that every news story can only get one category in this dimension.  

8.1. The Quality of Data 
 We have already discussed a danger of the loss of information when categorising the 

stories into predetermined categories. However, it affects only the width and detail to which 

results can be described. We are now faced with. As already discussed too, we face also a 

challenge of an appropriate decision which videos to include and which not in include in our 

analysis. As some channels do not post videos every day, there is a high possibility that the 

channels not reporting the news on a day when a major news events connected to one of the 

categories happen, will have a lower number of data in that category in the overall count 

compared to the other channels. It would not be such a problem for conducting a quantitative 

content analysis if the analysis was conducted over a long period of studied time, rendering the 

deviations caused by individual days negligible. However, our analysis is based upon a one-

man research for which we did not have the luxury to prolong the researched time period to the 

interval over which the deviations could be surely considered negligible.  

 Another potential problem was that the categories had been based upon the research of 

traditional media and might force to put many news from non-traditional media into the 

“Other” category. Fortunately, this did not happen. When I sorted videos which were not part 

of any original category found in the first wave of the content analysis, I always found a topic 

sufficiently similar to include the video into the limits of any of the new established categories.  

8.2. Studied Outlets 
 Now that we have our categories and we have defined the way we will use them to code 

our news stories we have to debate the social news channels selected for research. For that we 

have to answer the question: What do we consider to be purely social news media? I have 

discussed the definition of social media news outlets earlier in the thesis and now I am forced 
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to narrow the term for the purposes of the content analysis. Therefore, the following types of 

news outlet cannot be considered.    

1. I have decided to focus on YouTube (YT) based news outlets. Therefore, if a social 

media news primarily use YT only to store its videos, then I will consider it out of scale of the 

analysis. Hence, for instance Vox News or the Breitbart News Network will not be studied 

although they are arguably one of the biggest social media news outlets.  

2. In order to make studied news channels comparable with the traditional media, they 

have to concentrate on daily news rather than to just have discussions about selected news or 

to speak vaguely about the changes in society. For this reason, we will not take in consideration 

channels like The Joe Rogan Experience with 8.2 million subscribers, or The Rubin Report that 

has of about a half million subscribers.  

With these limitations set in place I have chosen seven most influential news outlets on 

YouTube (The Best YouTube Politics Channels, Ranked, 2018) that post regularly to be 

categories using the quantitative content analysis. It is important to note at this point that not 

each of the selected news channels is the same. Not every channel posts videos every day. 

However, I cannot simply leave out all days on which one of the channels does not report. If I 

did so, it would generate two major problems. There would be too little days to analyse. 

Furthermore, the channels which do not report every day often do report on the news stories 

afterwards. While such stories would be ignored by the channels that post every day, they 

would not be ignored by the channels reporting on the story later.  I have decided to study a 

smaller number of days rather than a smaller number of stories, the reason for this being the 

assumption that everyday there is one or two news stories that are major to such an extent that 

every news outlet will air them. In order to better understand the leanings of the channels based 

upon their story selections, we have to analyze the less important stories too. 

The Young Turks 

 The Young Turks (TYT) is the main program, and channel, of the Young Turks 

Network, which is a several channels spanning news and interview focused media project. It 

originally started as a radio project by Cenk Uygur, Ben Mankiewicz, and Dave Koller in 2002. 

It was formed after the channels main host Cenk Uygur quit his job as a MSNBC news anker. 

The reason for his depart was that he felt MSNBC was not liberal enough. In 2005, the project 

was moved to YouTube where it has grown to what is now a strong channel with 3.8 million 

subscribers. For the purposes of this thesis, we will study only its main news show that is co-

hosted by Uygur and Ana Kasparian. The show is a two-hour everyday live stream, which is 

later divided into topics and uploaded as separate videos.  

 The show is considered to be strongly progressively liberal, with a self-described focus 

on “Defending the rights of the majority against the powerful”. With this phrase we can link 

the channel back to Occupy Wall Street, which played a major role in the growing of the 

channel. Before the 2016 presidential election, TYT hosts heavily favoured Bernie Sanders in 

the primaries. After his loss, they vehemently attacked Donald Trump, but were often accused 

of not supporting Hillary Clinton as expected. After the election, Cenk Uygur started the Justice 

Democrats movement, which was strongly anti-Democrat establishment focused. This political 

movement has received a lot of support from the TYT channel, allowing it to gain several major 

grassroots politicians in the local elections. TYT often functions as a platform for anti-

establishment Democrat candidates to spread their message and recruit volunteers.        
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 TYT has had several controversies surrounding it. Cenk Uygur was forced to step down 

from the main planning body of Justice Democrats, after his old anti-feminist tweets were 

found30. His co-host has used direct inflammatory language several times against people on the 

right side of the political spectrum. The most infamous controversy has been the confrontation 

the TYT hosts with the hosts of The Info Wars channel, namely with Alex Jones and Roger 

Stone. This confrontation ended up in a fistfight and was a hotly debated topic for a few days.  

Cenk Uygur and his co-host are often forced to explain the motivation for their channels 

name, which is the same as the name of a former radical party in today’s Turkey and which 

was responsible for the Armenian genocide. Interestingly I have found that there is a myth 

being spread by right wing commentators on the internet that Cenk Uygur does not believe in 

the existence of the Armenian genocide. It has been denied by Uygur several times and also by 

his co-host who is of an Armenian descent.  

TYT is the biggest progressive news channel on YouTube, and as seen through Justice 

Democrats is starting to play a real direct role in US politics. While not without its controversies 

it is my belief they are a great example of a powerful independent internet news outlet.  

Secular Talk 

The Secular Talk is a news commentary channel ran by Kyle Kulinski. What started as 

a simple school side-project in 2008 by then twenty years old Kulinski is now a well-respected 

channel with more than five hundred thousand subscribers. Originally, Kulinski posted one 

video per week talking about the biggest events that happened in the country. Today, Kulinski 

posts around 8 videos every day. He is famous for his strong progressive and atheistic thinking. 

Kulinski describes himself as being a speaker of the truth. Evidence of his recognition by the 

mainstream traditional media is that Kulinski has been invited as a guest on Fox News and 

MSNBC, playing the role of a progressive thinker in debates. Kulinski is a member of Justice 

Democrats and often supports candidates from this movement on his channel. 

David Pakman Show 

The David Pakman Show is a news and commentary show hosted by David Pakman 

and various guests. Originally starting in 2005 as a radio show David Pakman moved to 

YouTube where he found success with an audience of half a million subscribers. The show is 

considered to have strong pro Democrat tendencies. In the 2016 presidential election, the show 

was a strong supporter of Hillary Clinton, even after the DMC meddling in the Democrat 

primary elections. Pakman was criticised for this by other progressive media on YouTube. The 

David Pakman Show describes itself as being pro liberal and pro science. Pakman was featured 

as a guest on MSNBC, legitimising him as a political pundit.  

Ben Shapiro (The Daily Wire) 

 Ben Shapiro is a prominent conservative speaker, author and columnist. He is well 

known for his libertarian stances mixed with strong religious belief. As such he is often a 

speaker in conservative ideological conferences. He is also often invited to speak on Fox News 

and MSNBC where he defends conservative ideologies on domestic and foreign issues. With 

his strong Jewish heritage, he was one of the biggest supporters of Donald Trump’s plan to 

move the US embassy in Israel from Tel Aviv to Jerusalem.   

                                                           
30 Cenk Uygur used to be a Republican in his youth. It is from this time the tweets originated 



39 
 

 In 2015, Ben Shapiro started his YouTube based political and social news channel 

called The Daily Wire. As of the time of writing this thesis the channels has over six hundred 

thousand subscribers. One of the reasons for such a quick channel growth is Ben Shapiro’s 

fame, stemming from him being a well-known political pundit. Shapiro has started a rivalry 

with the right-wing conspiracy focused political pundit Alex Jones, which leads to a divide into 

an otherwise united right wing conservative front. Shapiro seems to be clearly getting more 

followers by alienating them from Alex Jones, therefore he will probably not stop attacking 

Jones.  

 The Daily Wire has been the centre of controversy several times. It has been repeatedly 

accused of cherry-picking news and thereby willingly misleading the audience. Furthermore, 

The Daily Wire has been found to be the instigator of several manipulative news stories 

connected to the Obama Administration. Finally, the Daily Wire has been accused of using 

unverified sources in debates on debating clime change of which Ben Shapiro is a strong denier. 

 Ben Schapiro describes himself as being a strong free speech advocate, pro live, anti-

climate change, strongly anti-Democrat, and officially having a neutral stance when it comes 

to Donald Trump.   

Rebel Media 

 The Rebel Media is a Canadian based, news and commentary outlet on YouTube. It is 

strongly marketed for American viewers by concentrating on the US politics. It was founded 

by Ezra Levant and Brian Lilley in 2015. The channel describes itself as a proponent of free 

speech and the defender of traditional culture. From the outside, the Rebel Media is often 

considered to be radical right wing and member of the so called Alt right political movement. 

Is is supported by their close relation with the US based outlet The Daily Stormer, which is 

directly connected to the US white nationalist’s movements.   

 The channel reached his peak of popularity with nearly one million subscribers in the 

third quarter of 2017. Since then, there has been a considerable exodus of viewers resulting to 

just about half a million subscribers only left today. The exodus is due primarily to a major 

internal rift developing among the channels hosts. It is not entirely clear what caused the rift, 

but it ended up in several of the most popular hosts leaving the channel.  

 Rebel Media is a strong supporter of anti-immigration policies; they are also very 

outspoken about their dislike of Democrat politicians, and stand in a strong opposition to many 

famous feminist figures.  

Sargon of Akkad 

 Carl Benjamin going under the internet pseudonym Sargon of Akkad is a YouTube 

personality. Although he lives in the United Kingdom he his predominantly focused on 

American viewers. Most of his videos are essay based monologs about possible outcomes of 

new American policies. For the purpose of this thesis I will study only his news based series 

“This week is stupid”. The channel was started in 2014 and has already achieved three quarters 

of a million subscribers. He became famous for his analysis of the so called Gamergate 

incident. Benjamin describes himself as traditionally liberal, pro free speech, and anti-

immigration. His critics describe him as a misogynist, pro white nationalist and anti-

progressive.  
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Philip DeFranco Show 

 The Philip DeFranco Show is a news show airing every work day. It covers mostly 

political and social news of the day with a special interest in internet culture. It first aired under 

this name in 2016 but this date is not relevant as the channel existed under a variety of different 

names since 2007. The channel used to be a part of the YouTube based news network 

SourceFed which was led by DeFranco. However, this project was ended in 2016 and now 

Philip DeFranco Show is all that remains over. The show is one of the best sponsored news 

outlets on YouTube with sponsors like Netflix and Ting. At present, the channel has just over 

six million subscribers.  

 DeFranco has a very special way of telling the news. He does not shy away from telling 

his point of view31 on the given subject, but he is doing so with always keeping his own view 

and the story apart. This is quite unique in the YouTube community. DeFranco describes 

himself as a centrist.   

  

                                                           
31 Although it is important to keep in mind that DeFranco does not have extreme views, so this might not play 
such a big role. 
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9. Quantitative Content Analysis Results 
I have analysed 496 social media based stories with a total runtime of 37 hours and 23 

minutes.  I combined the data with the categorised 246 stories from traditional media and 

arrived at the total of 54 hours and 44 minutes of the analysed news stories. In this chapter, I 

will review the overall results first and then analyse all data in such a way that it enables to 

evaluate our outlined hypotheses. Before starting to analyse the data, their quality must be 

evaluated.  

9.1. Overall Results 
  Considering the relatively small amount of available data, and several categories being 

unfulfilled by some channels, I decided to stick to a basic description of the gained data. More 

complex ways of describing the data would lead to deductions based on unreliable data. 

We can judge how much room individual categories got in the news of individual 

channels by looking at the data gained by the quantitative content analysis of the individual 

predetermined dimensions. I have decided against judging the absolute numbers of stories per 

category per channel as this would be possibly misleading on the basis of not having the same 

amount of studied videos per channel. Therefore I will describe the data relatively, i.e. as the 

percentage of predetermined categories in the overall news coverage per channel.  

Topics  

 Figure 8 shows the distribution of topics covered by all studied media. The most 

reported type of topic was “Policy News” with the average of 51%, followed by “Political 

News” with the average of 29%. The least reported topic of news was “Criminal News” with 

the average of 5%. The most divided topic was “Society News”, with ranges from 0% to 21%. 

As expected, the non-traditional media have in general a higher percentage of news stories in 

the “Other” category32. Stories which are a part of the “Other” category are most often pop 

culture based.  

 

                                                           
32 Probably this is because of the fact that the categories were based on the study of purely 

traditional media.  
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Figure 8. Distribution of coverage of categories in “Topics” dimension by all studied media 

(N = 742). 

 

The Philip DeFranco Show is the outlet with the biggest percentage of coverage in the 

“Other” category. I have found that it is caused by two main reasons. First, many of the news 

in the “Other” category are based on celebrities, but at the same time individual celebrities are 

often not the main focus. This often happens when the show talks about music, movies, or 

about some YouTube platform based drama. Therefore it is arguable whether a different coder 

would decide that a lot of these stories belongs to the “Famous people news” category. Second, 

I have found that Philip DeFranco Show produced relatively significant number of news stories 

responding on existing videos on YouTube. I decided to code such news videos also as “Other”. 

We can see that this news channel is more a social news channels than a political news channel.  

 Rebel Media has presented itself to be rather specific when it comes to their choices of 

topics. The fact that they do not have any stories fitting in the “Famous People”, “Social”, or 

“Other” categories is not a coding mistake. The channel is much more specialized in the 

“Topic” dimension than any other outlet under investigation. There is a lot of emphasis put into 

“Criminal News”, which is a result of the outlet’s strong tendency of returning to previously 

debated issues. It magnifies an impact of such repeated stories in the overall topic coverage. 

In overall, we can say that the right-wing focused media are more concerned with 

criminal news than the rest of the studied media outlets. The left leaning media are more policy 

focused, however not to a great extent. Therefore, it is possible that a recoding or a different 

time sample would not confirm this observation.  
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Perspective 

 Figure 9 presents results of the content analysis. The overall most used category in the 

“Perspective” dimension is the “Social” category with the average of 34% of all news stories 

belonging in this category, followed by the “Economical” category with the average of 24%. 

The most divided categories are the “Neutral” category for all non-traditional media, except 

Philip DeFranco Show, having 0% of all stories in this category, and the “Environmental” 

category, with some outlets not utilising this perspective at all while other like The Packman 

Show having it as one of its major viewpoints. Contrary to the “Topic” dimension, there is no 

major difference between the traditional and non-traditional outlets in the “Other” category. 

 

Figure 9. Distribution of coverage of categories in “Perspective” dimension by all studied 

media (N = 742). 

 

 Fox News presents many stories from the “Moral” perspective while the other news 

outlets view the same stories through the “Social” perspective. My explanation is that Fox often 

sees news from a religious point of view, which is responsible for the big difference between 

the Fox News network and all the other networks. 

 We can see that the right wing leaning media have a stronger tendency to report on 

news through a “Security” view point than the left leaning media. While conducting the content 

analysis, I found that many of the stories reported through the “Security” perspective by the 

right leaning media are often viewed through the “Social” perspective by the other media 

outlets. This is most often connected to the issues of the police work or of the movement Black 

Lives Matter. 

 The “Neutral” category could be interpreted differently for Philip DeFranco Show and 

for the traditional media. News stories of the traditional media do not contain any sort of 

viewpoint and only report the news in this category. In Philip DeFranco Show, however, a host 
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tells the audience directly either that he does not know what to think about the story or what to 

do about the story. It is the only major difference and for the purposes of this thesis I have 

decided to allow them all to stay in one category. 

 From all outlets, Secular Talk has the most stories classified in the “Social” perspective 

category. There is no clean cut though as many of the stories classified as “Social” have also a 

strong moral viewpoint at the Secular Talk. I have decided to code such stories in the “Social” 

category because I felt that the social aspect was more important in the messaging. 

Actors 

 Some researched stories had many actors and I found it uninformative to classify the 

data in the same way as in the other dimensions, i.e. in a percentage of coverage of actors per 

outlet.  

Instead, I focused on the positions the news channels took while talking about the actors. Table 

1 (find in Appendix) relates individual actors with the outlets reporting on them. For Table 1, 

I coded a news outlets attitude towards an evaluated actor in every story where the actor showed 

up. The table illustrates attitudes of outlets towards individual actors on a scale of -1 (negative), 

0 (neutral), +1 (positive)attitude. The final numbers are the average of all attitudes recorded 

per actor per news outlet. 

 I have found that each news outlet reports positively about the middle class. However, 

it is likely due to the fact that different outlets seem to have different opinions on what the 

middle class is.  

There is an interesting comparison between the way the left leaning news outlets and 

the right wing news outlets view the voters of the opposed party. The right wing media have a 

very negative perspective on a Democratic voter while the left leaning media have neutral 

views on Republican voters.  

The categories “White People” and “People of Colour” are also interesting. We can see 

that the traditional media and the Philip DeFranco Show have very neutral perspective on these 

actors while the left and right leaning non-traditional media are very divided on the topic.  

Identity Definition and Calls to Action 

 Findings of the content analysis on the “Identity” dimension produced results 

presented in Figure 10. It shows the percentage of stories that has been found to include one 

of the predetermined “Identity” categories. I am not describing the findings in detail here as 

they are subject to a qualitative content analysis later in the thesis. 
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Figure 10. Percentage by categories in “Identity” dimension for all studied media. (Note that 

not every studied story has to contain on of these categories, and one story can also contain 

more than one category) 

 

Cluster Analysis 

 As I was analysing the data showing the attitude of individual news outlets towards 

individual predetermined actors I decided to apply the cluster analysis method on these data in 

order to cluster the individual outlets. This analysis was done by the use of the Tableau 

statistical program.  I decided to use the hierarchical top down clustering method with a three 

dimensions’ limit.  I was expecting to find a differentiation of left-wing non-traditional media, 

traditional media and right-wing non-traditional media based on the assumption that non-

traditional media are more radical in their perspectives. I was surprised, however, with the 

result giving the following clusters:  

1. CNN, MSNBC, Philip DeFranco Show 

2. Sargon of Akkad, Rebel Media, Ben Shapiro, Fox News 

3. David Pakman Show , Secular Talk, The Young Turks 

My expectations were almost correct only Fox News and Philip DeFranco Show switched 

places in the clusters. This shows two major things. One is that Fox News is surprisingly radical 

when it comes to its perspectives, which is however a fact often commented on in the US. The 
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other is that Philip DeFranco Show might have been a wrong channel to analyse as it is much 

less politically focused than any other studied channel. There is a good reason for having a 

lesser need for taking a certain perspective towards the predetermined actors. While the results 

of the cluster analysis are not helpful at this point I will use these clusters in the qualitative 

content analysis.  

Foreign/Domestic 

 Figure 11 demonstrates that all researched media are heavily focused on domestic news 

with Fox News and TYT having approximately 98% of their stories in this category. CNN is 

the news outlet with the least proportion of domestic news, having 83% of its news coverage 

in the domestic category. The chart shows that also Rebel Media and Sargon of Akkad have 

slightly smaller representation of the “Domestic” category than the other channels. A simple 

explanation is that the two channels are not based in the US although they are made 

predominantly for a US audience. Sometimes they do a story about their nation news and such 

stories cannot be considered for the “Domestic” category in the analysis of the US news cycle. 

Looking at the “Mixed” and “Foreign” categories, we can see that the “Mixed” category is 

much more prevalent than the purely “Foreign” category.  Several news outlets do not even 

have any stories in the “Foreign” category. The overall small number of stories that make the 

“Foreign” and “Mixed” categories prevents us from debating these categories into details as 

there would be an uncomfortable chance of forming ill-founded statements.   

 

Figure 11. Proportion of domestic, foreign and mixed news in individual studied media 

 (N = 742). 

 

9.2. Testing of Hypotheses  
 Now that we have explored some basic results obtained from the quantitative content 

analysis we can start testing some of our hypotheses.  

H1 = Non-traditional news outlets are more focused on policy news than traditional media 

outlets. 
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 To be able to accept this hypothesis, I must disprove the truthfulness of the H01 

hypothesis: Non-traditional news outlets are NOT more focused on policy news than traditional 

media outlets. To do so, I will refer to the results of the “Topic” dimension where we have 

explored the prevalence of the “Policy News” category. Figure 12 shows the percentage of 

stories devoted to the news from the “Policy News” category by the individual channels.   

 

Figure 12. Percentage of news belonging to “Policy News” category in individual media. 

(Grey – Non-traditional media / Black – Traditional media) 

 

 Following the chart of Figure 12 we can conclude that there is a difference between the 

traditional channels with the average policy content of 40% and the non-traditional channels 

with the average policy content being 46.5%. If we ignore the Philip DeFranco Show 

(considering it a channel with low priority for this analysis), then the non-traditional average 

rises to 49.5%. This suggests a more significant difference between the traditional and non-

traditional media outlets. Therefore, I feel confident to disprove the H01 hypothesis and to 

accept the H1 hypothesis. It is still worth keeping in mind that the difference is not considerably 

big and therefore at least a re-examination of the coding would be necessary to fully embrace 

the H1 hypothesis as truth. 

H2 = YouTube exclusive news channels do less reporting of foreign affairs than traditional 

media outlets.  

 To be able to accept this hypothesis, I must disprove the truthfulness of the H02 

hypothesis: YouTube exclusive news channels do NOT do less reporting of foreign affairs than 

traditional media outlets on YouTube. To do so, I prepared the chart in Figure 13 which shows 

the foreign- and mixed news percentage in the overall news coverage. I decided to leave out 

the percentage of the domestic news as visualizing of those data would make the chart less 

comprehensive. Note that the chart is based on a very limited number of data, which prevents 

us of drawing any decisive conclusions.   
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Figure 13. Percentage of non-domestic news in the total news coverage by individual media.  

 

 The average percentage of purely foreign news covered by the traditional media is 

3.4%, while the average of the non-traditional media is 1.5%. From this very simple 

observation we might conclude that H2 is acceptable, but I think this conclusion would be a 

gross oversimplification. As already discussed, Rebel Media and Sargon of Akkad are not 

domestic US channels and therefore I feel appropriate to exclude them from the comparison. 

In such a case, the average of the purely foreign news for the non-traditional media is 0.5%. 

The “Mixed” category plays a much larger role in the non-traditional media than in the 

traditional media but this category it is not a part of the hypothesis and hence it will not be 

considered here. Based on the above, we can conclude that H02 is not true and therefore we 

can accept the H2 hypothesis. However, considering that this statement is based on the small 

number of data we cannot draw any consequences from this without repeating the analysis on 

a much larger number of data. 

H3 = YouTube exclusive news channels are more politically engaged than traditional news 

channels, meaning they more often include a call to action in their statements.  

 To be able to accept this hypothesis, I must disprove the truthfulness of the H03 

hypothesis: YouTube exclusive news channels are NOT more politically engaged than 

traditional news channels, meaning they do not more often include a call to action. The chart 

of Figure 10 helps to identify the political engagement of the individual channels, in this case 

through their “Group Identification” and “Calls to Action”. The chart shows that there is a 

major difference between the non-traditional media and the traditional media in these 

dimensions. Although there is one major exception - the Philip DeFranco Show. Is is another 

indicator that perhaps this news outlet should not have been chosen for this research because it 

is very different from all the other studied non-traditional media. For instance, the cluster 

analysis carried out on the “Actor” dimension biases shows that Philip DeFranco is much closer 

to the traditional media than to the non-traditional media. Hence I am deciding to ignore this 

outlet for the purposes of this analysis. In that case I can state that H03 is untrue because the 
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traditional media outlet with the most political engagement still has a lower political 

engagement than the non-traditional media outlet with the lowest level of political engagement. 

If we decide to keep the Philip DeFranco Show as a part of the analysis, then we can take a 

look at the average engagement of the channel. Is is determined as an average of all the three 

categories of this dimension combined per channel. As a result, we get the average of 9.2% for 

the traditional channels and the average of 49% for the non-traditional media. With this 

information we can classify the H03 as false. This allows us to accept the H3 hypothesis.   

H4 = Non-traditional media favour non establishment politicians over establishment 

politicians. 

 To be able to accept this hypothesis I must disprove the truthfulness of the H04 

hypothesis. In order to evaluate the hypothesis statement I compare attitudes of the individual 

non-traditional news outlets towards their preferred party. I am excluding the Philip DeFranco 

Show as it is not clearly politically determined.  Figure 14 summarizes the level of bias which 

the non-establishment party members enjoy over the establishment party members. The result 

clearly shows that all non-traditional news outlets favor the non-establishment political 

elements over the establishment political elements in their preferred parties. We can see this 

being a more significant phenomenon with the left leaning outlets than with the right leaning 

outlets. Based on this finding we can mark the H04 hypothesis as false and thus accept the H4 

hypothesis.  

 

Figure 14. Difference of bias in studied non-traditional media. 

(Black – Left wing leaning / Grey – Right wing leaning) 
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10. Qualitative Content Analysis 
 With all the stories sorted into predefined categories we shift our focus on the 

qualitative content analysis. This method allows us to better understand the underlining 

tendencies of individual studied news channels. While the quantitative content analysis method 

allows us to find preference on an overall scale of the channels, like giving a certain group 

more air time, or viewing certain topics only through a certain perspective, it does not allow 

for a more detailed study of the direct messages. For this we will be using the latent pattern 

frequency qualitative content analysis. This type of the content analysis is based upon finding 

frequencies and connections that form patterns. In our case, we are looking for inter-source 

patterns. Such patterns are found stretched among individual videos and should allow us to 

study latent messages in the studied news reports.     

 Humans have a strong need for identifying themselves with groups of people. This 

sense of belonging is often not only formed by understanding the connections a person has 

towards such a group, but also by understanding that there are things in other groups that the 

person does not connect with. This leads to a group definition of “We” with everyone else 

being “The others”. In some cases, however, there is a group that is so different33 from my 

group that it is directly perceived as hostile to, or the direct opposite of, the “we” group. Such 

a group would be called “They”, as it differs from “The Others” by having assigned attributes. 

It is important to realize that such a “they” group does not have to actually exist, but can be 

purely an abstract enemy posing as a perceived danger. Based on information bias, people like 

to hear news which is directly meant for them. It leads to a situation that news outlets actually 

tend to create a “we” group to connect with their viewer34. Some outlets even go so far as to 

speak about a “they” group. Historical examples of political propaganda learn that forming 

distinct groups was often the first step. The second step was to use this segregation to make a 

call to action. Such a call to action is often formally defensive. Such as: “We must not allow…”, 

“We must defend…”and so on. However, this defensiveness is often only a scheme, as most 

such rallying cries are actually calls for a certain change.  

The first goal of our content analysis is to find the definition of the “we” and “they” 

groups with which the studied news outlets operate. We analyse individual nouns that form 

these categories and we also will study adjectives that give the categories certain attributes. We 

will be looking for frequencies of certain words and will be taking into account the different 

topics in which the group identity forming takes place.  

We will also look for a possible presence of a “call to action”.  Our goal will be to find 

specific topics on which the political pundits make a call to action. This should give us more 

context to some bias metrics we will get from the quantitative analysis. I will consider anything 

that has a direct or indirect command to be a call to action35.  

 We will conduct the latent pattern frequency qualitative content analysis on all news 

stories which have been marked in the quantitative content analysis as including a group 

definition or call to action. As we do so, we have to take into account that there is an option 

that only the most visible cases make it into selection due to the number of data analysed in the 

                                                           
33 Or is perceived as such 
34 This could be also purely a cynical step as the news reporter might try to manipulate the group with his 
ideas.  
35 An indirect command is such a command that is not an order but rather a manipulative appeal 
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quantitative content analysis. This is something we will have to keep in mind when analysing 

the data. 

We run the risk of losing reliability by miscategorising while applying the quantitative 

content analysis. When it comes to finding latent structures through the use of qualitative 

content analysis, we may run in to a much bigger problem. The predefined categories cannot 

be used for this method and so a lot of operationalization is based on intuition. We can 

potentially run into a trouble when it comes to the use of irony, comedic oversaturation, or a 

cultural misunderstanding of the relevance of a command. Considering the limitations of a one-

person research, there is little to no possibility for a traditional result comparison. This is why 

we will talk about the coding and description process once more as it comes to an evaluation 

of results of the qualitative analysis.  

I have decided to use the program MAXQDA to analyse texts for the purposes of the 

qualitative analysis. I have extracted the required texts by downloading the subtitles from the 

YouTube videos. It made the work with the texts much more efficient than analysing the news 

word by word in the video form. Unfortunately, not all videos had handcrafted subtitles and I 

was forced to rely on automatically generated subtitles which are often far from perfect.  

10.1. Qualitative Content Analysis Results 
I have conducted the qualitative content analysis on all news stories which were marked 

as contributing to at least one of the two categories - “Identity Definition” and “Calls to 

Action”. It dealt with 475 of the total 742 stories studied in the quantitative content analysis. I 

am describing only the most prevalent underlying tendencies of the outlets as this analysis is 

just one of the analyses used in this thesis. The results of the quantitative content analysis 

showed that there was a considerable difference between the traditional and non-traditional 

media when it comes to the political identity and engagement36. I have decided to describe only 

the non-traditional media because the relatively low level of political engagement of most of 

the traditional media (see Figure 10) would make their characterisation potentially problematic. 

I also considered results of the cluster analysis made on the bias that individual outlets have 

towards the predetermined actors. With those results in mind I have defined the following three 

groups:  

1. The left wing media: The left wing cluster is composed of TYT, Secular Talk, and David 

Pakman Show. All of these channels are non-traditional media with strong left leaning 

ideologies. 

2. The right wing media: The right wing cluster is composed of Ben Shapiro, Rebel Media, 

Sargon of Akkad, and Fox News. I decided to include Fox because even though it was not 

a non-traditional outlet it ended up the closest to the non-traditional media37 in every 

conducted analysis. My experience with coding Fox News is also that if there is a group 

identification, or call to action, it is made in a very strong way. 

3. The neutral media: This cluster is composed of CNN, MSNBC and Philip DeFranco 

Show. Interestingly, this group is not only the result of the cluster analysis carried out on 

the actor biases data, but these outlets are also the only ones which use the neutral 

                                                           
36 This is in reference to the chart of Figure 10. 
37 I suspect it was therefore also included in this cluster by the cluster analysis.  
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perspective while reporting their news. Because of this I will not study this group in the 

qualitative content analysis.  

The Left Wing 

 We: I evaluate the self-defining identity tendencies using two criterions: names (nouns) 

and properties (adjectives). This way we can define the group and its properties without directly 

influencing each other.  

 The group identified itself through the following nouns38 : Liberals (23%), Progressives 

(31%), People (7%), Workers (8%), Americans (11%), students (4%). I did not find the context 

of this sort of self-identification to be too important for the story itself. However, I was 

surprised by the relative cohesion of the nouns used. Apparently, there is not a large number 

of different nouns used but rather a few nouns used very often. The most frequently used nouns 

(Liberals and Progressives) are most often used in context of the “Policy News” category of 

“Topic” dimension and the “Social” category of “Perspective” dimension.  

 The group identified itself through the following properties: Smart (12%), 

Understanding (9%), Uniting (9%), Studied (6%), Feeling (3%), Angry (3%), Knowing (2%), 

Free (2%), Dreaming (2%). I have not found any major concentration of these self-given 

properties and any specific “Topic” or “Perspective” used. As seen at the relatively low 

percentage of the use of the individual self-described properties, it seems that the left group 

identifies itself more cohesively by means of its nouns than its properties. 

 They: In the same way as I have divided the self-identification I am dividing the “They” 

identification into nouns and properties. 

 The Left wing group views the “They” group most often in these nouns: Supremacists 

(11%), Elites (14%), Extremists (16%), Snobs (4%), Snowflakes (2%). Interestingly, we can 

see two groups being formed. One is based on social conflict (Supremacists and Extremists) 

and the other is economical (Elites and Snobs). Snowflake is a term that has been taken over 

from right wing media. The left wing acknowledges this, but argues that the right wing 

commentators are themselves guilty of being snowflakes.39   

 The Left wing group views the “They” group most often in these properties: Stupid 

(17%), Sexist (8%), racists (12%), Scared (5%), Manipulated (4%), Hating (3%). 

 Calls to action: The most often used call to action made by the left wing group is taking 

place in the social and economic context. It is in 71% of found cases an aggressive call to 

action. Meaning that the call is made in the name of a change. There is often some sort of moral 

call component too. For example, “Let’s be decent people, and push for Medicare for all”.  

 Overall I have found that all outlets forming the left wing category are very similar in 

their identity definitions. They differ in focus on economic or social based identification, but 

not to a major extent. For the three studied outlets, their calls to action are practically identical.  

                                                           
38 I have acknowledged only nouns that have been used in more than 2% of all the self-identifications. 
39 A snowflake is a person who has problems hearing any criticism. 
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The Right Wing 

 We: I evaluate the self-defining identity tendencies using two criterions: nouns and 

properties, in the same way as I did with the left wing group.  

 The right wing group describes itself most often by the following nouns: Conservatives 

(21%), Christians (24%), Americans (18%), People (12%), Patriots (8%). We can see that there 

is a reasonably strong concentration of identity terms, which is similar to what we have found 

with the left wing group. 

 The right wing describes itself most often by means of the following properties: Free 

(19%), Strong (12%), Tough (9%) and Angry (2%). I have found that there is a connection 

between the physical based properties (Strong and Tough) and social topics. For example, in 

case of a story about transgender rights I have found that there is a strong underlying feeling 

of them being weak and the viewers being strong.  

 They: I divide the “they” in the same way as “we” category into nouns and properties. 

 The Right wing group views the “They” group most often in the following nouns: 

Regressives (31%), Lefties (9%), Snowflakes (7%), Millennials (6%), Social Justice Warriors 

(2%), Muslims (1%). The term “regressive” is mockingly used as a label for progressive 

liberals. I find that such a huge concentration into one label is making this label an umbrella 

term for nearly anybody who is not conservative. 

 The Right wing group views the “They” group most often in these properties: Weak 

(7%), Lost (2%), Ungrateful (3%), Entitled (11%).   

 Calls to action:  I have found that most calls to action by the right wing group were 

defensive in nature. It means they called for a defence of something. I have also found that the 

calls to action are connected most often to the social and security topics.  

 Overall, I was surprised how much Fox News fitted with the non-traditional media 

outlets when it came to identifications and calls to action. The most different outlet was the 

Rebel media which is much more radical in its calls to action and identification.  

10.2. Hypothesis testing 
H5 = Group identity forming plays a role in non-traditional news channels  

 In order to accept the H5 hypothesis we have to reject the H05 hypothesis: Group 

identity forming DOES NOT play a role in non-traditional news channels. Using the findings 

based on the qualitative content analysis, I have found that non-traditional (and in the case of 

Fox News also traditional) media have a strong sense of unity and identity labelling. They tend 

to use labels as umbrella terms for themselves as well as for the “they” group. Therefore I 

believe that we can reject the H05 hypothesis and accept the H5 hypothesis.  
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11. Discussion of Results  
 Based on all the information about non-traditional media based political pundits 

gathered in this thesis, we have reached some interesting findings. Before we discuss them we 

should first acknowledge several problematic points we were forced to deal with.   

 Hypotheses basis - I derived my hypotheses from the inner dynamics of information 

bubbles and from how they might influence social media based political pundits. It allowed me 

to look for simple properties of the political pundits and enabled to describe and understand 

them.  

 DeFranco Show - Based on the overall results and on a re-examination of the Philip 

DeFranco Show, I can conclude that the inclusion of this outlet was problematic. This is not 

simply because the outlet is different from the others on the basis of the content analysis results. 

I have found that the Philip DeFranco show is more a social media based life style outlet that 

also reports the news than a news focused non-traditional media outlet. If a re-examination of 

this thesis would take place, I would recommend not to include Philip DeFranco.  

 A one-man content analysis - Probably the biggest problem which this thesis has been 

facing is the fact that a proper content analysis of this scale should be done by more people 

than just one man. Is is for the purposes of inter-coder reliability which is impossible to use 

when there is just one coder. I have talked about this problem and about steps which I have 

taken to possibly circumvent the potential problems several times in the thesis.    

 Now that we have debated the main potential problems and their solutions we can 

finally discuss our major findings and what they might tell us about political pundits in the age 

of social media.   

  In summary, the major finding are as follows. Non-traditional media pundits have in 

general a bigger bias40 towards the relevant actors on whom they are reporting than traditional 

media. Non-traditional media political pundits are more inclined to engage in direct political 

agitation. This is a probably why the social media based political pundits play a role in the 

polarization of the society. We can see a will of the non-traditional political pundits to influence 

their audience. However, I cannot state to which extent they are successful in doing so because 

I studied only the political pundits themselves and not their viewers.  

 I have found that Fox News is acting in many ways similar to the non-traditional media 

based political pundits. I consider this as a very interesting finding, although this aspect was 

not the main objective of research work. We can see that being politically engaged and having 

a strong bias is not only reserved for social media based news outlets. I dare to state that we 

can find similarities in the Czech Republic with some news channels like TV Barrandov. 

 Based on the collected data I cannot judge whether the viewers directly impact the 

political pundits. I find this to be problematic as it is clear that the relationship between the 

political pundits and their viewers is not a one-way relation.  

 In the light of the results of the thesis, I have found that more research should be done 

on the relationship between the viewers and the political pundits in order to verify the findings 

                                                           
40 In this case we can define bias as a sharper opinion when debating the actors. This sharper opinion can be 
made manifest in a positive and also negative way towards the actor  
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of this thesis. Such a research would also help to understand the measure of real impact that 

the political pundits have on their viewers, as we know they are trying to have. 

12. Conclusion 
 We have conducted a research of political pundits in the age of social media by applying 

the content analysis in three waves. We have defined our own categories based on the news 

stories of traditional media in order to minimise the impact of the coding being done by just 

one non-American coder. We have used these categories in a confirmatory quantitative content 

analysis on political pundits acting in selected social media. Furthermore, I have conducted a 

latent pattern qualitative content analysis to further explore the identity dynamics found in news 

reporting by the political pundits. 

 As a result, we have found that non-traditional media based political pundits are 

inclined to have a strong bias towards the actors they are talking about. We have also found 

that the same political pundits often use group identifications to describe their audience and 

often use calls to action in their news reporting. 

 There is still an urgent need for more research into social media political pundits and 

their impact on society. However, if we should take away just one thing from this thesis it is 

that: Social media based political pundits do have a great potential of being impactful. Although 

do not know how big this impact is at present. 
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Appendix 
 

 

 

Table 1. Attitudes of news outlets towards actors. The table shows the average of attitude the selected news outlet have towards the selected 

actors. This is based on a scale of -1,0,+1 (negative, neutral, positive). 

 

Donald 
Trump 

The White 
House 
(reactionists)  

Republican 
Party 
(establishment) 

Republican 
voters 

Democratic 
Party 
(progressives) 

Democratic 
Party 
(establishment) 

Democratic 
voters 

Liberals 
social 
movement 

Conservative 
movement 

Big 
business 

People of 
colour 

White 
people 

The 
rich 

The 
poor 

The 
middle 
class 

The 
Young 
Turks -0.8 -0.74 -0.69 -0.18 0.96 -0.12 0.6 0.98 -0.75 -0.5 0.89 -0.23 -0.6 0.7 0.02 
Secular 
Talk -0.59 -0.88 -0.84 0.02 0.89 -0.3 0.58 0.91 -0.2 -0.76 0.4 -0.09 -0.58 0.6 0.2 
David 
Pakman 
Show -0.52 -0.62 -0.59 0.05 0.81 0.5 0.86 0.83 -0.36 -0.1 0.34 0.01 -0.35 0.49 0.28 
Ben 
Shapiro  0.4 0.74 0.69 0.89 -0.89 -0.81 -0.36 -0.63 0.67 0.82 -0.12 0.36 0.63 -0.51 0.3 
Rebel 
Media 0.82 0.79 0.54 0.91 -1 -1 -0.76 -1 0.8 0 -0.83 0.82 0.03 -0.6 0.2 
Sargon of 
Akkad 0.2 0.51 0.21 0.53 -0.8 -0.6 -0.08 -0.79 0.72 0.2 -0.21 0.74 0.11 0 0.3 
Philip 
DeFranco 
Show -0.32 -0.21 0.02 0.48 0.2 0.1 0.23 0.27 -0.12 0.4 0.21 0.2 0 0.05 0.1 

CNN -0.12 -0.09 -0.01 0 0.02 0.11 0.1 0.19 0 0.3 0 0 0.02 0.02 0.2 

MSNBC -0.36 -0.2 0.1 -0.08 0.13 0.78 0.26 0.49 -0.16 0.27 0.11 0.07 -0.1 0.1 0.19 

FOX 
News 0.45 0.42 0.67 0.89 -0.53 -0.47 -0.23 -0.56 0.35 0.36 -0.13 0.16 0.23 -0.3 0.23 


